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Dear Readers, 

China’s economy looked to have had its growth slow sharply in April, before 
new US trade war tarif fs took ef fect, with both industrial production and 
retail sales growth showing significant declines. The big picture is that China’s 
economy is losing the momentum it  gained in the f irst  quarter. China’s 
stimulus measures may be starting to wear off, and the central government 
had engaged in multiple rounds of rate cuts for banks, encouraging the f low 
of lending into the economy.

GEA is one of the largest technology suppliers for food processing and a wide 
range of  other industries. Employing over 18000 employees worldwide, the 
global group specializes in machinery plants, as well as process technology 
and components.

We were given the opportunity to interview Mr Alexander Krausse, Vice 
President of  Supply Chain & Production APAC of  GEA, a company that 
provides sustainable solutions for sophisticated production processes in 
diverse end user markets and offers a comprehensive service portfolio.

Whether you are a marketer or just a regular web surfer, video is already part 
of your life and most likely you will just be having more of it in the future.  
When we read or hear about video marketing, but the truth is that video is 
everywhere. For many people around the world, it is not possible to let a day 
go by without watching a single video and you might start to wonder why is 
that.

The Dragon Boat Festival gives us some life’s lessons. When you are under 
pressure, you must learn how to focus your attention and stick to your goals. 
You need to paddle up and persevere! Enjoy Dragon Boat Festival on 7th of 
June of this year.

Michael Hart, who has spent more than 20 years in China in the commercial 
real estate industry and over a decade of that time in Tianjin, provides to us 
again an excellent article of how to interpret city rankings.

Our column Last Words is dedicated to people that decide to leave their 
country to start a new professional career in China. Dorothy shares with us 
her experience and feeling of this important moment of her life.

Visit our website www.businesstianjin.com and follow us on our of f icial 
Wechat account (ID: business_tianjin) for a complete list of  articles and 
information.

Mary Smith
Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjin.com
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Engineering for a Better World
Interview with  
Alexander Krausse
Vice President, Supply Chain & Production 
APAC
GEA Westphalia Separator Production GmbH

GEA is one of the largest technology suppli-
ers for food processing and a wide range of 
other industries. Employing over 18000 em-
ployees worldwide, the global group special-
izes in machinery plants, as well as process 
technology and components. 

We were given the opportunity to interview 
Mr Alexander Krausse, Vice President of 
Supply Chain & Production APAC of GEA 
Westphalia Separator Production GmbH, a 
company that provides sustainable solutions 
for sophisticated production processes in di-
verse end user markets and offers a com-
prehensive service portfolio.

See page 14

▲ INSpIraTION
You can do anything if you put your mind to it
He is an American football offensive tackle, who is currently a free agent. He has played for the 
Tennessee Titans, Carolina Panthers and the University of Mississippi. He was drafted by the 
Baltimore Ravens in the first round of the 2009 NFL Draft. He is Michael Oher.

See page 26

◄  hr
Biometric Time Tracking and 
Security in HR
Biometric attendance and time systems 
help to ensure there is availability of the 
necessary tools needed to follow and keep 
track of when employees go and come in, 
their length of work hours, the amount of 
time offs they request for and also their 
daily routine/schedules. In 2019, there are 
so many options to choose from. Currently, 
there exist over 80 top time and attendance 
systems and we researched these 80 in 
order to make our pick for the top 4 that we 
believe are the best. Our personal top rec-
ommendations are below, containing a brief 
summary of just how exactly they operate.

See page 52

GANG GANG 
Bread & Wine

冈冈葡萄酒 & 面包店

Address:
Olympic Tower

No.104, Chengdu Road
Heping District, Tianjin

和平区成都道126号
奥林匹克大厦1楼104

Tel: +86 22 2334 5716 
Opening: 7:00 - 22:00

It's Free over 100RMB!
点餐超过100元免配送费！

Delivery can be made everyday

Order one day earlier until 14:00am
We accept orders by e-mail or Wechat

E-mail: delivery@gangxgang.com
Wechat: yushengsensen

DELIVERY

An ExquisitE itAliAn Dining ExpEriEncE
 Italian Restaurant & Café

www.bellavitaconcept.com

Florentia Village Outlet Mall
North Qianjin Road
Wuquing District, 301700 Tianjin
武清区前进道北侧佛罗伦萨小镇Food-5

telephone: 022 59698238
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TIAnjIn nEWS
Tianjin launched exports of the 
second hand car to boost sales

China has officially launched exports 
of the second hand cars, with Beijing, 
Tianjin and Shanghai among the first 
batch of 10 regions allowed to export 
the vehicles. The 10 regions are Beijing, 
Tianjin, Shanghai, Guangdong province, 
Taizhou in Zhejiang province, Jining and 
Qingdao in Shandong province, Chengdu 
in Sichuan province, Xi’an in Shaanxi 
province, and Xiamen in Fujian province. 
According to the China Automobile 
Dealers Association, about 13.82 million 
used cars were traded in China last year, 
less than half of the new vehicles sold.

‘Panda Smart Bus’ launched in 
Tianjin

Adorned with the cute and loveable 
appearance of a giant panda, a 
multi-functional AI-based autonomous 
driving bus attracted widespread attention 
in Sino-Singapore Tianjin Eco-city. The 
black-and-white “panda bus”, measuring 
12 metres long, was developed and 
launched by DeepBlue Technology, 
China’s leading artificial intelligence (AI) 
firm. The 22-seat bus is equipped with 
more than 20 intelligent technologies, 
including self-driving, biometric 
identification system, autopilot, voice 
interaction and an intelligent unmanned 
retail system, to name a few. Meanwhile, 
an onboard robot can communicate with 
passengers through a voice interaction 
function and help them plan their routes, 
while informing them of possible transfer 
stations. Apart from that, the onboard 
robot will monitor and record any 
suspicious behaviour in real time and 
initiate an emergency response, so as to 
prevent theft.

World Intelligent Congress  
held In Tianjin

The third World Intelligence Congress 
(WIC 2019) has started on May 16th in the 
Chinese city of Tianjin. The topic of WIC 
2019 is “Intelligence New Era: Progress, 
Planning and Opportunity”. The congress 
will last through Sunday. Officials, 
representatives of leading companies 
in the field of artificial intelligence 
technologies, as well as experts from 
around the world, discussed issues of 
the artificial intelligence development, 
its practical application and ways these 
advanced technologies can change human 
life for better. Moreover, the conference 
hosts competition of unmanned vehicles 
“World Intelligent Driving Challenge”, 
competition of underwater robots “World 
Underwater Robots Challenge” and the 
Asia-Pacific RoboCup.

Tianjin recruit “public eyes” to 
check traffic violations

Tianjin have shown enthusiasm to become 
“public eyes”, after the city’s traffic police 
launched recruitment to assist supervision 
of traffic violations earlier this month. 
The municipal public security department 
said more than 42,000 people had 
registered either via the police’s official 
online portal or the app. The department 
has also received 23,000 video clips of 
traffic violations uploaded by volunteers. 
The reports include video clips on 
misdemeanors ranging from fake license 
plates to driving in highway emergency 
lanes. Tianjin police warned people not 
to take videos while driving. Drivers are 
advised to participate in reporting by 
using automobile data recorders.

Tianjin to include AI in 
engineering certification 
category

Authorities in Tianjin plan to include 
artificial intelligence (AI) as part of 
its engineering certification, the first 
of its kind nationwide. Those engaged 
in AI related production, research 
and development can apply for the 
certification, regardless of their academic 
background. AI experts from Tsinghua 
University, Nankai University and Tianjin 
University, as well as technical directors 
from the National Super Computer Center 
in Tianjin and Huawei's innovation center, 
have hailed the decision, saying that it will 
be conducive to attracting talents in the 
field, and stimulating workers to polish 
their expertise.

FInAnCE
Amazon just launched a lending 
service in China, while shuttering 
its local marketplace

Amazon may be closing its marketplace 
in China, but it’s still aggressively 
pursuing growth in the country with 
a new lending service that could help 
bolster its sprawling seller community 
there. The program is called Lending 
Referral Program, according to a post in 
Amazon’s sellers’ forum, which is only 
open to merchants doing business on the 
site. Screenshots of the post were viewed 
by CNBC. Amazon picks and connects 
prequalified sellers with a local lender 
in China, offering short-term loans to 
help the sellers purchase inventory and 
expand their business. “The Lending 
Referral Program is a new program by 
Amazon Lending,” the post said. “Under 
this program you may get extended offers 
to apply for loans provided by local 
Chinese lenders to grow your business on 
Amazon.”

Oracle cutting 900 workers  
at Beijing

U.S. database and cloud computing 
company, Oracle, is planning to lay off 
more than 900 people from its China 
operations. The dismissals will primarily 
come from Oracle’s local research and 
development base of 1,600 employees. The 
Beijing location will terminate 500 staff, a 
move seen as a step toward shutting down 
the centre completely. Guangzhou-based 
21st Century Business Herald cited 
Oracle’s Asia Pacific human resources 
head as saying the departures are the result 
of company-wide restructuring, which 
will be global. The news site added that 
workers in cloud computing were among 
the first batch of layoffs in China.

Huawei to launch own OS this 
year

Huawei Technologies Co said that it may 
launch a self-developed operating system 
later this year as the tech giant steps up 
efforts to enhance in-house software 
capabilities to offset the fallout from 
US restrictions. Yu Chengdong, CEO of 
Huawei's consumer business group, said 
that the company's own operating system 
will be available "as early as this fall or 
next spring at the latest." The comments 
came after Google said it would partially 
cut off Huawei devices from its Android 
operating system. As part of the latest 
development, the US government said 
on Tuesday that it could delay its ban on 
American technology exports to Huawei, 
but the move will give its existing devices 
access to Android for 90 days.

                    

Baidu posts first loss since 2005 
listing as China slowdown hits ads

Baidu posted its first loss since going 
public almost 15 years ago, as the Chinese 
technology group saw its advertising 
business hit by a slowing domestic 
economy and analysts warned that it 
should prepare to be hit by the escalating 
trade war with the US. The company 
reported net losses of RMB327m ($49m) 
for the first three months of the year. It 
was the first time the New York-listed 
company has posted a loss since going 
public in 2005. The company, once one of 
the country’s three titans of China’s tech 
scene before falling rapidly behind Alibaba 
and Tencent, also announced the departure 
of Hailong Xiang, the head of its search 
business.

Lime’s e-scooters now a hit  
in foreign countries

Lime, a micro-mobility start-up founded 
by Chinese entrepreneurs, is bringing its 
e-scooters to over 200 cities globally to 
cash in on the opportunities of the sharing 
economy overseas. The move comes 
as bike-sharing firms Ofo and Mobike 
hit bumpy roads both domestically and 
abroad. “We are in active talks with 
overseas markets, including Singapore, 
after deploying our scooters and bikes 
in more than 20 countries and regions, 
including Europe, the US and New 
Zealand,” said Toby Sun, co-founder 
and CEO of Lime. He added that Lime’s 
registered users have exceeded 20 million. 
Currently, the shared e-scooter frenzy is 
sweeping foreign markets. A report found 
that more than 60,000 e-scooters have 
been deployed in the US alone and the 
total ridership is expected to hit 240,000 
e-scooters per day.

J.P.Morgan poised to be first 
foreigner to get majority in  
China fund venture

J.P.Morgan could become the first foreign 
company to own a majority stake in 
its Chinese mutual fund business, after 
its joint venture partner put a crucial 2 
percent of the business up for sale that 
analysts expect the Wall Street bank to 
lap up.  J.P. Morgan Asset Management 
(JPMAM) currently owns 49 percent of 
China International Fund Management 
(CIFM), while Shanghai International 
Trust, belonging to Shanghai Pudong 
Development Group, owns 51 percent. 
Shanghai International Trust said in a 
posting on the Shanghai United Assets and 
Equity Exchange website it is auctioning a 
2 percent stake.

Entrepreneur Visa in Shanghai 
Attracts Foreigners

In Recent years, Shanghai imposed 
several measures that will facilitate 
entrepreneur visas for foreigners. The city 
also encourages investors to launch their 
business plans in the city by setting up 
start-ups. Shanghai allowed foreigners, 
who graduated from Chinese universities 
and who have stayed in the city for their 
business plans, to apply for an entrepreneur 
visa, which lets them stay in the country 
as they start their own business within a 
year. The move is a part of Shanghai’s 
ambitious goal of turning into a global 
hub for science and technology by 2030. 
Shanghai also started to issue entrepreneur 
visas to graduates of well-known overseas 
universities within the past two years who 
had an innovative entrepreneurial plan in 
Shanghai.
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Eating or drinking on subway will 
affect personal credit record

Passengers found eating or drinking on 
the Beijing subway, who do not stop 
when asked, will face having their actions 
noted on their social credit score starting 
from Wednesday. According to the 
Beijing subway passenger regulations, 
which went into effect on Wednesday, 
passengers, except for infants and those 
with medical conditions, will not be 
allowed to eat or drink on the subway. 
Violators, who do not stop after being 
asked to, will be asked to get off. The 
regulations also banned behaviour, such 
as one passenger occupying more than 
one seat and product promoting.

Beijing & Shanghai Remove Bank 
Account Approval Requirements, 
soon in Tianjin

Beijing and Shanghai are the latest 
cities to remove the permits required 
for opening a corporate bank account 
in China, a move consistent with 
the government effort to reduce 
administrative red tape for small 
businesses. Beginning this April, 2019, 
companies in Beijing and Shanghai 
will no longer require a permit from 
the People’s Bank of China (PBC) for 
opening a basic and temporary corporate 
bank account in China. The approval 
permit system has been replaced by a 
simpler record-filing system.

Districts can process foreign 
work visas

The Beijing Municipal Human Resources 
and Social Security Bureau announced 
on Thursday that up to 60 percent of the 
foreign talent can apply for and complete 
their work documents in nearby districts, 
instead of the city-level administration. 
Those districts are Chaoyang, Haidian 
and Shunyi, where most foreign talent 
is located in the capital, according to 
the authority. As increasing numbers of 
foreign talent come to Beijing to live and 
work, the capital has carried out a series 
of measures to provide more convenience 
for their work permits and other related 
documents.

WeChat Bans Crypto Transactions 
in Its Payment Policy

Chinese social media giant and payment 
service provider, WeChat, banned 
cryptocurrency transactions in its 
payments policy. Dovey Wan, founding 
partner of crypto investment firm 
Primitive, tweeted the news on May 7. 
The tweet contained a screenshot of the 
policy changes, which intimates that users 
who engage in cryptocurrency trading 
will have their accounts terminated. The 
updated rules — coming into force on 
May 31st — state that “merchants may 
not engage in illegal transactions, such as 
virtual currency, the issuance of tokens, 
selling pornography or online gambling”.

G GEnERAL
Expat jobs in some sectors 
increasing

The service, IT and media industries have 
overtaken the education industry as major 
job sources for expats in China, according 
to figures from the 2019 Job Fair for 
Foreigners in Beijing. The job fair, 
organised on Sunday (April 21st) by the 
Foreign Talent Research Centre and the 
State Administration of Foreign Experts 
Affairs, has nearly 1,000 jobs available in 
a range of professions, and attracted more 
than 500 expats. The expat job market - 
once dominated by language teachers - 
has seen a major shift. Approximately half 
the jobs available at the fair were in the 
sales, media, marketing and IT sectors, 
including openings for journalists, 
brand and communication managers and 
software engineers.

Foreigners’ credit info will  
be recorded

Foreign borrowers’ financial information 
will be recorded in China’s national 
credit system, and the central bank is 
studying the feasibility of a cross-border 
information sharing mechanism to 
improve services for foreigners and 
prevent credit risks. Foreigners, wishing 
to borrow money from financial 
institutions on the Chinese mainland, 
should register their nationality on 
personal credit reports, a new requirement 
of the People’s Bank of China, the Central 
Bank, in order to better monitor domestic 
credit market information.

CHInA In THE WoRLD
Train ticket site 12306.cnadds 
waitlist function

China's national railway operator has 
added a new function to help people 
buy tickets on the booking site 12306.
cn and its related app. When the desired 
train tickets are not available at the ticket 
booking site and the app of the China 
Railway Corporation, a person can use 
the "waiting" function, and the system 
will add the wanted ticket information to 
a list. One person could make an order 
for three tickets in the waiting list, and 
the function will be free and much more 
efficient than other third-party software to 
grab tickets. People will have to prepay 
the maximum price for each ticket, and 
once they have obtained the tickets, the 
difference from the actual fare will be 
refunded. 

Asian Civilization Parade  
held in Beijing

A week-long Asian Civilization Parade 
showcasing the continent’s diverse and 
charming civilizations kicks off in Beijing 
on May 15. As one of the major sideline 
events of the Conference on Dialogue 
of Asian Civilizations (CDAC), the 
parade runs twice a day -- at 10 a.m. and 
4 p.m. each day from May 15th to May 
22nd in the Olympic Park. Costumed 
performers from 16 countries and 10 
domestic performance teams will present 
festive songs and dances to showcase the 
distinctive charm of Asian civilizations. 
Decorations for the parade echo those 
of the Asian Cuisine Festival held at the 
same time, so as to depict a picturesque 
scene, where different civilizations learn 
from each other.

City universities to offer AI majors

Two universities in the city will welcome 
the first batch of undergraduates majoring 
in artificial intelligence in September. 
Shanghai Jiao Tong and Tongji are among 
35 universities nationwide approved 
by the Ministry of Education to set up 
four-year AI majors amid the country’s 
drive to build a strong AI talent pool. As 
AI is a major featuring interdisciplinary 
research, both universities said they 
would not only teach basic disciplines, 
such as math and computer science, but 
also biology, medicine, automobiles and 
the environment, among other courses.
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Economy

By Morgan Brady

China’s economy looked to have 
had its growth slow sharply in 
April, the last month before new 

US trade war tariffs took effect, with both 
industrial production and retail sales 
growth showing significant declines.

The big picture is that China’s econ-
omy is losing the momentum it gained 
in the first quarter, at a time when 
the trade war with the US is being 
intensified. Over the past few weeks, 
the world’s two largest economies 
have exchanged tit-for-tat tariffs, as 
it looked like chances of a near-term 
trade deal have dwindled.

The weak data are also likely to start 
the debate over whether China needs 

to enact more fiscal and monetary 
stimulus to prop up the economy. 
After the stronger-than-expected first 
quarter GDP figure, the Chinese gov-
ernment had downgraded the need for 
further stimulus.

Industrial production – a measure of 
the output of the industrial sectors in 
China’s economy, including manufac-
turing, mining, and utilities - grew by 
5.4% in April from a year earlier. This 
was well down from 8.5% in March, 
which was also the lowest reading, 
since November 2018.

Within the industrial sector, manufac-
turing output grew by 5.3% y-y, down 
from 8.5% last month. This will cause 
fears over the ability of Chinese pro-
ducers to deal with an uprising trade 

war with the US, which seems that 
they will have to pay higher tariffs, 
both for imports and exports, where 
US suppliers or buyers are involved.

The Chinese government made a 
nod to these concerns by including 
for the first time an exclusion mech-
anism in its latest round of tariffs on 
US$60 billion of US imports. These 
will take effect on June 1st, but it is 
said that Chinese companies will have 
the chance to apply for an exemption, 
because of the need to support key 
domestic industries and employers. 
Retail sales, a measure of consumer 
demand in China, grew by 7.2% in 
April from a year earlier. This was 
lower than the expected figure of 8.6% 
and points to slowing consumption in 
the world’s most populous nation.

This was the lowest figure for retail 
sales since May 2003, when it grew 
4.3%. It suggests that China’s efforts 
to stimulate consumption are wear-
ing off. Fixed asset investment, which 
measures spending on physical assets, 
such as real estate, infrastructure or 
machinery, grew 6.1 percent for the 
year to date, down on the previous 
reading of 6.3% for the January to 
March period. Exports dropped by 
2.7% in April, countering a 14.2% rise 
in March and an economic growth rate 
of 6.4% in the first quarter of 2019.

China’s stimulus measures may be 
starting to wear off, and the central 
government had engaged in multiple 
rounds of rate cuts for banks, encour-
aging the flow of lending into the 
economy.

However, with tariffs on US$200 bil-
lion of Chinese goods being risen 

to 25% and further 25% tariff to be 
applied to the most of the remaining 
Chinese exports to America, valued at 
around US$300 billion, it remains to 
be seen what Beijing will do to defend 
its economy.

While this gives negotiators time to 
reach a deal, it also gives companies 
time to get their export orders in early. 
The fact that these data were all lower 
than expected makes analysts feel that 
the US tariffs are beginning to make a 
serious impact on the Chinese econ-
omy, just when pressures are about to 
rise.

Meanwhile,  the United States 
announced a few days ago that it will 
eliminate tariffs on imports of steel 
and aluminum from Canada and 
Mexico. Despite US demands, there 
will be no quotas replacing the tariffs. 
This action helps to eliminate a major 
sticking point between the countries 
of North America, and likely improves 
the chances that the US Congress will 
approve the new trade agreement 
meant to succeed the North American 
Free Trade Agreement (commonly 
known as NAFTA). Notably, this action 
includes an agreement to limit metals 
produced outside North America from 
being traded within North America. 
This was likely meant to be directed 
against China. Thus, by taking steps 
to ease trade tensions with allies, the 
United States is setting the stage for 
more coordinated action with respect 
to China.

中国经济增长急速放缓
4 月份，美国新一轮贸易战关税生效前最后一个月，中国经济出现增长

极速放缓势头，工业生产和零售增长都大幅下滑。

总体情况是，中国经济正在失去第一季度的增长势头，此时它正在陷入
与美国不断加剧的贸易战。增长放缓也可能重新引发是否需要实施更多财
政和货币刺激以支撑经济的争论。

因第一季度GDP数据强于预期，中国政府降低了进一步刺激经济的需求，
但从 4 月份数据来看，工业生产指标，制造业产出同比增长指标，零售同
比增长指标以及用于衡量房地产，基础设施等的固定资产投资指标增长率
均下降明显。中国的刺激措施可能开始消退，中央政府已经对银行进行了
多轮降息，刺激了贷款流入经济。下一步，中国政府还将会做些什么捍卫
经济还有待观察。

这些数据都低于预期的事实表明，美国的关税开始严重削弱中国经济。
与此同时，美国几天前宣布将取消对加拿大和墨西哥进口钢铁和铝的关税。
这一行动有助于消除北美国家之间的主要问题，值得注意的是，此举包括
一项协议，限制在北美以外生产的金属在北美境内进行交易。这很可能是
针对中国的。

Growth slows 
sharply

Containership in a 
port of Shandong

Economy

Demand has slowed
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Beijing-based Kim Wang takes 
the metro to commute to work, 
like millions of working women 

in China, but the time she spends on 
her ride back home is different. While 
the sight of people chatting on phones 
or browsing social media profiles is a 
common thing these days, Wang likes 
to hone her language skills reading 
classic English novels on Mint Reading, 
an English-reading program installed 
on the WeChat platform by Chengdu 
Chaoyouai Education Technology.

And to avail this application, Wang 
shells out a mere 149 Yuan ($21.4) that 
give full access to the Mint Reading 
app, typically allowing her to read 
three novels in a span of hundred days. 
Many would ask what is so unique 
about this interactive app? Firstly, it’s 
a brilliant on-the-go reading tool at 
the cost of peanuts. Secondly, the app 
offers readers an easy way to brush up 
their English language skills.

All you have to do is go through a daily 
vocabulary list, read a chapter and then 
answer questions based on the story. 
Lastly and the most interesting part is 
sharing your daily efforts on the plat-
form with your peers, which in turn 
earns you a lot of likes on WeChat. 
Start-ups like Mint Reading and indi-
viduals like Kim Wang are just one 
of the millions striving to carve out a 
niche in the rapidly growing knowledge 
sharing economy of China, where con-
tent has been designated as the king! 

WhAt ArE KNoWlEdGE-ShArING 
AppS? Why ArE thEy BEComING 
populAr?
In this day and age of the most con-
nected era, there hasn’t been a time 
like now where internet users have 
instant and constant access to a pool 
of information accessible at the tip of 
their fingers. Knowledge-sharing apps 
only facilitate the entire process by 
effectively delivering relevant content 
to the right set of people, at the right 
time and at the right place, helping 
them enable a function, while being an 
efficient and beneficial tool. 

Welcome to the new era of digital 
innovation! Here knowledge isn’t 

power, but applied knowledge is. Ever 
since the invention of the internet, 
users have had access to the holy grail 
of free knowledge with a click of the 
mouse.

The new generation of China, though, 
is now embracing the concept of paid 
knowledge sharing platforms with 
both their minds and their wallets. 
Here are some of the top benefits of 
knowledge sharing applications:

1. Content presented on the knowl-
edge-sharing apps are more than 
just data. And their increasing 
popularity shows just how keen 
Chinese users are for knowl-
edge and they are even ready to 
pay for their share of wisdom. 
Technologically, demographically 
and economically, these commu-
nication tools provide content that 
is practical and professional with a 
sense of belonging to the end users. 

2. These apps are hugely beneficial 
for the internet-savvy millennials, 
who are straight out of universities. 
As they start working, some among 
them seek more guidance to grow 
and perform better in their career. 
School and university students 
can reap full advantage from the 
knowledge-sharing tools. 

3. Compared to face-to-face lectures 
and speeches, the online sharing of 
knowledge can be more convenient 
and affordable. With a wide variety 
of audio and video presentations, 
users of all age groups can attend 
interactive sessions, workshops, 
lectures and discussions from any 
place with internet access.

4. No need for training-centres or 
self-study, knowledge-sharing apps 
have offered access to a bigger pool 

of information to users. Providing 
a solid foundation for the pay-
ing-for-knowledge industry to grow 
rapidly, it also allows more profes-
sionals to spread their knowledge.

hoW It StArtEd ANd WhErE  
IS It hEAdING?
This online trend comes amid the 
country’s explosive pay-for-knowledge 
industry and has been on the rise since 
2016. According to a 2017 report issued 
by the Chinese Academy of Press and 
Publication, the knowledge-sharing 
industry was estimated to have grown 
into the fifty-billion-plus Yuan market. 
Sustained by the growing number of 
users and the increasing popularity of 
high-quality knowledge sharing ser-
vices, the online paid knowledge mar-
ket in China is set to maintain relatively 
high growth in the next three years 
and reach twenty three billion Yuan by 
2020, says another recent report by the 
market consultancy firm, iResearch. 

Classic English reading services, like 
Mint Reading, have reportedly earned 
hundreds of thousands of yuan from 

its booking-reading subscribers across 
China, although it’s just a small aspect 
of the bigger pool. Especially, if it’s 
compared with China’s Quora equiv-
alent Q&A site Zhihu and mobile 
learning application iGet that have 
already garnered an annual revenue of 
140 million Yuan. Joining the race is 
another industry biggie, Ximalaya FM, 
which is an audio sharing platform 
with four hundred and fifty million 
users and more than five million hosts, 
constituting seventy three percent of 
the total market share of this increas-
ingly growing industry.

For instance- ‘Master Class’ is one 
of the most popular channels on the 
platform that invites famed professors 
from renowned universities to share 
knowledge with the users on relevant 
subjects. Industry experts say that 
active users of the knowledge sharing 
apps spend an average of one hundred 
and twenty eight minutes on the plat-
form’s channels. The content usually 
range from online courses, crosstalk 
shows to debates and discussions and 
foreign language content. But the 
most popular ones are on finance, 
humanities, parenting and language 
studies.   

Knowledge Sharing Apps

By Anastasia Chapman

Visit us online:
btianjin.cn/190602

知识共享应用 
知识应用新时代
的兴起

和中国数百万职业女性一样，
位于北京的王女士乘坐地铁上下班，
虽然很多人都使用手机聊天和浏览
视频，但王女士喜欢用手机阅读小
说练习英语。这是一个由成都超越
教育技术开发的微信应用。使用这
个应用王女士只花了 149 元（21.4
美元），通过这个应用她随时可以
阅读英文小说，提高英语技能，分
享学习成果，获得朋友圈点赞。

而这样的情况只是中国快速增
长的知识共享经济的很小一幕。

什么是知识共享应用，为什么
会爆炸式增长？

知识共享应用成为一种高效且
有益的工具帮助人们随时随地获取
知识。互联网发明以来，用户只需
要点击鼠标即可获得免费知识，但
新一代中国用户正接受付费知识共
享平台的概念，让我们来了解知识
共享应用的一些主要优点：

1. 知识共享应用中提供的内容
不仅仅是数据，更是知识和智慧的
共享。

2. 这些应用帮助千禧一代职业
生涯发展提供专业指导。

3.与面对面的讲座和演讲相比，
在线分享知识可以更方便，更实惠。

4. 无需培训中心或自学，知识
共享应用为用户提供了更大的信息
库。

这是从何时何地开始发展起来
的？

根据新闻出版社 2017 年发布的
报告，知识共享行业估计已经成长
为五百多亿元人民币的市场。随着
用户数量的不断增加和高质量知识
共享服务的日益普及，中国的在线
付费市场将在未来三年保持相对较
高的增长。

业内专家表示，知识共享应用
的活跃用户在平台的频道上平均花
费一百二十八分钟。内容通常包括
在线课程，相声，辩论以及外语学
习。但最受欢迎的内容是金融，人文，
育儿和语言学习。

the rise of a New Era
of Applied Knowledge 
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Engineering  For  A  Better  World
Interview with Alexander Krausse
GEA, Vice President, Supply Chain & Production APAC

GEA is one of the largest technology suppliers for food processing and 
a wide range of other industries. Employing over 18000 employees 
worldwide, the global group specializes in machinery plants, as well as 
process technology and components.

We were given the opportunity to interview Mr Alexander Krausse, Vice 
President of Supply Chain & Production APAC of GEA, a company that 
provides sustainable solutions for sophisticated production processes in 
diverse end user markets and offers a comprehensive service portfolio.

Cover Story

By Romee C.

Your 33-year career in directing production and supply chain for 
innovative manufacturing companies is quite remarkable. How did 
you get started?
The first 5 years after finishing my studies in mechanical engineering I 
worked for the company Stihl near Stuttgart which is the world’s biggest 
selling chainsaw brand. I then had 2 other professional assignments 
before joining GEA where I have now been working for the last 10 years.

Can you sum up the GEA Group’s top three achievements in APAC 
under your leadership? What do you consider to be the most 
fulfilling?
When I came to China in 2012 my objective was to build up this 
highly efficient and state of the art factory here in Tianjin. After having 
achieved this I took on the overall responsibility for GEA Westfalia 
Separator in China.  Since 2015 I am responsible for GEA’s supply chain 
and production organization in the Asia pacific region. Since then I 
have successfully managed projects to consolidate our production foot-
print in the region. Our factories in APAC are now of the right size of 
200 - 300 employees. Working with my Asian colleagues and business 
partners in China and India is very fulfilling. 

I like things here in China.  When I first came here, I immediately fell in 
love with the country and the people. Here I have the ability to achieve 
things quicker and go for challenges and changes without hesitation. 
These successes give me satisfaction and motivation.

Cover Story
Engineering for a better  world
专访 Alexander Krausse 先生
GEA 集团亚太区供应链与生产副总裁

GEA 集团是全球领先的食品加工及众多工
业领域技术供应商之一。作为国际技术集团，
GEA 集团专注于机械制造，生产运营，工艺技
术及其设备组件。GEA 集团致力于为不同最终
用户市场的复杂生产过程提供可持续的解决
方案，并提供全面的服务组合。

GEA集团应用领域广泛，包括食品，饮料，
乳品加工，休闲和运动，制药，化工，家庭
和个人护理，牧场，船舶，运输，通用技术等。
GEA 集团为众多客户的特定应用领域提供个性
化和可持续的解决方案。

以下数据可以帮助你了解 GEA 的服务在世
界上应用的广泛程度，比如：约 1/4 的牛奶
由 GEA 设备加工而成，平均每三块鸡块就有
一块是由 GEA 设备加工而成，大约 1/3 的速
溶咖啡生产线由 GEA 建成，大约 1/2 的啤酒
在 GEA 系统和加工解决方案的协助下酿造，
1/4 的医用人体血液由 GEA 设备处理，超过
1/3 的聚合物生产商使用 GEA 干燥技术，全球
1/2 的集装箱船舶装备了 GEA 的船舶设备。

本期《津卫商务》对 GEA 集团亚太区供应
链与生产副总裁 Alexander Krausse 先生进
行了专访， 深入了解他在这个行业里有哪些
独到的经历与经验。

您为创新型制造业提供生产指导和供应链
管理方面拥有 33 年的职业经验，这是非常了
不起的。请谈一下您是如何起步的呢？

在完成了我的机械工程学学业后，我一共
在 4 家公司工作过。其中我工作过的第一家
公司是坐落于德国南部的全球排名第一的电
锯制造企业，此后我又陆续在其他几家公司
工作过。直到现在，我已经在 GEA 集团工作
了十年。

您能否总结一下在您的领导下 GEA 集团亚
太地区取得的三大成就？您认为最满意的是
什么？

当我 2012 年来到中国的时候，我的目标
是筹备成立我们现在所在的这个美丽的工厂，
这当然是我最大的成就，为此我感到非常骄
傲。此后，我又担当起了 GEA 亚太区供应链
管理和生产的职责。我们的足迹遍布亚太地
区，我们成功的将中国东南部的几家 GEA 工
厂迁移到了苏州。现在，我们的足迹更集中
在某些规模相当大的工厂上。我们在亚太区
的几个工厂目前规模均在 200-300 人。

在来中国之前，我一直在我的祖国德国
工作，从未在国外工作过。当我来到这里，
我的第一感觉就很喜欢这个美丽的地方。我
喜欢和中国人和印度人一起工作。能更快的
实现目标，毫不犹豫地迎接挑战和改变，这
些成就给我带来了满足感和动力。
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What GEA products and appli-
cations are being produced in the 
plants that you are managing at this 
moment?
GEA is one of the largest technol-
ogy suppliers for food processing 
and a wide range of other industries 
including dairy, beverages, chemical, 
pharma, utilities and marine.

At the factory here in Tianjin, we pro-
duce centrifuges for all kind of appli-
cations but mainly for the marine 
sector. We have recently added to our 
portfolio also roller mills to make flour 
from grain.

What do you consider as the hardest 
challenge you’ve had to face in your 
current role and how you did you 
overcome this?
It has been a challenge not only to 
develop our production sites to serve 
China and the rest of Asia but also to 
bring these sites on an eye to eye level 
with our European organization. I had 
to exercise patience and tenacity.

What global trends do you see in the 
next five years that are of interest to 
GEA?
GEA’s solutions are characterized by 
megatrends such as continued pop-
ulation growth, rising urbanization 
and progressing climate: In the future, 
more and more people will require an 
adequate supply of food, energy or 
pharmaceutical products – always on 
the premise that resources are being 
conserved. As an internationally active 
technology group, which is one of 
the world’s largest suppliers of pro-
cess technology in food production, 
GEA deals with these macroeconomic 
trends. 

GEA is convinced that only indus-
trial process technology can meet the 
safety, quality and shelf life require-
ments of critical consumers.

Cover Story
What are the projections in terms of 
demand? In what way are you pre-
pared to face these changes?
There is no doubt we have competi-
tion, both internationally and locally, 
but we are dealing quite well with it. 
We are continuously growing in all 
Asian markets and by localizing and 
strengthening our services in the 
region we are able to better face the 
growing demand. 

What are GEA’s latest innovations 
in food processing and packaging 
technology?
GEA has a new innovative machine 
called “Thermoformer Power Pak 
Plus” which is used to pack different 
kind of food under various conditions, 
under vacuum or under protective 
gas. We are continuously improving 
these machines so they can work with 
even thinner materials to minimize 
the use of plastic. This helps to save 
resources and reduce overall cost for 
our customers.

Can you share some of the main 
highlights of “oneGEA” program 
and how have you progressed so far 
on the local emerging markets?
The “OneGEA” organization was 
implemented in June 2015. It was a 
reorganization of the GEA group into 
a functional setup. A big advantage 
of OneGEA: our customer proximity 
based on the country organizations. It 
allows us to present one face to the cus-
tomer worldwide. Currently there are 
some adjustments being made to the 
OneGEA set-up to further improve the 
organization of the GEA group.  In this 
context, we pursue the aim of combin-
ing the best of two worlds – i.e., the 
benefits of the OneGEA structure and 
the advantages of a transparent, divi-
sional and entrepreneurial structure.

What misconception about GEA 
technology did you have to address 
during your localization process?
I am surprised that the Chinese mar-
ket to some extent, still has a strong 
demand for products produced in 
Germany. I would have expected more 
preference for products produced in 
China to ensure full employment 
locally and to create  tax income in 
the country. 

We are still on the way to convincing 
our customers that we produce “Quality 
made by GEA”. The slogan is not quality 
made in Germany anymore. Our qual-
ity standards are the same worldwide.

one particular food trend is the 
desire for less sweeteners, no preser-
vatives, yet maintaining the taste? In 
what way has GEA leveraged on this 
demand?
This is a topic that our FPP-Food 
Processing and Packaging business 
is actively working on. GEA is part-
ner with major food and dairy cus-
tomers like Cargill, Arla food, Nestle 
and many more. Together we are 
developing machines and processes 
of improved performance. Food and 
beverage processing and packaging is 
so advanced and sterile that there is 
no need for preservatives anymore. In 
addition, there are also other trends, 
such as to gain protein from insects. 
The worldwide demand for protein is 
increasing with the population growth, 
and new sources are required to be 
found. Insects are a good source and 
our machines are able to process.
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For the purpose of our readers, can 
you name some of the most import-
ant brands, which you are catering 
for, in China?
As mentioned earlier: Cargill, Arla 
food, Nestle, Yili, Mengniu, Tsingtao 
and many other bigger and smaller 
companies in the industry.

What do you consider as required 
traits or characteristics when evalu-
ating new talent?
Number 1 is language! The ability to 
communicate in English is a must. 
Sure, if we look for a welder, it should 
be a good welder, simple as that. But if 
we look for a purchaser or a produc-
tion planner or somebody who is con-
sidered to take over more responsibil-
ity in the future, having good language 
skills in my view is a priority. 

The number 2 is initiative! We need 
people who have drive and who are 
able to think out of the box, who want 
to take responsibility and are proac-
tive. This is something we look for 
when recruiting new colleagues.

As GEA puts a high focus on sustain-
ability and value creation. Excellence, 
passion, integrity, responsibility and 
GEA-versity are company’s values. 
How is top management able to 
encourage employees to embrace 
these core values?
Top managers do this by being an 
example! We live our values. This is 
the only way to convince. You cannot 
pray and force people to accept and 
live values, if you yourself do not act 
accordingly.

Who has been your greatest influence?
Some people may tell stories about 
being influenced by Jack Welch, Steve 
Jobs and other significant business 
leaders. However, I don’t. 

Of course, I had influencers. Luckily, 
I’ve always had good bosses who gave 
me good leadership and who guided 
me in the right direction. For a very 
long period in my professional career, 

I worked for a family-owned company 
reporting to the company owner – an 
entrepreneur. He was also one of my 
influencers. I am also influenced by 
family and friends. 

I read relevant books and consult with 
experts in my field. I have many sources 
but at the end of the day, it’s me!

Which personal initiative do you feel 
most proud of?
When I joined GEA in 2009, I was 
located in Germany with a very differ-
ent job. Then, somehow I slipped into 
this China project. Very soon I took 
over the project responsibility and only 
one year later my desk was moved to 
Tianjin. Then I had the opportunity 
to build up the new factory, to get it 
started and to ensure everything runs 
smoothly. I think this has been my 
greatest achievement, and I am defi-
nitely proud of it. Of course, it wasn’t 
me alone, it was a teamwork. 

How do you relax at the end of the 
day?
Working for a German Company in 
China, I rarely find time to relax in 
the evenings. This is because Germany 
is 6 to 7 hours behind China so most 
days at 3:00 pm the calls with Germany 
are just starting and they can go on 
till midnight at times. So relaxing is 
mainly for the weekend. Rebuilding my 
energy by working out and exercising 

to preserve my health and because it’s 
fun. I also enjoy going out with my 
friends for a nice dinner and a drink 
or making short trips to nearby cities. 

What top advice can you give to 
aspiring young professionals who 
want to follow in your footsteps?
Don’t focus on money but focus on 
challenge! Only then you can feel 
success and build up strong self-mo-
tivation. The money will follow auto-
matically. Think internationally and 
be willing to go to other countries for 
employment - it will open your mind.

Approximately one quarter of processed 
milk and every third chicken nugget is 
produced by GEA production systems; 
every second litre of beer is brewed with 
the aid of systems and process solutions 
from GEA; every fourth litre of human 
blood for making plasma derived prod-
ucts equipment is processed using GEA; 
more than one third of all polymer pro-
ducers using GEA dry technology and 
every second container ship in the world 
sails with GEA equipment on board. 
Whether it comes to food production 
systems or technologies in all fields, it is 
in touch with GEA every day.
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Numbers

5.5  
Billion 
Luckin Coffee Inc. is looking to raise up 
to ¥5.5 Billion (or US$800), making it the 
biggest U.S. IPO by a Chinese firm, as it 
gears to displace Starbucks as China’s 
largest coffee chain. 

144 hours  
Foreign travellers transiting through 
China now have several options 
for transit visa exemptions, allowing 
eligible foreign travellers a visa-free 
visit for 24, 72 or 144 hours. The 144-
hour transit visa exemption was 
implemented in Xiamen, Qingdao, 
Wuhan, Chengdu, Kunming, and 
recently the Guangdong province.

¥40  
Billion
Chinese agrifood start-ups raised ¥40 
billion (or US$ 5.8 Billion) of investment 
across 283 deals with 318 participating 
investors during 2018, with an increase 
of 60% in the number of participating 
investors.

878  
Million 
China’s gamers are expected to grow 
from 683 Million to 878 Million by 2023, 
representing 28% of the total world-
wide gamer population. Over half of 
China’s games are into e-sport. 

¥5 Billion 
SK Innovation, a major player in the 
electronic vehicle market has broken 
ground on its first Chinese plant under 
a joint venture with Beijing Electronics 
Holding Co Ltd and BAIC Motor Corp 
Ltd with investment set to reach ¥5 
Billion (or US$ 744 Million) by 2020.

56.5%
The number of Schengen visa appli-
cations has grown to 56.5%, reach-
ing 2.8 Million in 2018, with 800,000 
applications received from Shanghai, 
Guangzhou and Beijing.

1.3  
Million km
By 2020, China is aimed at building 1.3 
million kilometres of new roads and 
26,000 km of new expressways on top 
of the 130,000 km of expressways that 
have already been built in the last 10 
years.

¥589  
Billion
Industrial profits rose by 13.9% on year 
in March, accumulating up to ¥589 
Billion (or US$ 87.5 Billion), driven by 
growth in production and sales, with 
rises in prices translating to higher 
profits.

1 hour and 
5 minutes
The National Bureau of Statist ics 
recently released data tracking citi-
zen’s leisure time over the past 10 years 
and determined that Chinese citizens 
have 1 hour and 5 minutes of free time 
per day, forcing travel industry players 
to seek ways to obtain a share of the 
free time that citizens spend online. 
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Focus

the future of medicine 
in China

Focus
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nearly the fifth of the world’s 
population resides in China, 
making access and affordabil-

ity to healthcare extremely challeng-
ing. Like many of the world’s health-
care systems, China’s approach to 
medicine has focused on disease-cur-
ing, instead of taking a preventative 

approach. Until recently, there was a 
shortage in primary care and family 
physicians, because of the lack of focus 
on training capable and competent 
practitioners in these areas. This cre-
ated a disconnection between family 
physicians and patients, as well as a 
disregard for preventative medicine 

approaches. Patients were, and still are, 
unable to be properly educated about 
preventative measure and the sever-
ity of their ailments. Instead of them 
being treated at lower level facilities, 
the patients end up queuing for the 
top specialists creating a burden on 
the system. 

One of China’s greatest strengths is 
that they have universal health insur-
ance coverage and limit the private 
practice of medicine due to the mar-
ket failure in medical care. In addition, 
China is moving away from the multi-
ple-payer system and working towards 
a single-payer system to reduce the 
escalation of healthcare costs. The 
future of medicine in China is all about 
access and prevention medicine. Now 
that the focus is shifting towards the 
importance of training family practi-
tioners, they are also trying to increase 
the access to them. This problem of 
access is being addressed by assigning 
family physicians to work in under-
served areas to reach a larger commu-
nity of people.

The future of medicine in China not 
only focuses on the preventative and 
accessible approach to medicine, but 
also the technological. China wants 
to become a major centre for inno-
vation by the year 2020, and by 2050, 
they want to become a global leader 
in science and innovation. This drive 
for innovation is tangled with the dig-
ital health revolution, including the 
adoption of such technologies like 
chatbots, artificial intelligence, and 
telemedicine. 

One of the newest technology adop-
tions is WeChat and considering its 
viability in healthcare. The idea is to 
use WeChat not only for identifica-
tion, but also to place patient’s medical 
health records in their hands digitally. 
There is a network of over 38,000 med-
ical facilities that are participating in 
this program where users can book 
doctor’s appointments in order to 
reduce long lines at medical facilities. 

Their medical reports are directly 
delivered to their WeChat and they 
can also pay their medical bills directly 
in the app. The app also has prevention 
focused features, such as a step count 
tracker.

An app like this can even be adapted to 
take the burden off primary care phy-
sicians by utilizing chatbots. Chatbots 
could potentially assist patients with 
simpler medical problems and give 
suggestions to try at home before head-
ing to the doctor. This is an especially 
useful piece of technology, because 
it can increase access to resource-
strained areas in China. Chatbots 
would assist physicians by triaging 
patients’ ailments, but these Chatbots 
can also be coupled with telemedicine 
for even greater access. 

Integrating telemedicine into China’s 
healthcare system can revolutionize 
the future of medicine in China and 
their healthcare system. Telemedicine 
not only increases patient’s access to 
doctors, but can get non-prescription 
medicine and personal care products 
through the service. A simple app can 
be downloaded to the patient’s phone, 
they fill out a questionnaire on the 

app to determine what their medical 
needs are, and then the products can 
be delivered to them the same day, 
and in most cases, within the hour. 
Telemedicine can go even further by 
connecting patients to their doctor, or 
to a network of doctors within a cloud-
based hospital. Hypertension, diabe-
tes, primary care needs and psycho-
logical consultations can be conducted 
from the comfort of the patient’s home 
reducing overcrowding at hospitals 
and clinics.

Overall the future of medicine in 
China is bright, innovative, and highly 
progressive, but it is going to take time 
to integrate so much technology into a 
system that is already inundated with 
patients. As long as the government 
invites all the stakeholders of health-
care to the table, they have the oppor-
tunity to revolutionize the way we 
approach medicine.   

The 

future of 

Medicine 

in China

By Kate Stone

中国医学的未来
中国医疗服务极具挑战性。目前中国的医疗方法一直

专注于疾病治疗，而不是采取预防措施。初级保健和家庭
医生短缺，相关领域培训缺乏，造成医疗系统挑战重重。
中国医学的未来关于预防医学，培养家庭医生，让更大的
人群寻求家庭医生的服务尤其重要。

中国医学的未来不仅侧重于预防医学的方法，而且还
侧重于技术。中国希望成为科学和创新的全球领导者。这
种创新动力与数字健康革命紧密相关，包括采用聊天机器
人，人工智能和远程医疗等技术。

采用的最新技术之一是微信，并考虑其在医疗保健方
面的可行性。使用微信不仅用于识别，还用于预约医生，
排队，发放医疗报告及支付费用。

微信甚至还可以利用聊天机器人来减轻初级保健医生
的负担。

远程医疗整合到中国的医疗保健系统可以彻底改变中
国医药及其医疗系统的未来。

总之，中国医学的未来是光明的，但技术整合需要时间。
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The views from

Table Mountain
Cape town in South Africa
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Travel-
Travel

By Dorothy Fourie

And then there  is  Table 
Mountain, the watcher over 
Cape Town, sandstone guard 

and keeper of this magnificent south-
ern point of Africa: this age-old flat 
topped representation of geological 
time in South Africa.

Maybe you are on your way to visit 
this African country, this city of Cape 
Town, or perhaps you are thinking of 
going there one day? Then be sure to 
find your way to this prominent land-
mark as well: Table Mountain, flanked 
by Devil’s Peak and Lion’s Head, all of 
which create a natural amphitheatre.

From the earliest times humans were 
attracted by this mountain and they 
were able to remain and live in its sur-
rounding areas. In the end, the Mother 
City of South Africa, Cape Town, grew 
out of these settlements, carrying along 
a rich history of interesting people and 
happenings, different ideologies, dif-
ferent rulers, different cultures. These 

historical happenings have all accu-
mulated and settled like dust in every 
corner of this mountain.

A cool breeze across the indigenous 
“fynbos”-plants that cover the slopes, 
can suddenly change to a strong, 
south-easterly wind, covering the 
mountain top with a table cloth of 
orographic clouds, pouring down the 
steep inclines like waterfalls and bring 
with it wind and cold, and more strong 
wind.

It is quite easy to reach the top by mak-
ing use of the Table Mountain Aerial 
Cableway, a rotating gondola, which 
gives tourists a viewpoint of the unfor-
gettable panoramic view from where 
one can take in beauty so unique and 
colourful.

Rich views bring perspective of the 
wealth of nature in this area, mainly 
through the unusually rich biodiver-
sity created by the “fynbos”, especially 
the unique protea. Conservation areas 
were created to keep these plants from 

extinction, the most important being 
Kirstenbosch Botanical Gardens, 
founded in 1913 to preserve the 
flora so unique to the South African 
territory.

As a tourist, one could spend a whole 
day in this wonderful place. There are 
different restaurants, where you could 
enjoy an afternoon tea and something 
light to eat, and perhaps later go for a 
walk on the Boomslang Treetop Trail, 
where a safe walkway was literally cre-
ated among the treetops. From this 
vantage point many beautiful, indig-
enous trees can be seen and beautiful 
birds observed.

There is also the Conservatory, where 
savannah, “fynbos” and karoo plants 
are exhibited, along with other native 
plants from the Cape region.

It is possible to melt into this wonder-
ful place and walk out on the many 
trails with the sun on your shoulders, 
the coastal breeze in your hair and face. 
There is a trail up the slopes of Table 
Mountain, so you can even ascend the 
mountain from here.

When you stare out over the ocean 
from Table Mountain, a particular view 
will press on your heart: a small island 
off the coast, perhaps insignificant in 
sight, but certainly significant in the 

historical weight it carries. One could 
describe it in colours: green and black, 
for the vegetation and the prisoners’ 
clothing of long ago and the hopeless-
ness of days gone by; black and white, 
for the penguins that live here. Then 
there is the colour of light, in the bright 
sky above this place Robben Island, 
which literally means Seal Island. The 
isolation of this place echoes in the 
isolation of many prisoners, who spent 
many days and years here as politi-
cal prisoners during previous times, 
of which the best known person is 
Nelson Mandela. Today, this island is 
a South African Heritage Site, as well 
as an UNESCO World Heritage Site.

A day in and around Table Mountain 
in Cape Town, South Africa, will merge 
through many shades each moment of 
the day. Every view in every direction 
will tell the traveller a different story 
of old and new.

There is so much more to see and 
explore, but allow this article to 
awaken your interest to travel here one 
day soon.

桌山上的风景
南非开普敦

桌山，开普敦的守望者，宏伟
的非洲南部地区的守护者。

你可能正要前往这个非洲开普
敦，或者你计划有一天去那里？那
么一定不要错过这个著名的地标：
桌山，桌山的两侧是魔鬼峰和狮头，
远远看过去他们在一起形成一个天
然的圆形桌面。

乘坐桌山空中索道可以轻松到
达山顶，游客在这里可以看到令人
难忘的全景视角，欣赏到非常独特
和多彩的美景。桌山的动植物资源
非常丰富和多样。为了防止这些植
物灭绝，植物保护区开始建立，其
中最重要的保护区克斯坦布希国家
植物园成立于 1913 年，主要为保护
南非领土独有的植物。游客可以在
美丽的桌山度过一整天。可以在不
同的餐厅享受美食，在树梢的安全
步道散步，可以观赏美丽的原生树
木和各种奇异的鸟类。还可以在温
室观赏稀树草原和各种本土植物。
你甚至还可以在这里登山。

当你在桌山上凝视海洋时，你会
感概这样一个小岛，看起来微不足
道，但在历史上却举足轻重。人们
常用绿色和黑色来形容它，绿色是
植被的颜色，而黑色是囚犯的衣服，
这里曾经用来关押囚犯，很多政治
犯都曾被关押在这里漫长的年月，
其中最著名的就是纳尔逊曼德拉。
今天这里却已经成为了南非的著名
景点，同时也被联合国教科文组织
列为世界文化遗产。

桌山每天都有不同，不同的色彩
诉说着不同的故事，这里还有更多
的美好值得你探索，期待你的到来。

Travel
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world Electric Vehicles
leadership being played in China

In Depth
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our world’s future has to be 
“greener”. We all know that 
by now. The biggest ques-

tions then are, how will we get more 
environmentally sustainable, when 
will that happen and who will lead the 
world and set the bar in the adoption 
of friendlier innovations? 

One of the measures that has been 
vastly adopted to tackle such problem 
is electric vehicles (EVs) and it seems 
obvious that they will become the 
norm in the near future.  

There are countries that dream about 
impressive quotas of EVs in circula-
tion for the next 10 years, but dream-
ing is not enough. The United States 
and some European countries have 
been struggling to produce affordable 
electric cars to the masses and even 
with the most recent Tesla Model 3 
priced at $35.000, the average citizen 
cannot afford it. However, there is at 

least one country that is producing 
interesting results.

ChINA “pAvING” thE WAy
First of all, it is vital to understand what 
the situation is around the world. By 
analysing the graph below, it becomes 
clear that there are two main markets 
in this industry: China and the rest of 
the world. 

The Chinese government’s measures 
have their share of responsibility in 

these results. The limitation of driv-
er’s licenses’ issuances for gas-powered 
vehicles and the fact that all the major 
car manufacturers producing in China 
have to meet quotas of EVs, has defi-
nitely helped in the adoption of this 
innovation.

However, there are other factors that 
are crucial to these numbers. The most 
distinctive factor in this kind of cars are 
the batteries. When we analyse in these 
terms, it becomes clear why China has 
such a predominant position in the 

worldwide EV production: accord-
ing to Yano Research Institute, China 
owns between 50% and 77% of the 
global market of raw materials used 
to produce the four main components 
(anode, cathode, separator, and elec-
trolyte) for the batteries.

So, if China dominates sales and sup-
ply of raw materials, does this mean it 
operates a monopoly?

CompEtItIoN IN thE ChINESE mArKEt
In fair truth, we cannot call it compe-
tition yet, but calling it a monopoly 
might also be too farfetched. 

According to Forbes, Chinese brands 
represent 96% of all the EVs built and 
sold in the country in 2018. Moreover, 
when we assess what kind of cars are 
being produced, it becomes clear why 
the renowned carmakers cannot create 
an impact yet. From the five best-sell-
ing electric vehicles in China, three 
have prices, after subsidies, below 
$10,000. This creates a very big bar-
rier for foreign competitors that need 
to pay extra taxes, hence having to set 
higher price tags.

However, brands like Volkswagen, 
BMW, and Ford, are committed to 
producing in the country and will do 
all in their reach to meet the govern-
ment’s quotas and adjust their prices. 
One of the available strategies is to 
partner with local manufacturers, like 
Ford is doing with Zotye Automobile. 
Toyota, Honda, and others are apply-
ing similar strategies to produce their 
electric car for the Chinese market, 
having partnered with Guangzhou 
Automobile Group. With the same 
strategy is Polestar, a brand launched 
in 2017 jointly by Volvo Car Group 
and Zhejiang Geely Holding, which 
will start producing its full-electric 
Polestar 2 in 2020. 

Finally, the last strategy was adopted 
by Tesla, which will have the first 
foreign-owned car plant in China 
and the first Tesla factory outside the 
US. By partnering with the Shanghai 
government and getting funds from 
several Chinese banks, Elon Musk’s 

company was able to keep the project 
in-house and rely only on its current 
shareholders. 

Does all this mean that the Chinese 
market is full set and only more cars 
need to be sold to the population? Not 
quite… 

ChAllENGES
Even though China has the biggest 
amount of EVs in the world, it still 
has work to do to develop the “elec-
tric” ecosystem. According to a recent 
study from GoCompare, China has 
the biggest amount of publicly avail-
able charging stations (213,903) in the 
world, but when we analyse them per 
each 100 km of road, it does not appear 
on the top 10. 

This also means that there is an 
alarming number of electric cars per 
charging station, which might make 
the users rely too much on their pri-
vate chargers at home. 

Finally, the high-end market of EVs 
is still to be adequately explored. 

Currently, start-ups like NIO, Byton, 
and XPENG, are treading their way in 
the segment, but still far from being 
relevant players.

WrAppING up
There is no doubt that the vast major-
ity of the strong industrial countries 
are deeply investing in EVs and they 
have ambitions to make this industry 
a flag for both innovation and environ-
mental sustainability. Besides this, it is 
impressive how fast China recognized 
the potential of this industry segment 
and how precise were the government’s 
measures. Everything combined cre-
ated an inevitable success that is now 
being acclaimed all over the world.

Anyway, there is no time to rest for any 
company and we, as human beings, 
could not ask for better competition 
than the one that intends to save our 
planet.  

世界电动汽车
在中国的领导地位

众所周知我们这个世界的未来必定“更加环保”。那么
最大的问题是：如何实现环境更加可持续发展以及谁将领
导世界并设定创新标准？

为解决这一问题的答案之一是电动汽车（EV）。

中国“铺平”了道路
中国政府对动力汽车驾驶执照的限制以及所有中国主要

汽车制造商必须满足电动汽车配额这一事实，肯定有助于
创新。

在中国市场的竞争
根据福布斯的数据，中国品牌占 2018 年在中国生产和

销售的所有电动汽车的 96％。国外知名汽车制造商需要支
付更多税费并无法获得政府补贴，所以汽车售价高昂是造
成目前份额低的原因。

其中一个可行的策略是与当地制造商合作，就像福特与
众泰汽车一样。丰田，本田等公司正在与广州汽车集团合作，
采用类似策略为中国市场生产电动汽车。 

最后，特斯拉采用了最后一项战略，该公司将在中国建

立第一家外资汽车工厂，并在美国以外设立第一家特斯拉
工厂，通过与上海政府合作能从几家中资银行获得资金。

这一切是否意味着中国市场包揽了全套流程，只需要生
产有更多的汽车满足需要即可？并不完全是这样…

挑战
中国仍然需要努力发展“电动”生态系统。根据最

近的一项研究表明，中国拥有世界上最多的公共充电站
（213,903），但分析每 100 公里公共充电站的数量，中国
并没有出现在前 10 名。这可能会使用户过多地依赖家中的
私人充电桩。

最后，电动汽车的高端市场仍有待充分探索。

结语
毫无疑问，绝大多数强大的工业国家都在对电动汽车进

行深度投资，他们有雄心壮志使这个行业成为创新和环境
可持续性的旗帜。令人印象深刻的是中国认识到这个行业
领域对潜力并制定了一系列准确对政府措施，这是一个巨
大对成功。
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He is an American football offen-
sive tackle, who is currently a 
free agent. He has played for 

the Tennessee Titans, Carolina Panthers 
and the University of Mississippi. He 
was drafted by the Baltimore Ravens in 
the first round of the 2009 NFL Draft. 
He is Michael oher.

I’m Not dumB, I juSt WASN’t 
EduCAtEd
He was born on May 28, 1986, in 
Memphis, Tennessee. He was one 
of the 12 children in his household. 

Unfortunately, he didn’t have a 
happy childhood. His father, Michael 
Jerome Williams Sr., was murdered 
while Oher was in high school. 
His mother was addicted to crack 
cocaine, so Oher was put in foster 
homes. He frequently moved from 
one foster home to another, and as a 
result, never had the feeling of family 
happiness. He wasn’t such a good stu-
dent either, he repeated the first and 
second grade. He has also changed 11 
different schools, during his first nine 
years as a student.

turNING poINt
While he was living with Tony 
Henderson, he decided to apply for 
admission to Briarcrest Christian 
School. Hugh Freeze was his school 
football coach, and he told Oher that 
he will accept his application if Oher 
could complete a home study program 
first. Being a child that changed a lot of 
foster homes, he didn’t finish the pro-
gram, but was admitted when the head-
master realized that his requirement 
had removed Oher from the public 
education system. Coached by Freeze 
and Tim Long, Briarcrest’s offensive 
line coach, Oher was named Division 
II (2A) Lineman of the Year in 2003, 
and First Team Tennessee All-State. 
In 2004, he was adopted by a couple 
who had already had a daughter and 
a son. They were very caring of him, 
especially when they found out about 
his difficult past. So, they decided to 
help him out, at first by hiring a tutor 
for him, that worked with Oher for 20 
hours per week.

In his junior year, he began to excel in 
football. Quickly, everybody realized 
how talented he was, so he became a 
top football prospect in the state of 
Tennessee, which led to multiple schol-
arship offers from Division 1 schools.

Go AFtEr your GoAlS lIKE NoBody’S 
BuSINESS
Oher was selected first-team Freshman 
All-America by The Sporting News and 
first team Freshman All-SEC for his 

play in 2005. After getting many offers, 
he accepted the scholarship from the 
University of Mississippi, where he 
played for the Ole Miss Rebels football 
team. In 2008, he was supposed to be 
a part of the nFL Draft, but two days 
before that, he decided to withdraw 
from it. He returned to Ole Miss for 
his senior season.

In the 2009 NFL Draft, Oher was 
selected the 23rd overall by the 
Baltimore Ravens. He had played 16 
games for this team and helped this 
team reach the playoffs in his 1st season 
with the team. 

During 2012-2013 season, with Oher’s 
help, Ravens were a part of the Super 
Bowl XLVII. This event was held in 
NOLA, where the Super Bowl pitted 
the Baltimore Ravens against the San 
Francisco 49ers.

In 2016, Oher was part of the Panthers 
team that played in Super Bowl 50. The 
same year he was offered a three-year 
contract extension with the Panthers 
worth $21.6 million with $9.5 million 
guaranteed. Unfortunately, on the 25th 
of November in 2016, he had a con-
cussion, and on the 20th of July, 2017, 
he was released by the Panthers after a 
failed physical.

I try to WIN At EvErythING
Oher has received many awards and 
honours during his college career, 
including: 2005 First Team Freshman 
All-American: 2005 First Team 

All-Quad Freshman Chrome [AQFC] 
Tackle Letius, 2005 First Team SEC All-
Freshman, 2006 Second Team All-SEC, 
2007 First Team All-SEC, 2008 First 
Team All-American, 2008 First Team 
All-SEC, 2008  Shug Jordan  Award 
as the Southeast Offensive Lineman 
of the Year, 2008 Colonel Earl 
«Red» Blaik Leadership-Scholarship 
Award, 2008 Outland Trophy finalist, 
2008  Conerly Trophy  finalist , 
2008 Lombardi Award semi-finalist, 
2008 SEC Jacobs Blocking Trophy.

I BEAt thE oddS
His life is one of the Michael Lewis’ 
2006 book, The Blind Side: Evolution 
of a Game, and was featured in 
the  Academy Award-winning 2009 
film The Blind Side.  His portion of 
the book was adapted for film and was 
directed by John Lee Hancock. The Blind 
Side was released in the United States 
on November 20, 2009. The movie 
stars Quinton Aaron as Michael Oher, 
alongside  Sandra Bullock  and  Tim 
McGraw. The movie was nominated 
for  Academy Awards  for both  The 
Best Picture and The Best Actress for 
Bullock. Bullock won an Oscar for her 
portrayal of Leigh Anne Tuohy.

Oher wrote his autobiography, I Beat 
the Odds: From Homelessness to The 
Blind Side and Beyond, in 2011.  

Inspiration

You can do anything if 
you put your mind to it

Anything is possible
By Kelly Miller

Inspiration

坚持就是胜利
一切皆有可能

迈克尔奥赫是美国橄榄球的一
名进攻截锋，目前是一名自由球
员。他曾效力于田纳西泰坦队，
卡罗莱纳黑豹队和密西西比大学
队。

 我不是傻瓜，我只是没有受
过教育

他 1986 年 5 月 28 日出生在田
纳西州孟菲斯市。他是家中的 12
个孩子之一。不幸的是，他没有
一个快乐的童年。他的父亲在奥
赫高中时被谋杀。他的母亲沉迷
于可卡因，奥赫被安置在寄养家
庭。他也不是一个好学生，他在
一年级和二年级留级了。九年义
务教育中，他换了 11 所学校。

人生转折点

当他和托尼亨徳森住在一起
时，他入读了 Briarcrest 基督学
校， 2004年，他被一对夫妇收养，
他们非常关心帮助他，为他请了
专职老师，每周教 20 个小时，到
大三的时候，他开始在足球方面
表现出色。他成为了田纳西州的
顶级橄榄球运动员。

追求目标不计得失

在获得许多荣誉之后，奥赫接
受了密西西比大学的奖学金，当
时他为 Ole Miss Rebels 效力。
在 2009 年 NFL 选秀中，奥赫排名
第 23 位。在 2012-2013 赛季，在
奥赫的效力下，Ravens 成为超级
碗 XLVII 的一员。奥赫在此之后
多次获得荣誉。

努力去赢

奥赫在他大学生涯中获得了许
多奖项和荣誉，从 2005 年到 2008
年间获得超过 12 项的各种奖项。

我击败了命运

他的经历被写入了迈克尔刘易
斯 2006 年出版的书，《弱点：比
赛进程》，并在 2009 年奥斯卡金
像奖电影《守护有心人》中出现。
他的部分内容被改编为电影，由
约翰李汉考克执导，并于 2009 年
11 月 20 日在美国上映。

2011年Oher完成了他的自传，
《我击败了命运：从无家可归到
超越》
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By Morgan Brady

China Lodging Group, Limited, 
leading and fast-growing 
multi-brand hotel group in 

China, changed its name to Huazhu 
Group Limited, on June 1st, 2018. 

Huazhu Group Limited represents a 
leading hotel franchisor and operator 
in China. The Company had 4,396 
hotels in operation at the end of 
March 2019, with more than 430,000 
rooms, an increase of 15% from the 
end of Q1 2018, and a total turnover 
of RMB7.2 billion, an increase of 17% 
from a year ago.

With its primary focus on the economy 
and midscale hotel segments, China 
Lodging Group’s brands include Hi Inn, 
HanTing Hotel, Elan Hotel, HanTing 
Premium Hotel, JI Hotel, Starway 
Hotel, Joya Hotel, VUE Hotel, Crystal 
Orange Hotel, Orange Hotel Select, 
Orange Hotel and Manxin Hotel.

The Company also has the rights as 
a master franchisee for Mercure, Ibis 
and Ibis Styles, and co-development 
rights for Grand Mercure and Novotel, 
in the Pan-China region.

The Company’s business includes 
leased and owned, manachised and 
franchised models. Under the lease 
and ownership model, the Company 
directly operates hotels typically 
located on leased or owned proper-
ties. Under the manachise model, the 
Company manages manachised hotels 
through the on-site hotel managers, it 
appoints and collects fees from fran-
chisees. Under the franchise model, 

the Company provides training, res-
ervation and support services to the 
franchised hotels and collects fees 
from franchisees, but does not appoint 
on-site hotel managers. The Company 
applies a consistent standard and plat-
form across all of its hotels.

Their three focus areas this year are:
- First, acceleration of the expansion 

of hotel network
- Secondly, focus on the Innovative 

Technology Applications to 
improve the guest’s experience and 
operational efficiency

- The third is the strategic deploy-
ment in the upscale segment

Huazhu has three soft brands including 
Hi Inn, Elan and Starway covering the 
economy up to the Midfield segment. 
In addition, they are going to introduce 
a new soft brand Madison in the next 
few months for the upscale segment. 
With the acceleration strategy, they now 
expect smaller hotels and make it more 
flexible and affordable for hotel owners 
to join Huazhu and benefit from their 
operational excellence. They expect to 
open 300 to 400 new soft brand hotels 
in 2019, compared with that 100 net 
openings in 2018.

Huazhu has opened Blossom Hill, 
the first urban hotel in Beijing Hou 
Hai in March 2019. It is a conversion 
from VUE hotel. The price range is 
between RMB1,000 to RMB1,500 per 
room night.

They have more than 80% of their 
hotels under the franchised and man-
agement model and which is reason-
ably stable compared with higher lev-
els in the lease model. So they believe 
this mix will also cut quite resilient 
through the different economic cycles. 
They operate a bit less than 20% of 
their hotel rooms under lease and 
ownership model.

The new partnership between Huazhu 
and Everbright Ashmore Investments 
is seen as a move by the mainland hotel 
operator, which ranked as the world’s 
fourth most valuable hospitality group, 

to go beyond management into own-
ing hotel assets.

At the same time that Huazhu and its 
investment partner announced the 
fund, they also unveiled their first 
acquisition, a 352 room hotel near 
Shanghai’s Lujiazui financial district 
in Pudong.

Huazhu and Everbright Ashmore have 
declared their new “Anzhu” fund to 
be China’s first hotel and residential 
property private equity investment 
vehicle, and say that the management 
will follow a value-add strategy under 
which they acquire assets with high 
levels of potential before repositioning 
and upgrading them.

The partnership’s first project, Minya 
Hotel Shanghai, is a 23-story property 
located at 500 Gushan Road, about 
30 minutes’ drive from the Pudong 
International Airport and around one 
kilometre from the North Yangjing 
Road metro station on line six. The 
Anzhu fund will complete its makeover 
of the hotel and relaunch the property 
in the second half of this year, and their 
vision is to optimize the room size of 
the 352-unit hotel and convert some of 
the “low-efficiency” areas into office 
space to maximize potential returns.

It seems the company is turning to fixed 
asset investment as yields on hospitality 
properties continue to increase.

Investment Investment

Visit us online:
btianjin.cn/190608

华住集团有限公司是中国领先且发展迅速的多品牌酒
店集团。华住集团有限公司是中国领先的酒店运营商和特
许经营商。截至 2019 年 3 月底，公司共有 4,396 家酒店投
入运营，客房超过 430,000 间，相比 2018 年第一季度末增
长了 15％，总营业额为人民币 72 亿元，比上一年增长了
17％ 。

原华住酒店集团的品牌主要集中在经济型和中档酒店市
场，业务包括租赁和拥有，管理和特许经营模式。而他们
今年的三个重点领域是：

 - 首先，加速酒店的扩张
 - 其次，专注于技术应用创新，改善客户体验和运营

效率

 - 第三，战略部署高端细分市场

华住将在未来几个月为高端市场推出一个新的软性品牌
Madison。通过加速战略，预计 2019 年将开设 300 至 400
家新的软性品牌酒店，而 2018 年的净开业数量为 100 家。

另外，华住与光大阿什莫尔投资之间的新合作伙伴关系
有一系列举措，收购上海浦东陆家嘴金融区附近一家酒店，
宣布新“安住”基金成为中国第一家酒店和住宅房地产私
募股权投资工具，并投入第一个项目 - 上海明雅酒店改造
和重启。

随着酒店业的收益率继续增加，该公司开始转向固定资
产投资。

华住集团有限公司
（原华住酒店集团）
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Huazhu and Everbright Ashmore have teamed 
up to upgrade the Mingya Hotel Shanghai in 
Pudong

Huazhu founder ji Qi is moving into the fund 
management business

huazhu Group limited
(former China lodging Group)
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optimize mobile marketing
for Ecommerce Shops

E-BIZ

By Rose Salas

Mobile marketing is a very 
effective way of reaching 
out to your customers. It is 

under the umbrella of digital market-
ing that aims to reach target audience 
using their smartphones or tablets 
through email, SMS, social media 
and apps. To make it useful, you must 
need to plan out and put yourself 
into your customer’s shoes and ask, 
what’s in it for me to click and check 
this store? Mobile Technology builds 
awareness and allows users to shop 
with ease, while opening opportunities 
for engagement. Connection makes 
more than a rapport to the audience 
and online sellers; it establishes a rela-
tionship that lasts.

Mobile strategies are crucial for making 
a successful implementation. Before 
you start your mobile campaign, or 
if you’ve done a previous one, but did 

not yield results, check the following 
recommendations from experts:

1. Check your website speed

Website speed is the first thing you 
need to check. Is your page loading 
slowly? If it is, then look at the images 
that you put on your website. High-
resolution images can slow down the 
loading, so you need to optimize it. 
You can change the format to JPEG 
instead of PNG/GIF. If you have flash 
contents, reduce the file size. These 
files can clog the site, so if you can 
find HTML 5 replacements, the bet-
ter. Remove other elements like empty 
new lines and white spaces to com-
press the code. Another big factor is 
the web hosting service provider. You 
must choose a provider that can give 
you performance optimization for 
your website.

2.  Create a catchy layout of the 
products you sell. 

Think about the model sites where you 
probably had your order when you 
purchased online. How do they dis-
play the trendy picks so you’ll click on 
them? Using a collage or carousel for-
mat, allow users to check and click the 
images with one tap of their fingers. 
Avoid it being small that they must 
zoom it before they can figure out 
what it is. Browsing is a crucial visual 
experience for your customers. The 
product images must be in the centre, 
properly categorized, lesser text, and 
real and copyrighted images. Improve 
your catalogue from time to time.

3.  Develop a seamless navigation 
and checkout process

As the mobile screen is small, navi-
gation is limited. Make the BUY 
BUTTON visible at the top and it 
should direct the buyers directly to 
the checkout page. Your navigation 
menu should be mobile-friendly and 
intuitive. Customers do not spend and 
wait for a longer time for a website 
that doesn’t bring them convenience. 
For Ecommerce sites, you must perfect 
these three elements: homepage link, 
checkout link, and add-to-cart button. 
Allow a guest account option. 

4. Incorporate video demos

Going the extra mile means giving your 
customers the best mobile experience. 
Nowadays, using a video is very func-
tional and attracts more clicks that soon 
convert to a sale. A product demo is 
great! However, it doesn’t mean that 
you have to embed a lot of videos into 
your mobile site. Depending on your 
campaign, you can schedule your videos 
based on your marketing strategy. You 
can also use GIFs or moving images. 
For example, if you are selling clothes, a 
moving image will show your customers 
the actual look when it’s worn. 

5.  Strategize a mobile marketing 
campaign

Are you planning to send out SMS 
to your customers? Start by keeping 
an updated and targeted database of 
your audience. Sending messages to 

the wrong people can create a nega-
tive impact to your business. Strategize 
by making a segment based on target 
and creating a tailored message for 
each segment. On top of that, your 
social media marketing should play 
an important role for your branding 
and awareness. Every platform that 
you use is a good channel to promote 
your store and build trust from your 
audience. 

If you are an international seller, it 
is necessary to use the biggest social 
media platforms to connect to your 
audience, like Facebook, Instagram, 
Twitter or Pinterest. Learning how 
these programs work will bring a huge 
difference in your marketing cam-
paigns. Create a social media calendar 
to publish your paid ads, content, and 
promotional offers.

6. Establish KPIs

Having measurable KPIs will help 
you determine your mobile market-
ing’s success. Some of these KPIs are: 
Engagement Rate, Retention Rate, 
Churn Rate, Daily Active Users, etc. 
Check the mobile SEO metrics, so 
you can see what needs to be changed, 
removed or added to your mobile site’s 
elements. List down all your goals and 
design a campaign to reach this goals. 
Lastly, monitor your metrics and keep 
your landing pages optimized.

Mobile marketing is now redefining 
customer’ satisfaction when purchas-
ing online. It is high-priority that you 
provide the unique, flexible, and con-
venient way in this modern way of 
shopping. When a customer checks on 
your site, their first impression gives 
them a decision to do business with 
you. Enhancing user experience means 
giving your customers all the reasons 
to stay and come back in your online 
store.   

Visit us online:
btianjin.cn/190609
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网上商店的移动
营销优化

移动营销是一种与客户联系的非

常有效的方式。通过电子邮件，短信，

社交媒体和应用程序吸引目标受众

提高认知度，让客户轻松参与购物，

保持与客户的良好关系，同时建立

与客户持久的联系。

如果您的移动营销广告没有发挥

相关的作用，可以参考专家的以下

建议：

1. 检查您的网站访问速度。

网站访问速度是您需要检查的第

一件事。请检查您网站上的图片，

格式的优化可以改善访问速度。另

一因素是选择可为您提供性能优化

服务的提供商。

2. 为您的产品创建一个吸引人

的陈列方式。

浏览对您的客户来说是至关重要

的视觉体验。产品目录图像大小适

中，位置突出，正确分类以及真实

和受版权保护的图像都至关重要。

3. 开发无缝导航及结账流程。

您的导航菜单应该适用于移动设

备并且直观和便于使用。对于电子

商务网站，您必须完善以下三个要

素：主页链接，结帐链接和添加到

购物车按钮，并允许访客模式。

4. 视频演示。

如今，使用视频非常实用，能吸

引更多点击，很快转换为销售。产

品演示非常重要。

5. 制定移动营销活动策略。

保留一个不断更新且有针对性的

受众数据库，通过根据目标制作细

分市场并为每个细分市场创建量身

定制的信息进行制定战略。

6. 设定 KPI。

可衡量的 KPI 将帮助您明确成功

的目标。如：参与率，保留率，流失率，

每日活跃用户等。检查移动搜索引

擎优化指标，以便您可以查看需要

更改，删除或添加到移动网站元素

的内容。列出您的所有目标并设计

一个活动来实现这一目标。最后，

监控您的指标并优化目标网页。

增强用户体验至关重要。



how to Interpret 
City rankings?

By Michael Hart

Real Estate

如何解读城市排
名？

仲量联行伦敦办公室的 Jeremy 
Kelly 最近发表的一篇文章引起了
我的注意。该报告罗列了“全球
20 强：创新与人才”领域的前 20
名城市。但在我深入研究该报告之
前，我想解决一个问题，“这些排
名是否有效？”

避免“清单体文章”
几年前，我了解了一个相对较

新的名词，即“清单体文章”。它
们是标题中带有数字的文章，围绕
这个主题构建清单。 清单体文章
在网上变得特别受欢迎，点击量很
大，但往往不会教给读者太多。这
类文章背后的数据支持非常单薄，
毫无实际意义。但 Jeremy 的文章
并非如此。Jeremy 团队在他们的
网站 cities-research.jll.com 上
分享了大量数据。

 
思考数据来源
考虑谁是作者，他们的动机是

什么。JLL 集团是一家房地产咨询
公司，他们的排名结果倾向于依据
房地产库存的大小（已建成多少）
和交易（已售出多少）等数据。因
此，像天津这样拥有相对少量房地
产存量的城市可能并不会排名特别
高。所以当排名与您熟悉的主题的
直觉不符时，请深入研究数据并尝
试找出原因。

不在排名中的
重要的是要记住，虽然我们有

越来越多的数据涉及比我们想象的
更多的东西，我们有工具来帮助我
们排序和解释这些数据，有时这并
不能说明整个故事。排名可能会错
过游客和居民可以感受到的东西，
这些东西很难量化。

未来远景
如果发表的研究突出了高绩效

城市并且背后有真实的数据，那么
值得进一步研究。如果城市领导者
想要了解如何真正改善这些特定区
域，那么看看哪些城市在这些排名
中表现良好可能具有指导意义。

在天津的案例中，美商会最近
的白皮书虽然不是城市排名，却注
意到美商会会员公司代表认为天津
的宜居性在过去几年中一直在改
善，这应该让当地市领导人相信他
们在正确的轨道上。

A recent post by Jeremy Kelly out 
of JLL’s London office caught 
my eye. He was promoting 

a recent piece of work his team had 
done on “Global Top 20:  Innovation 
& Talent” featuring the top 20 cities in 
this sphere. It is actually a small part 
of a larger research project they had 
done to look at 300 cities across the 
globe and group them by areas of focus 
and success. But, before I dive too deep 
into that report, I want to address the 
question, “Are these sorts of reports 
useful?”

AvoId “lIStIClES”
A few years ago I learned about what 
I believe is a relatively recent inven-
tion, the “listicle.”  They are articles 

with a number in the title and struc-
tured around this “list”, such as “Top 
5 ways to get a promotion.” Listicles 
have become especially popular 
online, where they garner clicks, but 
often don’t teach the reader much. 
Fine for popular topics perhaps, but 
for government leaders or urban plan-
ners trying to learn how to improve a 
city or attract companies, these sorts of 
articles with very shallow data behind 
them are meaningless. That is not the 
case for the article I mentioned. Jeremy 
and his team have loads of data at their 
site:  cities-research.jll.com 

CoNSIdEr thE SourCE
Next, consider who the author is and 
what their motivation is. In the case 

of JLL, a group I used to work with 
is a real estate consultancy group, so 
their lists lean towards rankings that 
include size of real estate stock (how 
much has been built) and transactions 
(how much has been sold), so cities 
like Tianjin that have relative small 
amounts of real estate stock compared 
to their population may not rank par-
ticularly high. Likewise, a company 
or organization focused on environ-
mental factors may rank cities with 
little heavy industry quite high, but a 
place with no jobs and loads of trees 
might be a great place to visit, but not 
to live in, as it might lack job opportu-
nities. And, if the rankings just don’t 
correspond with your gut feel about a 
topic you know well, dig into the data 
and try to figure out why. You might 
get a new insight that you had missed 
before.

looK For ImprovEmENt
If a specific set of rankings is deemed 
relevant by the public, government or 
industry leaders, it will be updated 
periodically. In that case, see how the 
city is trending. City leaders, who get 
feedback and then work to improve, 
will see their rankings rise over time 

across a range of areas. Alternatively, 
recent revelations that some Chinese 
cities were trying to game the pollution 
rankings by tampering with the equip-
ment or understating their pollution 
levels, should make one sceptical not 
only of the pollution rankings, but of 
most things those city leaders claim 
to have been doing. And remember, 
some things can’t be fixed easily. I was 
heartened by a plan announced by the 
Tianjin city leaders a year or so ago, 
where they were going to open up the 
hukou or household registration rolls 
to young professional staff, who were 
willing to bring their talent to Tianjin. 
Offering young talented folks a path to 
home ownership and local residency 
in order to build a long term profes-
sional workforce is a goal that may not 
achieve immediate success, but should 
be saluted.

thE rANKINGS
So, what do the rankings show? Below 
I share the list of innovative cities, and 
then although Tianjin doesn’t make 
the first on the list, which I don’t think 
should surprise us, I extract some 
other things the website does say about 
Tianjin.

Not IN thE rANKINGS
It is important to remember that 
although we have increasing amounts 
of data about almost more things than 
we can imagine, and we have tools to 
help us rank and interpret that data, 
sometimes that doesn’t tell the whole 
story. Sometimes a city has a great vibe 
and it starts attracting a group of tal-
ented young folks, who will help drive 
the city for the next few decades, and 
the rankings don’t seem to tell us why. 
Rankings may miss things that visi-
tors and residents can feel. In the past 
few years, visitors from Beijing have 
remarked to me with surprise about 
how much they enjoy visiting Tianjin. 
It may be the cool new microbrewery, 
a great experience at a hotel, the riv-
erside path or the blooming roses and 
pear trees in spring. These things are 
hard to quantify, but they do in fact 
sometimes count.

outlooK
If research is published highlighting 
high performing cities and it has real 
data behind it, then it is worth further 
study. City and industry leaders need 
not feel bad that they don’t appear at 
the top or even on any specific list of 

Beijing’s CBD area and the CCTV headquarters. Beijing is among the most innovative cities in 
the world, ranking the fourth in a jLL study, ahead of Shanghai. Photo: Simon Song

Real Estate
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“leading city” reports. This is espe-
cially true for cities in China, which 
will always be competing with Beijing 
and Shanghai for attention. They are 
both big and in Shanghai’s case, glob-
ally recognized as being an exciting 
place to live. However, what is import-
ant is that there are some things that 
all well-functioning cities need, like 
mass transit and clean air. There are 
other things that cities, which depend 
upon the service sector, will need, like 
hotels, a work force and entertain-
ment options. If city leaders want a 

road map for how to actually improve 
those specific areas, seeing which cities 
are doing well in these rankings can be 
instructive.

In Tianjin’s case, AmCham China’s 
recent white paper, although not a 
city ranking, did note that represen-
tatives of AmCham member compa-
nies felt the city’s liveability has been 
improving over the past several years 
and that should give local city leaders 
some confidence that they are on the 
right track. And in this particular case, 

Tianjin didn’t make the cut for innova-
tion, but a further study of the back-
ground materials showed that Tianjin 
does have some things going for it and 
is starting to move up the rankings in 
some areas as long-time residents will 
certainly recognize.

Visit us online:
btianjin.cn/190610

other Data from jLL’s City Research Project:  
jLL Global 300 Universe

Category Tianjin’s Rank My Interpretation
Economic  
Size

26 One of Tianjin’s strengths is the size of its 
economy and population, this should lead 
to more future opportunities.

Commercial  
Attraction

58 Usually weighted towards number of 
companies present, with Beijing so close, 
some firms don’t open branches and Tianjin 
suffers in the rankings and in practice.

Real Estate  
Investment

190 Tianjin has only recently started to build 
significant real estate stock, when this stock 
starts to get traded, Tianjin will move up the 
rankings.

Transparency Semi-Transparent Not bad for a developing market, but more 
transparency will almost always lead to 
more investment, so an area for city leaders 
to focus on.

Source:  JLL:  cities-research.jll.com

Global Top 20:  Innovation & Talent
Innovation Talent

1 San Francisco 1 London
2 Tokyo 2 San Francisco
3 Singapore 3 Washington DC
4 Beijing 4 San Jose
5 London 5 Seattle
6 San Jose 6 Boston
7 Paris 7 Sydney
8 New York 8 Paris
9 Boston 9 Oslo
10 Seoul 10 Melbourne
11 Shanghai 11 Zurich
12 Los Angeles 12 Austin
13 Munich 13 Denver
14 Shenzhen 14 Helsinki
15 Seattle 15 Edinburgh
16 Sydney 16 Berlin
17 Toronto 17 New York
18 Berlin 18 Stockholm
19 Amsterdam 19 Tokyo
20 Stockholm 20 Munich
Source:  JLL:  cities-research.jll.com

Business News

After a Dip, Hong Kong Real Estate again Eyes the Stratosphere
HONG KONG — Something strange happened recently 
in the Hong Kong’s property market. On New Year’s Eve, a 
buyer put down a five percent deposit for the purchase of a 
three-story, $92.5 million luxury house perched high up on 
the hills of Hong Kong Island. With a garden and a pool, the 
house offers sweeping views of the city below and the harbour 
beyond. A month later, the buyer backed out of the purchase, 
losing the $4.6 million deposit. It is unclear what caused the 
whopping default. The unidentified buyer may have had 
financial problems. Or the buyer might have decided it was 
a bad bet. But a default of this scale is “very, very rare,” said 
Nicole Wong, the regional head of property research at CLSA, 
an investment and brokerage group. It could also speak to a 
wider sense of unease about the city’s property market. While 
forfeitures of deposits are still relatively uncommon, a spate 
in recent months by potential home buyers appears to signal 
waning confidence in the market.

After years of steep price increases, affirming Hong Kong’s 
position as the city with the world’s most unaffordable 
property - a distinction it has held for nine straight years 
— the housing market entered a months-long period of 
decline, starting last summer. After a 28-month streak of 
price increases - the longest in the city’s history - it seemed 
things were finally starting to cool off.

Behind this trend, experts say, are a number of factors. 
While Hong Kong’s economy continues to hum along, prop-
erty prices were hurt by a series of events over the past few 
months: growing trade tensions between China and the 
United States, the interest rate increase in the United States, 
a cooling economy in China that has caused a drop in the 
value of the nation’s currency and the volatility of the Hang 
Seng index. But some analysts already see signs of a turn-
around. Ms Wong, of CLSA, said she was bullish about the 
market. She pointed out that the Federal Reserve announced 
in January that it would halt interest rate increases, China’s 

Central bank had taken action to stabilize the renminbi and 
Hong Kong’s stocks were coming back. Ms Wong said she 
expected home prices to start rising again.

Already, the number of property viewings in late January 
and early February rose, during what is typically a quiet 
period before the Chinese New Year holiday. The number of 
transactions made above bank valuations has also returned 
to the two-year average after a months-long slump, she said. 
A substantial uptick in demand may also come from a large 
pool of Chinese mainlanders, who have lived in the city 
for seven years and will qualify for Hong Kong permanent 
residency this year, which will exempt them from the extra 
taxes levied on non-resident property buyers, Ms Wong 
said. Whether Hong Kong’s property market slumps fur-
ther, as some industry watchers fear, or regains steam and 
continues its march upward, one underlying fact will in all 
likelihood remain unchanged: Homes in this city are wildly 
unaffordable for the overwhelming majority of residents.

Source: The New York Times

High-rises in Hong Kong. From july to December, 2018, home prices fell 
almost 10 percent, according to data from the city’s Rating and Valuation 
Department.

Forget U.S. Stocks; Start Adding Chinese Companies to Your Portfolio
Chinese equities are storming ahead, 
demonstrating handsome and lucra-
tive returns for investors this year. 
In the first quarter of 2019, domestic 
Chinese stocks have outpaced every 
other national market in the world. 
The CSI 300 Index saw a rally of some 
30%, which was its best since the end 
of 2014.

China has been laying out plans and 
taking action to push the country back 
into solid form. The government is 
prepared to boost spending, increase 
foreign firms’ access to its markets, and 

cut billions of dollars in taxes. Over the 
last month, there appears to be a nota-
ble acknowledgement of a rebound in 
China’s economy. The manufacturing 
sector returned to growth, after slip-
ping into contraction territory, accord-
ing to official PMI reports. 

BlackRock recently wrote the follow-
ing in its Q2 2019 Global Investment 
Outlook: “China is set to be a key turn-
around story this year, we are increas-
ingly confident that Chinese growth is 
likely to reaccelerate from the second 
quarter onward.”Source: hacked.com
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Huawei targets 50% smartphone market share in China  
on way to wresting global crown from Samsung

Huawei is targeting to win 50% of the Chinese smartphone market 
by the end of this year, as it seeks to wrest the global sales crown from 
South Korea’s Samsung. Under siege by the US over its 5G-enabled 
telecommunications network equipment, the Shenzhen-based com-
pany is looking to extend its lead in China’s smartphone market, in 
which it currently has a 34% share. Huawei is on track to ship 250 
million to 260 million smartphones globally this year, which would 
make it approach the No. 1 position, its mobile chief, Richard Yu 
Chengdong, said during a conference in Shanghai on Thursday. 
“We’ve dedicated to building Huawei’s smartphone brands for six 
to seven years and we will become the world’s largest smartphone 
brand no later than next year,” he said.

Chinese mobile phone brands have largely succeeded in smash-
ing people’s perception that domestic suppliers are only good for 
inexpensive, low-quality products. That stereotype has beset many 
Chinese brands in the home appliances, consumer electronics, 
personal computer, car and mobile phone markets, where products 
from more established brands in the US, Japan or Europe were pre-
ferred by mainland consumers for many years. But brands like Haier, 
Lenovo and, more recently, Huawei, have expanded their operations, 
increased research and development, and made advanced products 
to change that impression around the world.

The larger, deep-pocketed Chinese smartphone suppliers have won 
a big chunk of the domestic market through aggressive promotions, 
advanced designs and features, and offering a wide array of models 
in a range of prices to entice both younger and affluent buyers. China 
is now home to some of the most successful smartphone brands, 

including Vivo and Oppo, which rival the likes of Samsung, Apple 
and LG Electronics. Currently the third largest smartphone vendor 
worldwide behind Samsung and Apple, Huawei, increased its global 
smartphone market share to 14.7% last year, compared with Apple’s 
14.9% and Samsung at 20.9%, according to a report by industry 
researcher IDC in January.

Source: South China Morning Post

Huawei unveiled its flagship Mate X foldable 5G mobile device in 
February. Photo: Bloomberg

Business News

Huawei Shrugs off U.S. clampdown with a $100 Billion Year
SHENZHEN, China — These are not carefree days for 
Huawei, the Chinese tech behemoth. The United States 
is trying to persuade the world not to use the company’s 
equipment in cellular networks. The Justice Department 
has charged the firm and its chief financial officer with 
bank fraud and theft of trade secrets. Yet, Huawei’s busi-
ness is soaring. And the company’s leaders sound confi-
dent that Washington can do little to stop it from flying 
higher. Huawei earned more than $105 billion in revenue 
last year, up nearly the fifth from 2017, Guo Ping, the 
company’s deputy chairman, said on Friday. Profit grew 
by a quarter, to more than $8 billion. Though Huawei has 
not sold shares to the public, it publishes audited yearly 
financial results as a gesture toward openness. Speaking at 
the company’s headquarters in the southern Chinese city 
of Shenzhen, Mr Guo said, “We will do everything we can 
to shake off outside distractions, improve management and 
make progress toward our strategic goals.”

In telecommunications equipment, smartphones and 
more, Huawei has become a globe-straddling colossus 
despite years of accusations by the United States that the 
company acts and spies on behalf of the Chinese govern-
ment. Huawei today is in the same league, in terms of 
yearly revenue, as Microsoft and Google. By that metric, it 
is almost as big as three of China’s most influential internet 
companies - Alibaba, Tencent and Baidu - combined. For 
much of the past year, though, Huawei has battled a torrent 
of legal and regulatory troubles. In December, the compa-
ny’s finance chief, Meng Wanzhou, was arrested in Canada 
after the United States accused her of defrauding Huawei’s 
banks and causing them to violate sanctions against Iran. 
Ms Meng - who is the daughter of Huawei’s founder and 
chief executive, Ren Zhengfei - remains in Canada, while 
legal authorities decide whether she will be extradited.

The other big unknown on Huawei’s horizon is whether 
Washington will take further measures to undermine the 
company. The Justice Department has already filed crimi-
nal charges against Huawei and Ms Meng. But other federal 

agencies could do more, such as cut the company off from 
American parts and technology. The American chip com-
panies, Broadcom and Xilinx, both of which count Huawei 
as a customer, have recently told investors that they are 
monitoring the situation closely. The immense power that 
Washington wields over Chinese tech companies was on 
vivid display last year, when the Commerce Department 
nearly drove a smaller telecom equipment maker, ZTE, 
out of business by denying it access to American compo-
nents. Commerce officials determined that the company 
had illegally exported American-sourced technology to 
Iran. An American company, Micron Technology, has 
accused Jinhua of stealing chip designs.  Kevin J. Wolf, 
a partner at the law firm Akin Gump Strauss Hauer & 
Feld, was an assistant secretary of commerce during the 
Obama’s administration. He oversaw the first phase of the 
Commerce Department’s case against ZTE. It is extremely 
difficult, he said, to predict what more might be done to 
Huawei. The law gives officials wide berth to decide how 
to protect national security. “The standard is so broad,” Mr 
Wolf said. “It’s up to whoever’s in charge to determine what 
a national security concern is.”

Source: The New York Times

Huawei announced sizable earnings on Friday even as the United States 
government cracks down on the company

Chinese Tech Companies Get a new Exchange in Shanghai
While China has some of the world’s 
biggest technology companies, many 
are listed in the U.S. and Hong Kong. 
First, there was a push to lure com-
panies back with so-called Chinese 
depositary receipts, which would 
allow domestic investors to hold 
overseas-listed Chinese shares. The 
new bourse will relax rules on list-
ing and trading, moves that Chinese 

leaders hope can one day be extended 
to other exchanges. 

The Shanghai Stock Exchange rolled out 
rules for the technology trading venue 
in March. Investors will need half a 
million yuan ($66,000) and two years 
of trading experience to participate. To 
balance the benefits of a less rigorous 
IPO system with the desire to rein in 
financial fraud, regulators have asked 

sponsoring brokerages to invest in the 
companies and lock-in their capital for 
a fixed period of time. Exchange offi-
cials say they will limit the review period 
for IPO applications to three months. 
While unprofitable firms are allowed to 
list, they must meet minimum require-
ments for market value, revenue, R&D 
or cash flow. 

Source: Bloomberg

BYD says its first quarter profit jumped 632% to US$111.4 million

Chinese electric vehicle maker BYD Co, backed by US 
investor Warren Buffett, reported on Sunday a 632% jump 
in its first-quarter net profit, buoyed by strong demand for 
its new energy vehicles. The Shenzhen-based car and battery 
maker, which has a joint venture with Daimler AG in China, 
said last month it expected the first-quarter profit to rise 
by up to nearly 800%. Profit surged to 749.73 million yuan 
(US$111.4 million), up from just 102.4 million yuan a year 
ago, when its earnings fell sharply due to cuts to subsidies for 
electric vehicles. BYD said it expected half-year net profit to 

rise from 1.45 billion yuan to 1.65 billion yuan, versus 479.1 
million yuan in the same period last year.

“New energy vehicles are expected to continue to sell well 
in the second quarter, and new energy vehicle sales and 
revenues continue to maintain strong growth,” the company 
said in a stock exchange filing, adding that new passenger 
and commercial vehicle models will help boost revenue. 
China’s market for electric cars is booming, but profits in the 
sector have been squeezed by fierce competition between 
established firms and rival start-ups, as well as moves by 
Beijing to cut subsidies for the market to improve product 
quality and standards. The company sold 117,578 vehicles 
in the first three months this year, up to 5.2% from a year 
earlier. BYD, whose popular models include its Tang-series 
electric cars, has said it aims to sell 650,000 vehicles in 2019.

Overall electric car sales in China jumped 61.7% in 2018 to 
1.3 million vehicles, according to China’s top car industry 
body China’s Association of Automobile Manufacturers 
(CAAM). It sees electric vehicle sales hitting 1.6 million 
this year. China last month raised its standards for electric 
cars that qualify for subsidies and reduced the amount it is 
willing to provide to relevant companies.

Source: South China Morning Post

Visitors to the Shanghai Auto Show photograph the BYD E-SEED GT 
electric concept car on April 17, 2019.
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Tesla Inc. filed a lawsuit on March 21st against a former 
engineer at the company, claiming he copied the source 
code for its Autopilot technology before joining a Chinese 
self-driving car start-up in January. The engineer, Guangzhi 
Cao, copied more than 300,000 files related to Autopilot 
source code as he prepared to join China’s Xiaopeng Motors 
Technology Company Ltd, the Silicon Valley carmaker said 
in the lawsuit filed in a California court. Separately, Tesla 
lawyers on Wednesday filed a lawsuit against four former 
employees and U.S. self-driving car start-up, Zoox Inc., 
alleging the employees stole proprietary information and 
trade secrets for developing warehousing, logistics and 
inventory control operations. Cao, Xiaopeng and Zoox 
could not be immediately reached for comment.

Tesla is building a vehicle assembly facility in Shanghai, 
putting it in direct competition with Xiaopeng and other 
Chinese companies in the world’s largest electric vehicle 
market. Its Autopilot is a driver assistance system that han-
dles some driving tasks and allows drivers to take their 
hands off the wheel, although the company stresses it still 
requires driver supervision and does not make the vehicle 
autonomous. Cao’s LinkedIn profile shows he has been 
working with Xiaopeng since January as “head of percep-
tion.” Xiaopeng, which debuted an electric car in Las Vegas 
last year, counts Alibaba Group Holding Ltd and Foxconn 
Technology Co Ltd among its investors.

The company, also known as Xpeng Motors, employs at least 
five former Tesla employees, the U.S. carmaker alleged in the 

lawsuit. Apple Inc. last year accused one former employee of 
stealing trade secrets related to self-driving cars and joining 
Xiaopeng’s U.S. subsidiary. Several companies are racing to 
develop the technology required to make cars drive on their 
own and lawsuits against former employees have become 
common, as firms strive to keep proprietary information 
in-house. Alphabet Inc.’s Waymo self-driving vehicle unit 
took Uber Technologies to court after a former employee 
stole thousands of confidential documents and became 
chief of Uber’s self-driving car project. Uber later paid $245 
million to settle the case.

Source: The Epoch Times

Grove wants to do things differently than domestic compet-
itors in China, as it makes fuel cell vehicles its core business. 
For development, the new company has turned to Italy’s 
Pininfarina and is currently presenting two concepts at 
Auto Shanghai.

On display at the Grove booth are the Granite sedan and 
the Obsidian SUV. The company is still stingy with techni-
cal details, but Grove intends to start series production as 
early as 2020 and says it has a “wide-ranging partnership 
for vehicle development” with Pininfarina. The latter con-
siders the agreement a “sweet spot,” adds Pininfarina CEO 
Silvio Angori.

Moreover, the plans are extremely ambitious: Grove agreed 
a cooperation with the government of Nanjing, a district of 
the Chinese city of Chongqing, and the car rental company 
Chongqing Panda. A joint car-sharing project is to demon-
strate the use case with 200 of Grove’s fuel cell cars – to begin 
with. In 2020 and 2021, Grove reckons 10,000 fuel cell vehi-
cles could hit the sharing market in 20 more Chinese cities. 
Moreover, works in a factory in the district have started 
already with ramp up for full production slated for next year.

Source: electrive.com

Tesla Sues Former Employee for Stealing Data 
Before joining Chinese Car Company

A Tesla logo is seen at a ground-breaking ceremony of Tesla Shanghai 
Gigafactory in Shanghai, China on jan. 7, 2019.

new China start-up Grove bets on fuel cell cars to share

Amazon Gives Up on Chinese Domestic Shopping Business
Amazon may dominate online shop-
ping in the United States, but in the 
world’s second-largest economy it is 
all, but calling it quits. Amazon said 
on Wednesday that it was closing 
its domestic e-commerce business 
in China. The company had long 
struggled to gain traction in China 
despite operating there for more than 
a decade. Instead of buying products 
sold locally by Amazon and its mar-
ketplace of Chinese suppliers, shop-
pers at Amazon.cn will be able to 
buy only some products imported by 
Amazon’s sites in the United States, 
Britain, Germany or Japan. Amazon’s 
Chinese sales are small enough that 
the company does not break them out 
in its financial reports. It sells less in 
the country than in Japan, the smallest 
market that it does report, which had 
$13.8 billion in sales last year, about 6 
percent of Amazon’s business globally.

“Over the past few years, we have 
been evolving our China online retail 
business to increasingly emphasize 
cross-border sales, and in return 
we’ve seen very strong response from 
Chinese customers,” Amazon said 
in a statement. “Their demand for 
high-quality, authentic goods from 
around the world continues to grow 
rapidly, and given our global presence, 
Amazon is well-positioned to serve 
them.” Amazon bought its way into 
China in 2004 with a takeover of Joyo.
com, a popular online seller of books, 
for about $75 million. “We’re happy 

to be part of one of the world’s most 
dynamic markets,” Amazon’s chief 
executive, Jeff Bezos, said in a state-
ment at the time.

Amazon faced fewer restrictions when 
it entered China than foreign internet 
companies face today. But the com-
pany struggled to compete with a cast 
of cutthroat local competitors. It also 
didn’t adapt well to the unique Chinese 
market, which is price-sensitive for 
many goods and favours near instant 
delivery and a focus on authentic 
foreign products. Other local players 
that more closely followed Amazon’s 
model, like JD.com, invested more 
heavily in logistics and outcompeted 
the American company, which some 
argued was distracted by its presence 
in markets across the world. In recent 
years, Amazon has focused more on 

offering cloud services and its Kindle 
devices, instead of its core e-commerce 
business in China. Those have strug-
gled under the onus of Beijing’s control. 

Some brands and retailers, like 
Starbucks or Nike, have found success 
in China, which has become one of 
their most important markets. “Nike 
as a brand may drive more revenue in 
China than Amazon does,” Mr Siegel 
said. Amazon’s chief rival in the United 
States, Walmart, has been expanding 
its business in China, particularly 
through a partnership with JD.com. 
Walmart and its Sam’s Club unit sell 
on JD.com’s e-commerce sites, giving 
the American retailer vast access to 
Chinese consumers. The two compa-
nies have also taken steps to integrate 
their inventories, so that the compa-
nies can more quickly deliver products 
to customers shopping on JD.com. 
Walmart also operates hundreds 
of brick-and-mortar stores across 
China. The company recently opened 
a “smart supermarket” that can offer 
home delivery in less than an hour. 
Chinese consumers will still be able 
to buy content like books for Kindles 
at Amazon.cn, and the company said 
it would continue other businesses in 
China, including cloud computing and 
the services it provides to a growing 
number of Chinese brands that sell 
directly to Amazon consumers in the 
United States and elsewhere.

Source: The New York Times

jeff Bezos, the Amazon chief executive. Amazon 
shoppers in China will now be able to buy only 
certain imported products.

Amazon admits defeat against Chinese e-commerce rivals like Alibaba and jD.com

Amazon is shutting down its Chinese domestic e-commerce 
business, it told sellers on Thursday. By July 18th, Amazon.
cn will no longer be open to third-party sellers, meaning 
it won’t compete with the massive e-commerce giants of 

China, including Alibaba and JD.com. Amazon still plans to 
let Chinese customers shop at international versions of the 
site, including the company’s American, British, German, 
and Japanese marketplaces. Amazon says it’s re-evaluating 
its fulfilment strategy in the country to meet those needs.

Outside e-commerce, other tech companies have gone head-
to-head with domestic rivals, all with a similar conclusion: 
Google versus Baidu; Facebook versus WeChat; Apple ver-
sus Huawei, Oppo, Vivo, and Xiaomi; and Uber versus Didi 
Chuxing, which is a rivalry that resulted in Uber selling its 
China business to its primary domestic competitor and 
effectively admitting defeat. 

Source: theverge.com
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regulations on 
Individual Income tax (IIt) 
to improve the talent mobility

Tax & Finance

In the second plenary meeting 
(“the Meeting”) of the leading 
group for the development of 

the Guangdong-Hong Kong-Macao 
Greater Bay Area (“GBA”) held on 
1st of March, 2019, the following two 
measures were proposed: 1) the day of 
arrival, the day of departure, as well as 
same-day trip will not be counted as a 

day of residing in the Mainland; and 
2) 9 cities in Guangdong Province will 
provide IIT rebate to overseas high-end 
talents and talents in short supply (col-
lectively “qualified overseas talents”) 
(the “IIT rebate policy”). On 14th of 
March, 2019, the Ministry of Finance 
(MoF) and the State Administration 
of Taxation (SAT) issued 3 circulars, 

namely: the Public Notice Regarding 
the Criteria for Determining the Days 
of Non-China-Domiciled Individuals 
Residing in China (the MoF, SAT 
Public Notice [2019] No.34, hereinafter 
referred to as “Public Notice 34”), the 
Public Notice regarding IIT Policies for 
Non-Resident Individuals and Resident 
Individuals without a Domicile in the 

Mainland (the MoF, SAT Public Notice 
[2019] No. 35, hereinafter referred to 
as “Public Notice 35”), and the Notice 
Regarding Preferential IIT Treatment 
for the GBA (Caishui [2019] No.31, 
hereinafter referred to as “Caishui No. 
31”). All three circulars take effect from 
1st of January, 2019.

In the previous China Tax and 
Business News Flash Issue 11, we pre-
liminarily discussed the eligible scope 
and unclear issues of the two measures 
proposed in the Meeting. In Issue 13, 
we further analysed the IIT implica-
tion with the release of Public Notice 
34 and Public Notice 35. In this Issue, 
we will continue our discussion on the 
IIT impact brought by these three cir-
culars on non-China-domiciled for-
eign individuals, who are required to 
travel across the borders in the GBA, 
including the IIT rebate policies.

IN dEtAIl
1.  new criteria for determining the 

number of days residing in the 
Mainland as stipulated in Public 
notice 34

The tax residency status of a foreign 
individual (including Hong Kong and 
Macao citizens) and his/her IIT lia-
bility in the Mainland depend on the 
number of days that he/she resides in 
the Mainland.

0.1  New criteria for the determination 
of the tax residency status in the 
Mainland 

As we discussed in Issue 11, Public 
Notice 34 stipulates that if an indi-
vidual is physically present in the 
Mainland for 24 hours in one day, 
that day should count towards a day 
of residing in the Mainland; if an 
individual is physically present in the 
Mainland for less than 24 hours in one 
day, that day should not be counted as 
a day of residing in the Mainland. We 
understand that the “24 hours” refers 
to the period of time from 0:00 am to 
24:00 pm of a calendar day.

For example, Mr Li is a Hong Kong 
citizen who does not have a domicile 
in the Mainland and is employed by a 
company in Shenzhen. Mr Li goes to 
work in Shenzhen from Hong Kong 
every Monday morning, and returns to 
Hong Kong every Friday night (before 
24:00 pm). He does not travel to the 
Mainland on weekends. There are 52 
weeks in a year:

•	 Under	 the	 previous	 counting	
method (i.e., the day of arrival, 
the day of departure, as well as 
any other day(s) when a same-day 
trip(s) was (were) taken should be 
counted as one day), Mr Li resides 
in the Mainland for 260 days (5 days 
per week*52 weeks) per year, which 

exceeds 183 days. Therefore Mr Li 
is considered as a resident individ-
ual in the Mainland, and he needs 
to spend more than 30 consecutive 
days within the same tax year out-
side the Mainland in any six con-
secutive years, in order to enjoy the 
IIT exemption on his non-China 
sourced income (the “6-year rule”).

•	 According	 to	 the	 new	 policy	 of	
Public Notice 34, as Mr Li resides 
in the Mainland for less than 24 
hours on Monday and Friday, only 
Tuesday, Wednesday and Thursday 
are counted as days of residing in 
the Mainland. Since Mr Li only 
resides in the Mainland for 156 days 
(3 days per week*52 weeks) per year 
which does not exceed 183 days, 
he is not considered as a resident 
individual in the Mainland. Mr Li’s 
income, if any, sourced from over-
seas and paid by an overseas entity/
individual is exempt from IIT. 

In addition, Public Notice 34 also clar-
ifies that the counting of the six years 
commences from calendar year 2019, 
and the previous cumulative years of 
residing in the Mainland (in 2018 and 
before) are cleared. For the detailed 
calculation method under the “6-year 
rule” and its implication, please refer 
to our China Tax and Business News 
Flash Issue 13.

0.2  New criteria applies to “IIT exemp-
tion treatment of residing in the 
Mainland for not more than 90 
days” under the IIT Law 

As discussed in Section 1.2 of China Tax 
and Business News Flash Issue 11, the 
new criteria for determining the days of 
residing in Public Notice 34 also applies 
to “IIT exemption treatment of resid-
ing in the Mainland for not more than 
90 days” under the IIT Law. In practice, 
such IIT exemption usually applies to 
foreign individuals employed by overseas 
employers, who are required to travel to 
the Mainland frequently. With not more 
than 90 days residing in the Mainland 
in a tax year under the new policy stip-
ulated in Public Notice 34, their wages 
and salaries sourced from the Mainland 

By PwC Kelvin

在 2019 年 3 月 1 日举行的粤港澳大湾区发展领导小组
第二次全体会议中，针对居住在中国的外国人提出了以下
两项新规定：1 ）抵达当天，出发当天以及当天旅行将不
算作在内地居住的日子 ; 2）广东省的 9 个城市将向海外高
端人才和短缺人才提供个人所得税优惠政策。 2019 年 3 月
14日，财政部和国家税务总局（SAT）发布了 3份通知，即：
关于确定居住在中国的外国人居住日标准的公告（财政部，
国家税务总局公告 [2019] 第 34 号，以下简称“第 34 号公
告”），关于非居民和在内地没有住所的居民的个人所得
税政策的公告（财政部，国家税务总局公众）通知 [2019]
第 35 号，以下简称“第 35 号公告”）和关于粤港澳大湾
区优惠个人所得税处理的通知（财税 [2019] 第 31 号，以
下简称“财税第 31 号”）。这三份通告自 2019 年 1 月 1
日起生效。

在之前中国税务和商业新闻第 11 期中，我们初步讨论
了会议提出的两项措施的范围和不明确的问题。在第 13 期
中，我们通过发布第 34 号公告和第 35 号公告进一步分析
了个人所得税的含义。在本期中，我们将继续讨论这三份
通告对居住在中国的境外人士的个人所得税的影响。

细节如下

1. 根据公告第 34 号的规定居住在内地的天数规定的新
标准 

1.1 确定内地税务居留身份的新标准
第 34号公告规定，如果一个人一天 24小时在内地居住，

则该日应计入在内地居住的一天 ; 如果个人在一天内在内
地居住时间少于 24 小时，则该日不应算作居住在内地的日
子。理解“24小时”是指从上午0:00到下午24:00的时间段。

1.2 根据个人所得税法，新标准适用“在内地居住不超
过 90 天的个人所得税豁免待遇”

根据第 34 号公告所规定的新政策，在纳税年度内在内
地居住不超过 90 天，其工资和薪金来自内地并由其海外雇

主支付，而非由雇主所在的机构或地方承担。在内地，有
免除个人所得税。

1.3 根据双重征税协定，新标准不适用于“不超过 183
天在场的个人所得税豁免待遇”

对于通常居住在香港或澳门并受雇于香港或澳门雇主的
外国人，如果根据新政策规定，他们被要求经常在内地旅
行并在纳税年度内在内地居住超过 90 天在公告 34 中，根
据个人所得税法，他们不能享受“在内地居住不超过 90 天
的个人所得税豁免待遇”。

2. 第 35 号公告的影响
第 35 号公告中包含的政策变更也会对在粤港澳大湾区

工作的外国人产生影响。有关以下问题的详细分析，请参
阅我们的中国税务和商业新闻快讯第 13 期：

3. 财税第 31 号：个人所得税退税政策将在广东省粤港
澳大湾区的 9 个城市实施

此外

第 34 号公告和第 35 号公告适用于所有外国人，包括但
不限于在粤港澳大湾区工作或前往粤港澳大湾区的人。财
税第 31 号仅适用于广东省 9 个城市的海外高端人才和供不
应求的人才。

这三个通告同时生效将对粤港澳大湾区跨境工作的外国
人的个人所得税责任产生巨大影响。雇主和雇员应根据其
具体的业务模式，就业安排以及劳务派遣策略，对内地，
香港和澳门的个人和公司税可能产生的影响进行全面分析，
并评估是否需要调整目前的就业安排和员工在不同地点的
工作时间表等。

关于财税 31号的个人所得税退税政策的实施，我们将密
切关注任何后续发布的规定，并及时与您分享我们的意见。

个人所得税法规（IIT）
提高人才流动性
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and paid by their overseas employers and 
not borne by an establishment or place, 
which the employer has in the Mainland, 
are exempt from IIT.

0.3  New criteria does not apply to the 
“IIT exemption treatment for not 
more than 183 days of presence” 
under Double Tax Agreements/
Arrangements (DTAs)

For foreign individuals who ordinarily 
reside in Hong Kong or Macao and are 
employed by Hong Kong or Macao 
employers, if they are required to 
travel frequently to the Mainland and 
reside in the Mainland for more than 
90 days in a tax year under the new 
policy stipulated in Public Notice 34, 
they cannot enjoy the “IIT exemption 
treatment of residing in the Mainland 
for not more than 90 days” under the 
IIT Law. In that respect, they would 
normally try to use the “IIT exemp-
tion treatment for not more than 183 
days of presence” under the Article of 
Dependent Personal Services (Income 
from Employment) in DTAs. However, 
the new policy for counting the “days 
of residing” in Public Notice 34 does 
not apply to the counting of “not more 
than 183 days of presence” under 
DTAs. Therefore, in counting the 
“days of presence”, the policy of “the 
day of arrival, the day of departure, as 
well as any other day(s) when a same-
day trip(s) was (were) taken should 
be counted as one day” should still be 
followed.

2. Impact of Public notice 35

Public Notice 35 clarifies issues 
related to IIT for non-resident indi-
viduals and resident individuals 
without a domicile in the Mainland 
from the perspectives of DTAs and 
local IIT Law, respectively. The policy 
changes included in Public Notice 35 
also have an impact on foreign indi-
viduals working in the GBA. Please 
refer to our China Tax and Business 
News Flash Issue 13 for the detailed 
analysis on below issues:

•	 The	method	for	calculating	“the	
number of days working in the 

Mainland in the current month” 
for the purpose of computing the 
taxable income sourced from the 
Mainland by non-China-domiciled 
individuals holding dual-employ-
ment positions in both Mainland 
and overseas, or employed by 
overseas employers and required 
to travel to the Mainland;

•	 Determination	of	the	IIT	obliga-
tions in the Mainland on wages 
and salaries obtained by non-Chi-
na-domiciled individuals working 
across borders;

•	 “Time-apportionment	method”	
for calculating IIT liability in the 
Mainland on wages and salaries of 

non-China-domiciled individuals 
has changed from “taxation before 
allocation” to “allocation before 
taxation”;

•	 Specific	IIT	treatment	for	multi-
ple-month bonus and equity incen-
tives received by non-resident 
individuals;

•	 Detailed	tax	collection	and	admin-
istration regulations on non-Chi-
na-domiciled individuals applying 
the use of tax treaties.

3.  Caishui no.31: IIT rebate policy 
to be implemented in nine cities 
in the Guangdong Province of 
GBA

Caishui No. 31 clarifies the scope of 
IIT rebate policy in nine cities in the 
Guangdong Province of the GBA. The 
main contents of Caishui No. 31 are 
as follows:

•	 Guangdong	Province	and	Shenzhen	
Municipality will provide IIT 
rebates to overseas (including Hong 
Kong, Macao and Taiwan) high-end 
talents and talents in short supply, 
who work in the GBA, based on the 
difference in individual income tax 
burden between the Mainland and 
Hong Kong. The rebates are exempt 
from IIT. 

•	 Measures	of	identifying	the	quali-
fied overseas high-end talents and 

talents in short supply, who work in 
the GBA, and the detailed IIT rebate 
policy would be implemented in 
accordance with the relevant regu-
lations of Guangdong Province and 
Shenzhen Municipality.

•	 This	 IIT	 rebate	 policy	 is	 only	
applicable to nine cities in the 
GBA, which include Guangzhou, 
Shenzhen,  Zhuhai,  Foshan, 
Huizhou, Dongguan, Zhongshan, 
Jiangmen and Zhaoqing.

•	 The	above	IIT	rebate	policy	shall	
be effective for five years from 1st of 
January, 2019 to 31st of December, 
2023. The IIT rebate policy previ-
ously implemented in Qianhai and 
Hengqing are abolished from 1st of 
January, 2019.

According to the description of the 
IIT rebate policy applicable to the 
nine cities in Caishui No. 31, it will 
be similar to the IIT rebate policy in 
Qianhai (that is, the rebate will be 
based on the difference in individ-
ual income tax burden between the 
Mainland and Hong Kong). However, 
as the relevant implementation rules, 
including talents identification cata-
logue and IIT rebate measures, have 
not yet been released, there are still 
many issues to be clarified, such as:

1. Whether the nine cit ies in 
Guangdong Province will sepa-
rately release their respective tal-
ents identification catalogue and 
rebate measures;

2. Which types of IIT taxable income 
can be included in the IIT rebate 
scope: only income items, such as 
wages and salaries, personal service 
income, etc., which are included in 
the comprehensive income under 
the IIT Law, or also include other 
taxable income items under the IIT 
Law, such as business operation 
incomes, income from transfer of 
property, etc.;

3. Whether there are minimum 
requirements for the number of 
working days in the GBA;

4. How to determine the IIT rebate 
amount? Whether it will draw on 
the current IIT rebate policies of 
Qianhai and provide IIT rebates on 
the portion of actual IIT payment 
in Qianhai exceeding 15% of their 
taxable income;

5. Whether the IIT rebates for dif-
ferent region and industries will 
be provided on an annual basis or 
more frequently.

thE tAKEAWAy
Public Notice 34 and Public Notice 35 
apply to all foreign individuals, includ-
ing but not limited to those who work 
in or travel to the GBA. While Caishui 
No. 31 only applies to overseas high-
end talents and talents in short sup-
ply working in the nine cities in the 
Guangdong Province.

The coming into force of the three 
circulars simultaneously will have a 
huge impact on the IIT liability of 
foreign individuals working across 
borders in the GBA. Employers and 
employees should conduct a com-
prehensive analysis of the possible 
implications of individual and cor-
porate taxes in the Mainland, Hong 
Kong and Macao based on their spe-
cific business models, employment 
arrangements, as well as labour dis-
patch strategies, and assess whether 
there is a need to adjust the current 
employment arrangements and 
employees’ work schedule in different 
locations, etc.

Regarding the implementation of 
the IIT rebate policy of Caishui No. 
31, we will pay close attention to any 
follow-up regulations to be released 
and timely share our observations 
with you.  

Tax & Finance
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on March 15th, 2019, several 
months after the launch of 
soliciting public opinion on 

the draft PRC Foreign Investment Law 

1, the National People’s Congress of the 
PRC (the “nPC”) approved the PRC 
Foreign Investment Law (the “Foreign 

1 See our commentary on the MOFCOM 2015 Draft 
at https://www.garrigues.com/en_GB/new/draft-
foreign-investment-law-chinas-reform-regime-
foreign-investment-0 and our commentary on 
the draft for public opinion version dated on 
December 26, 2018 at https://www.garrigues.
com/cn/en_GB/new/china-publishes-new-draft-
foreign-investment-law. 

Investment Law”),  which will come 
into force on January 1st, 2020, repeal-
ing simultaneously the present foreign 
investment legal framework formed 
by the PRC Sino-Foreign Equity Joint 
Ventures Law (the “EjV Law”), the 
PRC Sino-Foreign Contractual Joint 
Ventures Law (the “CjV Law”) and 
the PRC Wholly Foreign Owned 
Enterprises Law (the “WFoE Law”) 
and unifying the PRC foreign invest-
ment legal regime.
The highlights of the Foreign Investment 
Law are as follows:

1. The Scope of Foreign Investment
According to Article 2 of the Foreign 
Investment Law, foreign investment 
means those investment activities 
directly or indirectly carried out by 
foreign natural persons, entities or 
other organizations, including: 
(i) the incorporation of foreign 

invested entity in the PRC, indi-
vidually or collectively with other 
investors; 

(ii) the acquisition of a PRC enti-
ty’s shares, equities, property 

shares or other similar rights and 
interests;

(iii) the investment in a new project, 
individually or collectively with 
other investors; and 

(iv) other methods of investment reg-
ulated by the laws, regulations or 
provisions of the State Council. 

Issues to be further clarified under 
the definition of foreign investment 
include the definition or example of the 
“indirect foreign investment activity”, 
“investment in any new project” and 
whether the investors from HK S.A.R., 
Macau S.A.R. and Taiwan region shall 
be classified as foreign investors.
(i) Indirect Foreign Investment 

Activity
Without the definition or example 
of the “Indirect Foreign Investment”, 
whether it intends to regulate the 
down-stream entities invested by sec-
ond-tier foreign invested entities, or 
whether it refers to the investment 
with VIE structure, variable interest 
entity, remains uncertain.
(ii) Investment in a New Project  
It is subject to further clarification 
whether the project refers to those 
Sino-foreign contractual projects regu-
lated by the CJV Law, such as the Sino-
foreign cooperative agreements on the 

exploitation of petroleum resources, 
as well as its intention to focus on new 
project only.
(iii) Classification of Investors from 

HK S.A.R., Macau S.A.R. and 
Taiwan Region

The investors from HK S.A.R., Macau 
S.A.R. and Taiwan Region are not in 
the scope of foreign investor set by the 
Foreign Investment Law, and the law 
keeps silent on whether the invest-
ment by the investors from HK S.A.R., 
Macau S.A.R. and Taiwan Region are 
regulated with reference to the Foreign 
Investment Law.
However, on March 15th’s press con-
ference, when this question was raised 
by Phoenix Media, Premier Li Keqiang 
replied that the investment from HK 
S.A.R., Macau S.A.R. and Taiwan 
Region could be administrated with 
reference to the Foreign Investment 
Law. We expect the State Council to 
further clarify this issue in writing. 
1.  Management System of  

Pre-Establishment national 
Treatment and negative List

It is the first time the adoption of man-
agement system of pre-establishment 
national treatment and negative list to 
foreign investment has been officially 
stipulated in law-level legislation. The 
State will give national treatment to 

foreign investment outside of the neg-
ative list released by or upon approval 
by the State Council.
The negative list indicates the indus-
tries with restrictions or prohibition 
on foreign investment shall be subject 
to special administrative measures for 
access of foreign investment. The latest 
2018 national negative list was released 
on June 28th, 2018. 
The Foreign Investment Law also 
empowers the State to establish special 
economy zone or implement pilot pol-
icies and measures for foreign invest-
ment, when necessary. Currently, for-
eign investment in the Pilot Free Trade 
Zones (“FTZ”) is subject to the FTZ 
negative list, which may adopt more 
flexible policies to the foreign invest-
ment within the FTZ on a trial basis.  
For instance, the Pilot Free Trade Zone 
Negative List released on June 30th, 
2018 removes the foreign investment 
in performance brokerage institutions 
from the FTZ Negative List and allows 
foreign investors to invest in cultural 
and artistic performance groups, pro-
vided the group is controlled by a 
Chinese party.   
2.  Protection of the Intellectual 

Property of Foreign Investors and 
Foreign Invested Enterprises

The Foreign Investment Law further 
emphasizes the protection of the intel-
lectual property of foreign investors 
and foreign-invested enterprises and 
stipulates that the administrative organ 
and its staff are not allowed to force the 
transfer of any technology by adminis-
trative means.
Furthermore, shortly after the pub-
licity of the Foreign Investment 
Law, Decision of the State Council on 
Modification of Certain Regulations 
(“Decision no. 709”) was released on 
March 18th, 2019, which deletes fol-
lowing restrictions to the technology 
import contract set by Regulations for 
the Implementation of the PRC Sino-
Foreign Equity Joint Ventures Law 
(“Implementation Regulation of EjV 
Law”) and Regulations on Technology 
Import and Export Administration of 
the PRC:

things Foreign Investors Should Know
About the PRC Foreign Investment Law

关于中华人民共和国外商投资法
外商投资注意事项

2019 年 3 月 15 日，即中华人民共和国外商投资法草案征求公众意数月后，中华人民共和国全国人民代表大会（“全
国人大”）批准了“中华人民共和国外商投资法”（“外商投资法”）将于 2020 年 1 月 1 日生效，同时废除中华人民
共和国中外合资企业法（“EJV法”）形成的现行外商投资法律框架，中华人民共和国中外合作合资企业法（“CJV法”）
和中华人民共和国外商独资企业法（“外商独资企业法”），统一了中华人民共和国外商投资法律制度。

“外商投资法”的要点如下：

1. 外商投资的范围
外商投资是指外国自然人，实体或其他组织直接或间接进行的投资活动，进一步澄清了 “间接外商投资活动”，“投

资任何新项目”的定义或范例，

2. 针对企业建立前的待遇和禁入行业的管理
这是法律层面首次立法针对企业建立前的待遇和禁入行业进行管理。国家对在国务院批准或者经国务院批准的禁入

行业之外的外商投资给予国民待遇。

3. 保护外商投资者和外商投资企业的知识产权
“外商投资法”进一步强调保护外商投资者和外商投资企业的知识产权，并规定行政机关及其工作人员不得以行政

手段强制转让任何技术。
此外，在外商投资法公布后不久，国务院关于修改某些条例的决定（“第 709 号决定”）于 2019 年 3 月 18 日发布，

删除了对技术进口的部分限制

4. 公司的组织结构和活动
在外国投资法生效之日，即 2020 年 1 月 1 日，新成立的外商投资企业应遵守中华人民共和国公司法（“公司法”）

或中华人民共和国合伙企业法。 “外国投资法”授予根据 EJV 法，CJV 法和外商独资企业法设立的外商投资公司，将其
原始组织形式保持在 2020 年 1 月 1 日起的五年过渡期内。考虑到大多数外商投资企业为有限责任公司，本文重点讨论
“公司法”对中外合资经营企业设定的有限责任公司在组织结构，董事会，增资，股权转让和利润分配方面的主要变化。 
 
5. 其它

除上述的主要变化外，“外商投资法”重申对外国投资的鼓励和保护，将外商投资信息报告制度和外商投资安全审
查制度升级为法律规定的基本制度。

“外商投资法”的出台导致了商业登记，外商投资申请，外汇和税收优惠等方面的一些不确定性。预计将发布进一
步立法，澄清这些未解决的问题。在这方面，我们将继续关注并报告监管发展情况。
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(i) The term of a technology transfer 
agreement is generally no longer 
than ten years; 

(ii) After the expiry of a technology 
transfer agreement, the technol-
ogy importing party shall have 
the right to use the technology 
continuously;

(iii) Where an infringement of third 
party’s legal rights and inter-
ests occurs when an assignee of 
a technology import contract 
is using technology provided 
by the assignor in accordance 
with the provisions of the con-
tract, the assignor shall bear the 
responsibility;

(iv) During the period of validity of 
the technology import contract, 
the right over any improvements 
in the technology shall be vested 
with the party which has made 
the improvements;

(v) A technology import contract 
shall not contain the following 
restrictive clauses:

(1) requiring the assignee to accept 
incidental provisions that are not 
essential to the importing of the 
technology, including the purchase 
of unnecessary technology, raw 
materials, products, equipment or 
services;

(2) requiring the assignee to pay fees 
for the usage of or bear related obli-
gations for technology, where the 
patent rights have expired or have 
been declared invalid;

(3) restricting the assignee from 
improving the technology pro-
vided by the assignor or using the 
improved technology;

(4) restricting the assignee from obtain-
ing the technology similar to or com-
peting with the technology provided 
by the assignor from other sources;

(5) unreasonably restricting the chan-
nels or sources that the assignee 
may procure raw materials, parts, 
products or equipment from;

(6) unreasonably restricting the quan-
tity, type or sale price of assignee’s 
products; and

(7) unreasonably restricting the assign-
ee’s export channels for products 

produced by using the imported 
technology.

Decision No. 709 came into effect on 
March 18th, 2019, so does it mean the 
above deleted rules shall no longer 
apply to the technical transfer con-
tracts between the foreign assignors 
and domestic assignees? The answer 
may not be so certain.
For the technical contract governed by 
the PRC laws, it shall also be governed 
by the PRC Contract Law and the 
Interpretation of the Supreme People’s 
Court on Issues relating to Applicable 
Laws for Trial of Dispute Cases involv-
ing Technical Contracts.  
Regarding item (i) “the term of a tech-
nology transfer agreement” and item 
(ii) “right to use the technology contin-
uously after the expiry of term”, since 
there are no restrictive provisions set 
by the PRC laws and regulations on 
said matter, the parties could freely 
negotiate the corresponding term.
Regarding item (iii), the PRC Contract 
Law2 allows the parties to negotiate the 
liability allocation of the infringement 
caused by the performance of the tech-
nology contract.
Regarding item (iv) “the ownership of 
the right over improvement of tech-
nology”, the parties could agree on 
the ownership of the right over any 
improvements in the technology. If 
there is no such agreement or such 
agreement is not clear, the party made 
the improvement shall be the right 
owner3. In addition, under the scenario 
the technology contract is recognized 
as void and the parties are unable to 
reach an agreement on the ownership 
of the right over the improvements in 
the technology, the court may rule that 
the party made the improvement shall 
own the right over said improvement4. 
Regarding item (v) “the restrictive 
clauses”, although they have been deleted 
from the Regulations on Technology 
Import and Export Administration of 
the PRC, those restrictions are still 
applied to the technology contracts 
in accordance with the PRC Contract 

2 The PRC Contract Law, Article 353 
3 The PRC Contract Law, Article 354
4  Interpretation of the Supreme People’s Court on Is-

sues related to Applicable Laws for Trial of Dispute 
Cases involving Technical Contracts, Article 11

Law, which stipulates that a technology 
contract with restrictions (1) to (7) will 
be regarded as illegally monopolizing 
technology and impeding technological 
progress, and shall cause the technology 
contract be void5. Same as we elabo-
rated above regarding item (iv), when 
the contract is regarded as invalid, it 
will bring uncertainty to the ownership 
of the improvement of the technology. 
To those foreign assignors seeking less 
restriction to the technology transfer, 
selecting laws in favour of the for-
eign assignor might be an alternative. 
Furthermore, the foreign assignors 
may persuade the assignees to agree 
to resolve the dispute through an over-
seas arbitration institution in the terri-
tory of any signatory of the Convention 
on the Recognition and Enforcement of 
Foreign Arbitral Awards. However, the 
enforceability of said option is an open 
question and it is subject to further 
interpretation to the law by the law 
makers, the Supreme People’s Court 
and opinions made by the judges.  
1.  organization and Activities of the 

Company
After the effective date of the Foreign 
Investment Law, i.e. January 1st, 2020, 
the newly incorporated foreign invested 
companies shall comply with the PRC 
Company Law (the “Company Law”) 
or the PRC Partnership Enterprise 
Law. The Foreign Investment Law 
grants the foreign invested companies 
established in accordance with the 
EJV Law, CJV Law and WFOE Law to 
keep their original organization forms 
within a five-year transitional period 
commencing from January 1st, 2020.
In consideration that most of the for-
eign invested entities are limited lia-
bility companies, our discussion here-
inafter will focus on the main changes 
of limited liability companies set by the 
Company Law against the Sino-foreign 
equity joint venture companies (“EjV”):
(i) Organization
 The launch of the Foreign 

Investment Law will also change 
the corporate governance struc-
ture of foreign-invested entities 

5 Interpretation of the Supreme People’s Court on 
Issues related to Applicable Laws for Trial of Dis-
pute Cases involving Technical Contracts, Article 
10, and the PRC Contract Law, Article 344

from board-centrism to share-
holder-centrism. According to 
the Company Law, the sharehold-
ers’ meeting is the authority of 
the company, therefore the power 
to decide the major issues of the 
company shall be shifted from the 
board of directors (executive direc-
tor) to the shareholders’ meeting 
(shareholder). Resolutions on 
(1) amendment to the articles of 
association of the company; (2) 
increase or reduction of registered 
capital; and (3) company merger, 
division, dissolution or change 
of company’s structure shall be 
passed by shareholders holding 
two-thirds or more of the voting 
rights on a shareholders’ meeting, 
replacing the previous require-
ment of the unanimous approval 
of all directors present at a duly 
convened board meeting. 

 The voting rights exercisable by 
shareholders on a shareholders’ 
meeting shall be based on the 
ratio of capital contribution, but 
the Company Law allows the 
shareholders to reach agreement 
on the allocation of the voting 
rights in the articles of association 
of the company.

(ii) Board of Directors
 Under the Company Law, board 

of directors (executive director) 
is a management and executive 
organ of a company, not the 

highest organizational organ pro-
vided by the EJV Law.

 The non-employee’s representa-
tive directors shall be elected or 
dismissed by the shareholders 
on the shareholders’ meeting, 
instead of being appointed or 
removed by the shareholders.  

(iii) Subscription of Incremental 
Capital

 Other than the subscription of 
incremental capital on pro rata 
basis, the shareholders could 
agree on the ratio of future incre-
mental capital subscription in the 
articles of association. 

(iv) Transfer of the Equity Interest
 Instead of obtaining consent 

from the other shareholder(s), 
the Company Law only requires 
the shareholder(s) proposing 
to transfer its equity interest to 
a non-shareholder to obtain the 
consent of more than half of the 
non-proposing shareholder(s), 
the transfer of equity interest 
between shareholder(s) is not 
subject to any prior consent.

 In addition, if shareholders reach 
agreement on the transfer of 
equity interest in the articles of 
association of the company, such 
provisions shall prevail.     

(v) Profit Distribution
 It is compulsory for the companies 

governed by the Company Law to 
contribute 10% after-tax profits 
into their statutory surplus before 
profit distribution, till the aggre-
gate sum of the statutory surplus 
reserve is more than 50% of its 
registered capital, while the EJV 
Law allows the board of directors 
to determine the contribution per-
centage of the reserve funds.       

 The Company Law not only 
allows the company to distribute 
profit in proportion to the ratio 
of each shareholder’s respective 
actual contributions to the regis-
tered capital, but also allows the 
shareholders to freely determine 
the profit distribution propor-
tion, provided the agreement is 
reached by all of the shareholders. 

1. others
Other than the above commented 
main changes, the Foreign Investment 
Law reiterates the encouragement and 
protection to the foreign investment, 
upgrades the foreign investment infor-
mation reporting system and security 
review system for foreign investment 
as the basic system set by law, grants 
the power to take actions against any 
discriminatory, prohibitive or restric-
tive measures made by other nations 
or regions, and specially carves out the 
financial industry and financial mar-
ket, where the provisions stipulated by 
the State shall prevail.  
The Foreign Investment Law grants 
the foreign investors a five-year tran-
sitional period to convert the present 
foreign invested entities to the uni-
fied corporation forms under the 
Company Law (or the PRC Partnership 
Enterprise Law as the case may be). It 
takes time for the foreign investors, 
especially those investing in EJVs or 
a Sino-foreign contractual joint ven-
tures (“CjV”), to digest the rights and 
obligations set by laws, the changes 
and new formalities requirements, to 
discuss internally and externally with 
their advisors regarding the challenges 
and strategies, to renegotiate the terms 
of shareholders’ agreement and its 
ancillary contracts, usually including 
the technology transfer arrangements, 
and the articles of association.  Due 
to the flexibility set by the CJV Law, 
e.g., co-operative conditions, different 
forms of corporation, either in a legal 
person or a non-legal person form, 
profit distribution, etc., the foreign 
investors of CJVs face more challenges 
and obstacles on such conversion.
The launch of the Foreign Investment 
Law has led to some uncertainty in 
fields of commercial registration, 
foreign investment filing, foreign 
exchange and preferential tax treat-
ment, among others. Further legisla-
tion providing clarification to these 
unsettled questions is expected to be 
issued. In this regard, we will continue 
to follow and report the regulatory 
developments.  
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For most people, the idea that 
fully functional human skin, tis-
sues, bones, and internal organs 

can be artificially created in a labora-
tory may seem like a distant dream. 
The reality, however, is that the rapid 
advancement of 3D printing technol-
ogy is translating that seemingly sci-fi 
concept into a science fact faster than 
most of us had probably anticipated.

The process of artificially producing 
biomedical parts using 3D printing 
technology is commonly referred to as 
bioprinting. And it’s important to note 
here that this author is not implying 3D 
printed organs will be revolutionizing 
the global healthcare industry in the 
next 2/3/5 or even 10 years. It’s hard to 
predict a definitive timeline (although 
some 3D printed biological devices are 
already in use on a small scale).

However, judging by the pace at which 
it is evolving, it makes sense to believe 
that bioprinting will be integrated into 
the global health industry as a viable 

treatment alternative within the fore-
seeable future.

Meanwhile, for those out of the loop, 
here’s a rundown of some of the essen-
tial concepts that can help you under-
stand better what 3D bioprinting is all 
about, and why exactly it is considered 
as a revolutionary technology.

3d prINtING IN A NutShEll 
3D printing is basically the process of 
producing three-dimensional objects 
using a digital blueprint. It is more of 
a manufacturing process, unlike con-
ventional printing, which involves 
literally printing texts or images on a 
two-dimensional flat surface.

3D printers, of which there are many 
varieties to cater to a diverse range 
of purposes, go about their business 
using additive processes. Simply put, 
an additive process is where an object 
is created by adding successive layers 
of material until the desired shape and 
size is obtained. 

This is diametrically opposite to con-
ventional manufacturing, which relies 
on subtractive processes, i.e. the removal 
of sections of the source material by 
machining or manually cutting it away. 

That is why 3D printing is also known 
as additive manufacturing. One major 
advantage of additive manufacturing is 
that it allows you to build more complex 
objects using considerably less material.

3D printers typically use materials like 
polymer, ceramic, metal, or even edi-
ble materials.

BASICS oF BIoprINtING
Bioprinters borrow their modus ope-
randi from the same concept that pow-
ers 3D printers. The only major differ-
ence is unlike 3D printers, bioprinters 
use biomaterial, such as living cells, to 
build biomedical objects. A couple of 
typical examples being skin tissues or 
blood vessels.

The process involves taking cells 
from the patient and then cultivating 
them over a period to accumulate 
enough bio-substance to use as the 
source material (or the “ink” for the 
bioprinter).

Bioprinters are usually equipped to 
produce dissolvable synthetic and 
organic gels to aid the manufacturing 
process as and when needed. In some 
cases, such gels are not required if the 
cells are capable of positioning them-
selves just right without calling for any 
external support. 

Once in position, these cells turn to 
their inherent traits to seek and com-
bine with similar cells to build tissues 
or other cellular networks. While the 
underlying process is much more 
complicated, it works more or less the 
same way as cells in an embryo orga-
nize themselves and coordinate with 
one-other during the developmental 
phase of a foetus in the womb. 

To make the process fool proof, engi-
neers can assume control and refine 
the shape as required before the bio-
printer produces the final structure. 

dIFFErENt typES oF BIoprINtErS
Because it is a relatively new technol-
ogy, researchers across the world are 
experimenting with several different 
types of bioprinters. This is why you 
can find a number of different meth-
ods for the (common) objective of 
delivering biomaterials and cells. 

As of today, the most commonly used 
bioprinting methods include inkjet, 
micro valves, laser, tissue fragment, 
and extrusion printing.

Worth noting here is that many 
researchers are convinced that once 
bioprinting technology is sufficiently 
advanced, they will be able to build 
printers encompassing several or all of 
these techniques.

BIoprINtING orGANS IS StIll A 
FormIdABlE ChAllENGE
Promising as it is, researchers are yet to 
invent sufficiently advanced bioprint-
ing technology required to produce 
complex human organs. The general 
consensus is that it will take at least 
another decade before the underlying 
technology matures enough to enable 

the bioprinting complex internal 
organs, such as kidneys or hearts. 

The challenge here is to obtain the level 
of accuracy needed to successfully rep-
licate the working of a vital internal 
organ. Each human organ consists of an 
extensive and complex network of cells, 
nerves, tissues, and other structures, 
all of which must be positioned with 
near 100% accuracy for the artificially 
created organ to function adequately. 

So, you can imagine the level of effort 
needed to bioprint, say, several thou-
sands of capillaries without which the 
liver can’t function properly. Despite 
these intrinsic complexities, bioprinting 
technologies and know-how are rap-
idly evolving, with researchers attaining 
new highs with every passing day. 

In conclusion, while we need to be 
patient (no pun intended) and cau-
tious in offsetting expectations against 
reality, it is also a widely recognized 
fact that the day is not too far when 
doctors around the world will gravi-
tate more and more towards treatment 
procedures involving techniques based 
on 3D printing tech.  

3d Bioprinting3D 生物打印
为什么它是全球医疗
行业的规则改变者

随着 3D 打印技术的快速发展，在
实验室中人工创造人体皮肤，组织，
骨骼和内脏的想法不再遥远。但这并
不意味着 3D 打印机构将在未来三五
年或者十年内彻底改变全球医疗行
业。 但从其发展的速度来判断，可
以相信生物打印终将作为可预见的未
来可行的治疗方案整合到全球医疗产
业中。

一些基本的概念可以帮助您更好
地理解什么是 3D 生物打印，以及为
什么它被认为是一种革命性的技术。

3D 打印的概述

3D 打印更像是一种制造工艺，它
涉及在二维平面上印刷文字或图像。

各种 3D 打印机可以满足各种用
途，通过添加连续的材料层来创建对
象，直到获得所需的形状和尺寸。

生物打印的基础

生物打印机通常配备生产可溶解
的合成和有机凝胶，以帮助细胞能恰
到好处的定位自己。一旦就位，这些
细胞就开始寻找并与相似的细胞结合
以构建组织或细胞网络。 虽然潜在
的过程要复杂得多，但它的工作方式
或多或少与胚胎中的细胞组织发育阶
段相似。

不同类型的生物打印机

世界各地的研究人员正在试验几
种不同类型的生物打印机。

截至今天，最常用的生物打印方
法包括喷墨，微阀，激光，组织碎片
和挤出印刷。

一旦生物打印技术足够先进，就
能够构建包含几种或所有这些技术的
打印机。

生物打印器官仍然是一项艰巨的
挑战，研究人员尚未发明生产复杂人
体器官所需的足够先进的生物打印技
术。业界的共识是，生物打印技术足
够成熟，至少还需要十年。

精准打印复制人体的内部器官任
务非常艰巨，人体器官细胞组织非常
复杂，人工制造器官之路非常漫长。
但是研究仍在继续，技术也在日新月
异。

总而言之，保持耐心，谨慎前行，
当世界各地的医生越来越倾向于采用
涉及基于3D打印技术的治疗技术时，
它的成熟之路就不再遥远。
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When we read or hear about video marketing, we might think about 
TV ads or those huge Times Square displays, but the truth is that 
video is EVERYWHERE.  For many people around the world, it is 

not possible to let a day go by without watching a single video and you might 
start to wonder why is that.

Is it just because images are worth a thousand words? Is it because people are 
getting lazier and don’t want to read? Or is it because our brains “soak” more 
information with this kind of media? Well, let’s find out now!

hArd-FACtS
What’s better to corroborate, any theory or facts? Maybe nothing, and that is 
why I would like to put together some of the most explanative facts about video:

1. After 3 days, people will only remember about 10% of something they heard; 
if it is a video, they will retain about 65% of that information.

2. This year, it is expected that 80% of all consumer inter-
net traffic is video.

3. Social media video generates 1200% more shares than 
text and image combined.

4. On an experiment, when an email subject contained 
the word “video”, the click-through rate increased by 
13%.

5. Videos can increase a landing page conversion by 80% 
or more.

6. For each person that would prefer to read a product 
description, there are four that would prefer to watch a 
product video.

If you still think these are not enough reasons for video 
success, please continue reading.

StorytEllING
If you have ever been in touch with Gary Vaynerchuck’s 
content, you might already have an idea of how powerful 
video is. He started documenting wine tastings and wine 
reviews for his retail wine business and, since then, his 
popularity sky-rocketed. Now, every business-related con-
versation, meeting, speak or class is recorded and put out on 
social media. Alongside with him, many entrepreneurs have 
started doing the same and their audience just loves it. All 
that success is based on authenticity; as human beings prefer 
being told stories, rather than pure advertising. Moreover, 
it is now a “normal” procedure that advertising has a moral 
story behind it, something that all the spectators can relate 
to, hence boosting their engagement with the brand.

SEo 
Do you know who loves video? Google! And do you know 
who owns YouTube? Yep, Google! So it is no wonder that 
video plays a major role in Search Engine Optimization. If 
you want your company or brand to be relevant, you have 
to do video. With videos, not only you will build backlinks 

more efficiently, but also you will be having more likes and 
shares on social media, which in the final stage will all drive 
much more traffic to your website.

lIvE vIdEo
I am sure that, at least once in your life, you wanted to watch 
some event, but it had to be live. Either the concert of your 
favourite band, a football match or the Oscar’s Ceremony 
- whatever it was, had a special taste being watched live, 
rather than a recording some days later. The behaviour in 
social media platforms adapted to this human behaviour 
and now live streams are a huge part of the internet. It seems 
that younger generations are becoming more impatient and 
want everything now! 

vIrtuAl rEAlIty
This is the most “futuristic” reason, even if for some it is 
already being consumed on a daily basis. In an interesting 
experiment, Lowe’s, the home-improvement retailer, started 
giving virtual reality DIY lessons on how to perform many 
tasks, such as painting or tiling. The results were incredible, 
with a reported skill recall of 36% more than people who 
watched the tutorial online. 

WrAppING up
Many might argue that video is why the internet was made 
for, the data is just staggering and all the reasons connect 
to each other. Video is adapting to human behaviour and it 
is the closest form of personal interaction that the internet 
can give.

Whether you are a marketer or just a regular web surfer, 
video is already part of your life and most likely you will just 
be having more of it in the future.   
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为什么视频行业
如此强劲？

当我们阅读或了解视频营销时，
我们可能会考虑电视广告或那些巨
大的在时代广场展示的视频，但事实
上视频无处不在。人们甚至一天最少
要观看一个视频，这是为什么呢？是
因为图像胜过千言万语吗？还是人
们越来越懒，不想读书？还是我们的
大脑被媒体“浸泡”太多信息？原因
是什么？

有些事实你必须要知道：

1. 人们听到的东西 3 天后只记得
的 10％，但视频他们会记得 65%。

2. 今年预计互联网流量消费的
80％都是视频。

3. 社交媒体中视频占比比文字和
图像组合信息多 1200％。

4. 实验显示当电子邮件主题包
含“视频”一词时，点击率增加
13％。

5. 视频可以使目标网页转化率提
高 80％以上。

6. 愿意观看产品视频的人数是希
望阅读产品文字说明的四倍。

如果您仍然有疑问，请继续阅读。

举例说明
零售葡萄酒商 Gary Vaynerchuck

使用视频对他的产品进行推广。他
将对葡萄酒产品品尝，评论及相关会
议，演讲或课程都记录下来放到社交
媒体上，非常受欢迎。很多企业都开
始做相似都事情，观众也非常喜欢
看。这促进来受众与品牌都互动。

搜索引擎优化
所以毫无疑问，视频在搜索引擎

优化中起着重要作用。如果您希望您
的公司或品牌具有相关性，则必须制
作视频。通过视频，在最后阶段将为
您的网站带来更多流量。

视频直播
我相信，在你生命中最少看过一

次视频直播，比如你最喜欢的乐队，
足球比赛或者颁奖典礼等，无论是什
么，观看直播而不是录播现在更加流
行，年轻的一代处在极速发展的时
代，想要快速获取一切。

虚拟现实
开始被应用于日常消费。在一

个有趣的实验中，家居装修零售商
Lowe’s开始提供虚拟现实DIY课程，
结果令人难以置信的成功。

总之
视频正在适应人类行为，它是互

联网可以提供的最接近于人类互动
的形式。视频已经成为你生活的一部
分，而且未来还可能更重要。
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Biometric attendance and time 
systems help to ensure there is 
availability of the necessary tools 

needed to follow and keep track of when 
employees go and come in, their length 
of work hours, the amount of time offs 
they request for and also their daily 
routine/schedules. In 2019, there are so 
many options to choose from. Currently, 
there exist over 80 top time and atten-
dance systems and we researched these 
80 in order to make our pick for the top 
4 that we believe are the best. Our per-
sonal top recommendations are below, 
containing a brief summary of just how 
exactly they operate.

thE dIrECtIoN oF BIomEtrICS  
IN 2019
Before jumping right into the list, it is 
crucial to note that biometrics is more 

or less already a staple for most atten-
dance and time systems. Usually, it is 
common to see most systems offering 
various ways for employees to check 
in and out using a finger print scan. 
This has however caused some unrest 
amongst employees in some organiza-
tions, who express worry over the like-
lihood of their employers possessing a 
copy of their finger print scan. Bearing 
this in mind, it might not come as a 
surprise that several organizations in 
2019 are now leaning towards facial 
recognition systems.

There are currently a few attendance 
and time systems that offer the facial 
recognition option. However, since 
the demand for this option is expected 
to be on the increase, it can only be 
expected that more attendance and 

time organizations will add this tool 
to their already existing software. Also, 
some attendance and time companies 
make use of the iris scanner in addi-
tion to the facial recognition tool.

Be it facial recognition scan or finger 
print scan, it is predicted that more and 
more businesses will start using these 
tools. Apart from utilizing these tools 
to reduce the occurrence of employees 
checking in and out on behalf of each 
other, biometrics can help to ensure 
that businesses are prudent and save 
money. There have been several cases 
of companies which after adopting 
these tools were able to pay themselves 
back after a few months. A whole lot of 
money was saved because there was no 
longer any need to produce magnetic 
swipe ID cards for employees.

In 2019, one other trend that should 
be expected is the increased use of 
machine learning and artificial intelli-
gence in attendance and time systems. 
This nature of technology can help to 
ensure that employers are provided 
with greater insight into the structure 
of their workforce. This will also be 
done in addition to providing the orga-
nization’s employees with very swift 
answers to lingering questions that 
they have about tools, such as their 
timecards and also other related tools.

thE BESt AttENdANCE ANd  
tImE SyStEmS 
This list was compiled by us, and thus 
represents our best pick. It was com-
piled after researching over 80 atten-
dance and time systems. Each system 
is summarized below.

1. Stratustime
2. TSheets
3. UAttend 
4. Time Clock Plus

StrAtuStImE 
This attendance and time system is 
best suited for small businesses. It costs 
$4/month (CNY 25) per employee. It 
offers virtually everything that small 
businesses may need in an attendance 
and time system. This unique cloud – 
based solution has a very comprehen-
sive arsenal of time- tracking options, 

checking in and out via traditional 
clocks, mobile devices and phones, 
internet- connected computers. This 
system also helps to manage paid time 
off, monitors over- time hours, helps to 
generate employee schedules, and it is 
integrated with a vast range of payroll 
services and even features a variety of 
mobile options.

What was particularly impressive 
about this attendance and time system 
was its customer service, easy to use 
online portal and of course the afford-
able monthly cost of the system.

tShEEtS
This attendance and time system is 
best suited for businesses with a 
mobile workforce. It costs $5/employee 
(CNY35) + $20/month (CNY135) 
base. This system helps to allow 
employees remotely check in and out 
with smartphones, laptops, text mes-
sages and Weibo. In addition, this sys-
tem does not only record exactly where 
workers may start and end their shifts, 
but also current locations throughout 
the day. The customer service is top-
notch and top- quality and it is also 
affordable. This tool can also be linked 
to Twitter.

uAttENd 
This attendance and time system is 
best suited for very small businesses. It 
costs $18/month (CNY120) and up to 

9 employees. It is an extremely proper 
fit for very small businesses, because it 
is cloud-based and it requires no spe-
cial software. This system is actually 
very flexible, because it allows employ-
ees to check in and out with time 
clocks, mobile devices, web browsers 
and telephones. The time clocks on 
this system are plug and play ready. 
They include lifetime guarantees and 
are among the cheapest that we were 
able to find around.

Aside from its ability to accurately 
record when employees come and go, 
the system can also manage paid time 
off, track how long employees work 
on specific projects, and create office- 
wide schedules.

tImE CloCK pluS
This attendance and time system is 
best suited for larger employers. It costs 
around $24- $36/employee (CNY160-
240), per year. This is a cloud-based 
attendance and time system, which 
uniquely offers three totally differ-
ent service plans, which vary based 
on number of features added, and of 
course price. The most comprehen-
sive plan includes both multiple ways 
to successfully track when employees 
check in and out, and also possesses a 
paid time off management component 
and scheduling tools. In addition, this 
tool is very easy to use.  

生物识别考勤系统是跟踪员工考勤的必要工具，在 2019
年我们研究了 80 个顶尖的考勤系统并选择了我们认为最好
的四个，下面我们会简单介绍它们的特点。

2019 年生物识别考勤系统的发展方向
在介绍之前需要注意的，指纹扫描是大多数系统采集数

据的方式。然而，这引起了一些组织员工的一些不安，他
们担心雇主拥有指纹扫描的副本。考虑到这一点，2019 年
面部识别系统开始发展起来。此外，除了面部识别系统之外，
一些公司还使用虹膜扫描系统。在 2019 年，另一个新趋势
是在考勤系统中更多地使用机器学习和人工智能。

最佳考勤系统
此列表仅代表我们的最佳选择。它是我们在研究了 80

多个考勤系统后总结出来的。分别是：
1. Stratustime
2. TSheets
3. UAttend
4. Time Clock Plus

Stratustime
该系统最适合小型企业。每人每月收费 4 美元（25 元人

民币）。它几乎提供了小型企业在考勤系统中可能需要的

一切。这系统是基于云的解决方案，通过传统时钟，移动

设备和电话，连接互联网的计算机进行考勤。这个系统最

优的部分是它的客户服务，简单的门户网站和低廉的成本。

TSheets

该系统最适合员工移动办公的企业。它的价格为 5 美元

/ 员工（人民币 35 元）+ 20 美元 / 月（人民币 135 元）。

该系统有助于员工通过智能手机，笔记本电脑，短信和微

博远程办理考勤。此外，该系统不仅可以准确记录员工上

下班的位置，还可以记录当天的工作地点。

UAttend

最适合非常小的企业。每月 18美元（人民币 120 元），

最多 9 名员工。它基于云，并且不需要特殊的软件。该系

统非常灵活，是我们能够找到的最便宜的选择。

Time Clock Plus

该系统最适合大型企业雇主。成本每年约为 24-36 美元

/ 人民币（160-240 元人民币）。这是一个基于云服务的考

勤系统，它独特的提供三种完全不同的服务计划，这些计

划可以个性化定制。该系统非常容易使用。

基于生物识别的人力资源考勤系统
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Room 2918, 29F, The Exchange Tower 2
189 Nanjing Lu, Heping District
Tel: +86 22 2318 5075  Fax: +86 22 2318 5074
www.amchamchina.org
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AmCham China, Tianjin 
celebrates TReC 2019!
09.05.2019.
The awards ceremony for the 2019 
Tianjin Recycling Educational 
Challenge (TReC) was held at the 
Himalaya Tianta this past May 9th. This 
year was the 4th year of the TReC pro-
gram, an educational initiative devel-
oped by TJenvironcom and organized 
by the Tianjin Chapter of AmCham 
China, in which Tianjin’s premier 
international schools participated in 
a week of recycling and environmen-
tal activities. These include a recycla-
bles collection drive, as well as an art 
competition where artworks are com-
posed from recycled materials. This 
year saw participation from Tianjin 
International School, Wellington 
Tianjin, Tianjin Yinghua International 
S cho ol  ( Wu q i ng  and  D ong l i 
Campuses), and TEDA International 
School.  Caterpillar Tianjin Ltd., and 
Anisa Cosmetics sponsored and pro-
vided materials for use in the artworks. 
Prize sponsors included Ocean Park 
and the Cambridge Mask Company.   
Himalaya Tianta Apartments was the 
venue and awards sponsor.

Approx. 1300 kg of recyclable materi-
als were collected during the week, a 
year on year gain of 69%, and almost 
50 works of art created from materials 
donated by CAT and Anisa. 

Additionally, during his May 7th’s visit 
to Tianjin, US Ambassador to China, 
Terry Branstad, viewed some of the art-
works, and heard from some of the par-
ticipating students about their thoughts 
on the environment and the project.

Representatives from the US Embassy 
Environmental Section, local artists, 
and representatives of NGOs, includ-
ing Conservation International and 

the APEC Green Supply Chain Centre, 
served as judges in the art segment. 
The awards ceremony was hosted by 
TJenvironcom founder, Alex Scilla. 

The TReC-TECC Total [TTT], a tally 
of the results to date between TReC and 
its sister program TECC (The Tianjin 
Environmental CSR Challenge) is now 
a total recovery of 3077 kg of second-
ary resources, reduced energy usage of 
over of 30000 kwh, and water savings 
of over 200 tons. 

Upcoming Events
amCham China, Tianjin Manufacturing 
and Sustainability Forum automation and 
lean Manufacturing Event 
Date: June 4th

Time: 11:30-6:00 PM
Venue: Caterpillar Tianjin Ltd. (CTL)

Joint Chamber Summer Mixer 
Date: June 14th

Time: 6:30-9:30 PM
Venue: The Ritz-Carlton, Tianjin

amCham China, Tianjin annual  
4th of July party
Date: June 29th

Upcoming Events
after work Summer Mixer
Date: June 14th

Time: 18:30 - 22:00
Venue: The Ritz-Carlton, Tianjin

Kammerstammtisch Tianjin 
Date: June 26th

Time: 19:00 - 22:00
Venue: Paulaner Tianjin

41F, The Executive Center, Tianjin World Financial 
Center. 2 Dagubei Lu, Heping District, Tianjin 300020.
Tel: +86 22 5830 7608
Email: tianjin@europeanchamber.com.cn
Website: www.europeanchamber.com.cn

C
ham

ber
 Reports

German Night in Tianjin 2019
10.05.2019

LEAN Training: Value Stream 
Mapping
14.05.2019

*Sponsorship Opportunity Available! 
Please Contact Chamber Staff Lorraine 
Zhang @ 022-58307608

Moot Court - A Comprehensive Review 
for HR Legal Risk 
Date: June 13th

opportunities for EU Firms in China’s 
Belt and Road Initiative
Date: June 14th

Exclusive Tour to Standard Chartered 
Global Business Services (GBS) 
Date: Middle of June

European Chamber Tianjin Exclusive 
High-level Closed-Door Meeting with 
Tianjin Commission of Commerce
Date: June 26th

Finance and Accounting for the non-
Financial Manager (Full-Day Training, 
English)
Date: End of June

Upcoming Events

European Chamber: 2019 Annual 
General Meeting and The Board Election
22.05.2019

On the 22nd of May 2019, The European Chamber 
Tianjin Chapter held its 2019 Annual General 
Meeting (AGM) and the New Board Election at 
Shangri-La Hotel Tianjin. The European Chamber 
Tianjin Chapter is thrilled to announce the newly 
elected board members serving from2019 to 2021:

Chairman

Mr. Cheung Yup Fan, Chief Executive Officer and 
Executive Director of Standard Chartered Global 

Business Services Co., Ltd. has been elected for another 2-year term as chairman. 

Vice Chairman

Mr. Frank Schreiber, General Manager of Airbus (Tianjin) Final Assembly 
Company Ltd. has been elected as vice chairman.

3 Board Members are as follows (in alphabetical order of family name):

Dr. Jüergen Hasenpusch, General Manager Commercial of Volkswagen Automatic 
Transmission (Tianjin) Co., Ltd

Mr. Julian Jeffrey, Master of Wellington College International Tianjin

Mr. Xin Wang, Partner of Deloitte Tianjin

Meanwhile, Mr. Jacob Gunter, Policy and Communications Manager of the 
European Union Chamber of Commerce in China presented the result of Business 
Confidence Survey 2019 and shared insights regarding the business environment 
for foreign investments in China.

Room 4216, 41F, Tianjin World Financial 
Centrer, 2 Dagubei Road, Heping District
Tel: +86 22 5830 7962
tianjin@bj.china.ahk.de

On May 10th the German Chamber 
of Commerce invited its members 
and guests to the “German Night 
2019”at Paulaner Brauhaus Tianjin. 
The German Night is the major 
social event for the German com-
munity and everyone interested 
in German culture, and this year 
it has already come to its 8th time 
in Tianjin. About 40 participants 
enjoyed the casual evening in a typical German atmosphere with German buffet, 
a free flow of beer and the exciting lucky draw. 

The purpose of the event is to bring together the German community, as well as 
Chinese colleagues, families and international friends to contribute to German-
Chinese friendship and teambuilding. The German Chamber thanks all partici-
pants, sponsors and helpers for a memorable night!

On Tuesday, May 14th, the German 
Chamber of Commerce Tianjin hosted 
a full-day LEAN Training on the topic 
of “Value Stream Mapping” at Fraser 
Place Tianjin. 

This training provided valuable input 
as to how value stream mapping and 
design can be used to visualize, analyse 
and optimize your processes in line 
with the LEAN idea.

20 experts came together on the day 
and received an in-depth training 
focusing on the aspects like: transpar-
ent value stream mapping for an effi-
cient process analysis, consideration of 
underlying information flows, target 
value stream analysis, etc. 

54 55June 2019  I  Business Tianjin June 2019  I  Business Tianjin



DINING

Lifestyle Recommendations / Tianjin

drei Kronen 1308 Brauhaus 
a: 1F-2F, bldg. 5, Jinwan Plaza, 
Jiefang Bei Lu, Heping District 
T: +86 22 2321 9199
路德维格·1308 
德餐啤酒坊 
和平区解放北路津湾
广场5号楼1-2层 

TIaNJIN
Chinese

Tian Tai Xuan
a: 1st and 2nd Floor, The Ritz-
Carlton, Tianjin, No. 167 Dagubei 
Road, Heping District, Tianjin
T: +86 22 5809 5098
天泰轩中餐厅
和平区大沽北路167号天津丽思
卡尔顿酒店一楼和二楼

din Tai Fung  
a: No. 18, the junction of Zi Jin 
Shan Lu and Binshui Dao, Hexi 
District 
T: +86 22 2813 8138 
w: dintaifung.com.cn
鼎泰丰
河西区宾水道与紫金山路交口18号
 
New dynasty 
A: 2F, Renaissance Tianjin 
Lakeview Hotel No.16 Binshui 
Road, Hexi District, Tianjin
T: +86 22 5822 3388
天宾楼 
河西区宾水道16号万丽天津宾馆2层

Qing wang Fu 
a: No. 55, Chongqing Road 
Heping District
T: +86 22 8713 5555
    +86 22 5835 2555
E: info@qingwangfu.com
w: qingwangfu.com 
庆王府
和平区重庆道55号

riverside Chinese restaurant
a: 3F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼 

JIN house
A: 7/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6262
津韵•中餐厅
和平区赤峰道138号天津四季酒店7
层

Kawa Sushi lounge
A: 7/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6262
汌•寿司酒廊
和平区赤峰道138号天津四季酒店7层

Café Vista 
a: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
美食汇全日餐厅
河东区大直沽八号路486号
天津万达文华酒店一层
 
Seasonal Tastes
a: 1F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0168
知味全日餐厅
和平区南京路101号一层

Seitaro
a: 2 F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 0909
清太郎日本料理
河西区紫金山路喜来登大酒店
 
Bowbow Sushi Japanese 
restaurant
a: Xiannong Area, Intersetion of 
Hebei Road and Luoyang Road, 
Wu Da Dao, Heping Distrcit, Tianjin
T: +86 22 58352860
宝寿司
和平区河北路与洛阳道交汇西北角
先农大院内

SóU
a: 49F, Tangla Hotel Tianjin, No.219 
Nanjing Road, Heping District
T: +86 22 2321 5888 ext.5106
思创
南京路219号天津唐拉雅秀酒店49楼

gang gang Bread & wine
a: 104, Olympic Tower, 
Chengdu Dao, Heping District 
T: +86 22 2334 5716
冈冈葡萄酒 & 面包店
和平区成都道126号
奥林匹克大厦1层104

Japanese
promenade restaurant 
Featuring gorgeous views of the 
Hai River, promenade provides the 
exclusive dining experience with South 
East Asia flavors, Indian gourmet, 
Chinese and Western traditional cuisine 
and more. 
a: 1F, The St. Regis Tianjin
No. 158, Zhang Zizhong Road 
Heping District 
T: +86 22 5830 9959
O: 06:00 - 22:00 
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层(哈密道正对面)

riviera restaurant 
riviera brings the casually elegant 
refined dining experience to Tianjin 
featuring modern Mediterranean 
-French dishes paired with selections 
from an supurb list of international 
wines. 
a: 1F, The St. Regis Tianjin. No. 
158, Zhang Zizhong Dao, Heping 
District 
T: +86 22 5830 9962
O: 11:30 - 14:30; 17:00 - 22:00.
蔚蓝海餐厅
和平区张自忠路158号天津瑞吉金融
街酒店一层 

ZEST
a: 1 F, The Ritz-Carlton, Tianjin, 
No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5809 5109
香溢 - 全日餐厅
和平区大沽北路167号天津丽思卡尔
顿酒店一楼

Cielo Italian restaurant
a: 9/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6263
意荟•意大利餐厅
和平区赤峰道138号天津四季酒店9层

la Sala lobby lounge
a: 2/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6261
四季•大堂酒廊
和平区赤峰道138号天津四季酒店2层

Brasserie Flo Tianjin 
a: No.37, Guangfu Road
Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

western

 | REVISED 17.08.11 -  TO REPLACE PREVIOUS VERSION |

blue frog (riverside 66)
a: Unit 3009, Riverside 66, No.166 
Xing’an Road, Heping District
T: +86 22 23459028
蓝蛙（恒隆广场店）
和平区兴安路166号恒隆广场3009室

blue frog (Joy City)
a: 1F-J02, Joy City, No.2 Nanmen 
Wai Dajie Street,  Nankai District
 T: +86 22 27358751
蓝蛙(大悦城店）
南门外大街大悦城如果街1F-J02

prego Italian restaurant
a: 3F, The Westin Tianjin, No.101, 
Nanjing Road, Heping District
T: +86 22 2389 0173
Prego意大利餐厅
和平区南京路101号天津君隆威斯汀
酒店3层

Qba - latin Bar & grill
a: 2F, 101 Nanjing Road, Heping 
District 
T: +86 22 2389 0171
Q吧 - 拉丁酒吧&烧烤
和平区南京路101号二层

pizza Bianca 
a: No.83 Chongqing Lu, Min Yuan 
Stadium, Heping District
T: +86 22 8312 2728
比安卡意大利餐厅
和平区重庆道83号民园体育场内

Churchill wine & Cigar Bar
a: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
丘吉尔红酒雪茄吧
河东区大直沽八号路486号天津万达
文华酒店一层

Browns Bar & restaurant
a: No.108-111, 1st Floor
Min Yuan Stadium, Heping District
T: +86 22 88370588/88370688
E: info@browns-tj.com
勃朗斯英式酒吧餐厅
和平区重庆道83号民园广场西楼一
层108-111号

dongsir hotpot
a: No.5 Yong’an Road, Hexi District 
(opposite of People’s Park)
T: +86 22 2331 9777
懂事儿涮肉
河西区永安道5号(人民公园西南门斜
对面)

hard rock Cafe, Tianjin
a: No.56 Tianta Road, Nankai District
T: +86 22 2351 7625
天津硬石餐厅
南开区天塔道56号，
水上公园正门斜对过

Maxim’s de paris 
a: No.2 Changde Dao, Heping 
District 
T: +86 22 2332 9966
马克西姆法餐厅
和平区常德道2号

Lifestyle Recommendations / Tianjin
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Trolley Bar & grille
a: Aocheng Plaza, Tianjin 22/23-
119, Nankai District, Tianjin
T: +86 15222091582
乔尼西餐厅
南开区奥城商业广场天玺22，23号
楼底商119

1863 Bistro & Terrace
a: 1F Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin 
No. 33, Tai’er Zhuang Lu Heping 
District
T: +86 22 2331 1688 ext. 8918
1863别致西餐厅&花园
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

Café Majestic
a: 1F Haihe Wing, The Astor Hotel, 
Tianjin. No. 33, Tai’er Zhuang Lu, 
Heping District
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
海河翼，和平区台儿庄路33号
天津利顺德大饭店一层

le loft 
a: Cross of Nanjin Lu and 
Jinzhou Dao, Heping district 
T: +86 22 2723 9363, 
    +86 18702200612
院
和平区南京路与锦州道交口

Café Venice
a: 2F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

habuka the Butcher
a: No.187, Chengdu Road, Heping 
District, Tianjin
T: +86 22 8338 5251 
     +86 157 2205 2242
羽深肉铺
和平区成都道187号

la Semana 
a: No.25 Yingchunli, Wu jia yao er 
hao Road, Heping District, TianJin
T: +86 22 2335 6748  
    +86 138 2048 8636
拉斯曼娜西班牙餐厅(和平店)
天津市和平区吴家窑二号路迎春里
25门底商

pomodoro (International plaza)
a: 1st floor, International plaza, 
Nanjing road, Heping District,  
Tianjin (close to Catholic Church) 
T: +86 22 2346 0756 
小蕃茄意大利餐厅（国际商场店） 
天津和平区南京路国际商场B座底
商（近西开教堂）

The St. regis Bar 
The most beautiful bar in town with 
stunning river view. A rare haven of 
refined luxury, The St. regis Bar is a 
place for guests to enjoy the enduring 
tradition of St. Regis Afternoon Tea and 
a wide selection of refreshing drinks.
a: 1F, The St. Regis Tianjin. No. 158 
Zhang Zizhong Road, Heping District 
T: +86 22 5830 9958
O: 09:30 - 01:30. 
瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层

wE Brewery
a: 4 Yi He Li, Xi An Road
Heping District, Tianjin 
T: +86 18630888114
w: webrewery.com
wE Brewery酒吧
和平区西安道怡和里4号

The lobby lounge
a: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167, Dagubei Road, 
Heping District, Tianjin
T: +86 22 5857 8888 ext. 5091
w: ritzcarlton.com/tianjin
大堂酒廊
中国天津市和平区大沽北路167号天
津丽思卡尔顿酒店一楼

gusto Bar
a: 9/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6264
9吧
和平区赤峰道138号天津四季酒店9层

I Fitness gYM ClUB / Indoor 
Badminton Court
a: No.3 Jingming Road, Jinnan 
District, Tianjin
T: +86 22 2628 9999
爱动力健身俱乐部/羽毛球馆
天津市津南区景茗道3号体育中心

I Fitness Meijiang
a: Area C, Jindian Times Square, 
Meijiang Area, Hexi District
T: +86 22 8836 7567
爱动力健身工作室
天津市河西区梅江津典时代广场C区 

I Fitness Fuli Jinmenhu 
(open in June)
a: West area of Jiangwan Plaza, 
Fuli Jimenhu, Xiqing District
T: +86 22 2628 9999
    +86 22 8836 7567
爱动力健身游泳俱乐部
天津市梅江富力津门湖江湾广场西
区底商

Moai gYM 
a: 7th Floor, @ City, M Plaza, the 
cross of Binjiang Road and Shanxi 
Road, Heping District, Tianjin
T: +86 22 2712 1314
摩艾健身
和平区滨江道与山西路交口
Mplaza7层 

Education

UpI
a: New Taiyuan Rd,No.189,
Jiefang North RD, Heping 
District,Tianjin. 
T: +86 22 23319485
UpI
天津市和平区解放北路189号，靠近
新太原道一侧（近丽思卡尔顿酒店）

KIdS ‘r’ KIdS learning 
academy, Tianjin No.1
O: 8:00-17:00
a: Yunjin Shijia Community, No.65, 
      Ziyang Rd,Zhongbei Zhen, 
      Xiqing Dist, Tianjin
T: +86 22 5871-6901
    +86 22 5871-6900
wechat: KidsRKidsTianjin
w: www.kidsrkids.com
      www.kidsrkidschina.com
E: contact-tianjin@kidsrkidschina.cn
凯斯幼儿园，天津雲锦幼儿园 
西青区中北镇紫阳道65号雲锦世家
内

   International Schools

International School of Tianjin
a: No.22 Weishan South Road, 
Shuanggang, Jinnan District
T: +86 22 2859 2002/5/6
w: www.istianjin.org
天津经济技术开发区国际学校
天津分校 
津南区(双港)微山南路22号

wellington College 
International Tianjin
a: No. 1, Yide Dao, Hongqiao District 
T: +86 22 8758 7199 ext. 8001 
M: +86 187 2248 7836 
E: admissions.tianjin@wellingtoncollege.cn
w: www.wellingtoncollege.cn/tianjin
天津惠灵顿外籍人员子女学校
红桥区义德道1号 

Tianjin International School
a: No.4-1, Sishui Dao, Hexi District 
T: +86 22 8371 0900 ext. 311
天津国际学校
河西区泗水道4号增1

China Bleu
a: 50F, Tangla Hotel Tianjin, No. 219 
Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

FlaIr Bar and restaurant  
a: 1 F, The Ritz-Carlton, Tianjin, 
No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5809 5099
FLAIR餐厅酒吧
中国天津市和平区大沽北路167号
天津丽思卡尔顿酒店一楼

le rosso pizza & Steak
a: 24 Ying Chun Li, Wu Jia Yao Er 
Hao Road (near Xi Kang Lu) He 
Ping District
T: 15602172289, 
17526573687
Le Rosso 意大利餐厅
和平区吴家窑二号路
迎春里24号楼底墒（靠近西康路） 

lE CrOBag – Tianjin Store
a: Room 109, Buliding A2 , Binshui 
West road, Nankai District 
T: +86 22 2374 1921
Le Crobag德国面包房（奥城店）
南开区奥城商业广场A2商9

Bars

O’hara’s
a: Astor Wing, The Astor Hotel, 
Tianjin. No. 33, Tai’er Zhuang Lu 
Heping District
T: +86 22 2331 1688 ext. 8919
海维林酒吧
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店一层

Fitness

golf
FYla gOlF
International golf academy 

a: Senao Golf Driving Range, Aoti 
Road, Nankai District, Tianjin
T: 18526437988
飞乐国际高尔夫学院
天津市南开区奥体道森奥高尔夫练
习场
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wanda Vista Tianjin 
a: 486 Bahao Road, Da Zhi Gu, 
Hedong District, Tianjin 300170
T: +86 22 2462 6888
F: +86 22 2462 7000
天津万达文华酒店
中国天津市河东区大直沽八号路 486
号

Courtyard by Marriott Tianjin 
hongqiao
a: No. 166 Beima Road, Hongqiao 
District, Tianjin
T: +86 22 5898 5555
天津陆家嘴万怡酒店
天津市红桥区北马路 166 号

radisson Tianjin
a: 66 Xinkai Road, Hedong District,
Tianjin 300011, China
T: +86 22 2457 8888
E: hotel@radisson-tj.com
天津天诚丽筠酒店
中国天津市河东区新开路 66 号
邮编 300011

Shan Yi li Boutique hotel
a: No.55 Chongqing Road, 
     Heping District.
T: +86 22 87135555
E: info@qingwangfu.com
山益里精品酒店
中国天津市和平区重庆道 55 号

The westin Changbaishan resort
Sheraton Changbaishan resort 
a: No.333 & No.369 Baiyun Road, 
Changbaishan International Resort, 
Fusong County, Jilin Province
T: +86 439 6986999, 
    +86 439 6986888
长白山万达威斯汀度假酒店
长白山万达喜来登度假酒店
中国吉林省抚松县长白山国际度假
区白云路333/369号

SERVICES

Lifestyle Recommendations / Tianjin

The astor hotel, Tianjin 
a: No. 33, Tai’er Zhuang Lu, 
Heping District
T: +86 22 5852 6888
天津利顺德大饭店
和平区台儿庄路 33 号

Banyan Tree Tianjin riverside 
a: No. 34, Haihe Dong Lu, Hebei 
District, Tianjin 
T: +86 22 5883 7848
w: www.banyantree.com
天津海河悦榕庄
河北区海河东路 34 号

                    hotels

renaissance Tianjin lakeview 
hotel
a: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3388
万丽天津宾馆
河西区宾水道 16 号

The ritz-Carlton, Tianjin
a: No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5857 8888
天津丽思卡尔顿酒店
和平区大沽北路 167 号

The St. regis Tianjin 
a: No. 158, Zhangzizhong Road
Heping District 
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路 158 号
( 津塔旁，哈密道正对面 )

The westin Tianjin
a: 101 Nanjing Road, Heping District
T: +86 22 2389 0088
w: westin.com/tianjin
天津君隆威斯汀酒店
和平区南京路 101 号

hYaTT rEgENCY 
TIaNJIN EaST 
a:126 Weiguo Road, Hedong Dist.  
Tianjin, 300161
T: + 86 22 2457 1234
F: +86 22 2434 5666  
w: tianjin.regency.hyatt.com 
天津东凯悦酒店
天津市河东区卫国道 126 号

hotels

Shangri-la hotel, Tianjin  
a: No.328 Haihe East Road, 
Hedong District Tianjin, 300019 
China 
T: + 86 22 8418 8801 
天津香格里拉大酒店
河东区海河东路 328 号 

paN paCIFIC TIaNJIN hOTEl
a: No. 1 Zhang Zi Zhong Road, 
Hong Qiao District
T: +86 22 5863 8888
E: infor.pptsn@panpacific.com
天津泛太平洋大酒店
天津红桥区张自忠路 1 号

hotel Indigo Tianjin haihe 
a: No.314 Jiefang South Road, 
Hexi District, 300202, Tianjin
T: +86 22 8832 8888
F: +86 22 8832 6868
天津海河英迪格酒店
中国天津市河西区解放南路 314 号

Tianjin goldin Metropolitan 
polo Club  
a: No.16, Hai Tai Hua Ke Jiu Lu, 
Bin Hai Gao Xin Qu, Tianjin 
T: + 86 22 8372 8888
w: www.metropolitanpoloclub.com
天津环亚国际马球会
滨海高新区海泰华科九路16号

Tangla hotel Tianjin 
a: No. 219, Nanjing Lu, Heping District
T: +86 22 2321 5888
天津唐拉雅秀酒店
和平区南京路 219 号

Four Seasons hotel Tianjin
a: 138 Chifeng Road, Heping 
District, Tianjin
T: +86 22 2716 6688
天津四季酒店
和平区赤峰道 138 号

holiday Inn Tianjin riverside  
a: Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店  
河北区海河东路凤凰商贸广场   

holiday Inn Tianjin aqua City 
a: No. 6, Jieyuan Dao, Hongqiao 
District  
T: +86 22 5877 6666
天津水游城假日酒店 
红桥区芥园道 6 号

Tianjin Yan Yuan 
International hotel
a: Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 3388 
天津燕园国际大酒店
天津市河西区紫金山路 31 号 

HEALTH

Lifestyle Recommendations / Tianjin

SERVICES

The lakeview, Tianjin-Marriott 
Executive apartments
a: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道 16 号

Fraser place Tianjin
a: No. 34 Xing Cheng Towers Ao 
Ti Street, West Weijin South Road, 
Nankai District
T: +86 22 5892 0888 
E: sales.tianjin@frasershospitality.com
天津招商辉盛坊国际公寓
南开区卫津南路西侧奥体道星城 34
号楼

 Somerset International 
Building Tianjin
A: No, 75, Nanjing Lu 
Heping District
天津盛捷国际大厦服务公寓
和平区南京路 75 号
T: +86 22 2330 6666
Somerset Olympic Tower Tianjin
A: No. 126, Chengdu Dao
Heping District
天津盛捷奥林匹克大厦服务公寓
和平区成都道 126 号
T: +86 22 2335 5888

The Executive Centre
a: 41F, Tianjin World Financial Center, 
2 Dagubei Road, Heping District
T: +86 22 2318 5111 
w: executivecentre.com 
天津德事商务中心
和平区大沽北路 2 号天津环球金融
中心津塔写字楼 41 层

European Chamber
a: 4108, Tianjin World Financial 
Center, 2 Dagubei Lu, Heping District
T: +86 22 5830 7608
E: tianjin@europeanchamber.com.cn
w: europeanchamber.com.cn
中国欧盟商会天津分会
和平区大沽北路 2 号天津环球金融
中心 4108 室

american Chamber
a: Room 2918, 29F, The Exchange 
Tower 2,189 Nanjing Lu Heping 
District
T: +86 22 2318 5075
F: +86 22 2318 5074
w: amchamchina.org
中国美国商会天津分会
和平区南京路 189 号津汇广场 2 座
2918 室

german Chamber
a: Room 4216, 41F, Tianjin World 
Financial Centrer, 2 Dagubei Road, 
Heping District, Tianjin
T: +86 22 5830 7962
E: tianjin@bj.china.ahk.de
中国德国商会天津办事处
和平区大沽北路 2 号 天津环球金融
中心 41 层 4126 室

NNIT (Tianjin) Technology 
a: 20 F, Building A, JinWan 
Mansion, No.358 Nanjing Road， 
300100 Tianjin
T: +86 22 58856666
w: www.nnit.cn
天津恩恩科技有限公司
南开区南京路 3 58 号，今晚大厦 A
座 20 层

hOUSINg ChINa
大连豪之英物业管理有限公司天津
分公司
a: 11F, Golden Valley Center Buliding 
No.1, Jinwan Square Binjiang Road, 
Heping District, Tianjin
天津市和平区滨江道 1 号津湾广场
金谷大厦 1 号楼 11 层
T: +86 22 2315 9629

a: 4402-2, Building 4, No.19, Xinhuan 
West Road, Tianjin ETDZ, Tianjin, 
China
天津开发区信环西路 19 号泰达服务
外包园 4 号楼 4402-2
T: +86 22 6537 5013
w: www.housing-cn.com/

Serviced apartments

Tailor Made

Chamber of Commerce

Serviced Office

Raffles Medical Tianjin Clinic
a: 1F Apartment Building, Sheraton 
Tianjin Hotel, Zi Jin Shan Road, He Xi 
District, Tianjin 300074
T: +86 22 23520143
河西区紫金山路喜来登饭店公寓楼
一层，300074

Tianjin United Family hospital
a: No.22, Tianxiao Yuan
Tanjiang Dao, Hexi District
T: +86 22 5856 8500 (Reception) 
24 Hour Emergency: 
T: +86 22 5856 8555
w: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园 22 号

women’s and Children’s 
Specialized health
a: No.21,ShuiShangGongYuan 
East Road,Nankai District
T: +86 22 5898 2012
     400 10000 16
w: amcare.com.cn 
美中宜和医疗集团天津美中宜和妇
儿医院
南开区水上公园东路 21 号

arrail dental Tianjin 
International Building Clinic
a: Rm 302, Tianjin International 
Building, No. 75 Nanjing Rd, 
Heping District
T: +86 22 2331 6219/10/67
24Hr Emergency Line: 
150 0221 9613
w: arrail-dental.com
瑞尔齿科
和平区南京路 75 号
天津国际大厦 302 室

hospitals

The ritz-Carlton Executive 
residences, Tianjin
a: No.167 Dagubei Road, Heping 
District
T: +86 22 5857 8888
天津丽思卡尔顿行政公寓
天津市和平区大沽北路167号

real Estate

Nasca linien Tailor Made
a: No. 113 Chong Qing Road   
     (WuDaDao Area)
T: +86 22 23300113  
    18522758791 
纳斯卡 . 理念私享空间
天津市和平区重庆道 113 号
( 五大道风景区）

a: 7th Floor, @ City, M Plaza, the 
cross of Binjiang Road and Shanxi 
Road, Heping District, Tianjin
T: +86 22 2712 1314
和平区滨江道与山西路交口
Mplaza7 层

ariva Tianjin Binhai Serviced 
apartment 
a: No. 35 Zi Jin Shan Road, Hexi 
District
T: +86 22 5856 8000
F: +86 22 5856 8008
w: www.stayariva.com
滨海 · 艾丽华服务公寓
天津市河西区紫金山路 35 号 

astor apartment
a: No. 32, Tai’er Zhuang Lu
Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路 32 号    

ariva Tianjin Zhongbei Serviced 
apartment
a: No. 80 Xingguang Road, 
Zhongbei Town, Xiqing District
T: 022-5863 1188
F: 022-5863 1166
E: Reservation.ATZB@stayariva.com.cn
天津中北 · 艾丽华服务公寓
天津市中北镇星光路 80 号

IT

Moving & relocation 

asian Tigers China - Tianjin
a: Room 2705, The Exchange 
Tower 2, No. 189 Nanjing Road, 
Heping District, Tianjin, 300051, 
China
T: +86 22 2433 3378
E: general.tsn@asiantigers-china.com
w: www.asiantigers-mobility.com
wechat Id: AsianTigersMobility
天津市和平区南京路 189 号,
津汇广场 2 座 2705 室

regus Tianjin Centre
a: 8  F, Tianjin Centre, No.219 
Nanjing Road, Heping District
T: +86 22 2317 0333
雷格斯天津中心
和平区南京路 219 号天津中心 8 层

regus golden Valley Centre 
a: 11F, Floor, Block One, Golden 
Valley Centre, Heping District
T: +86 22 5890 5188
w: www.regus.cn
雷格斯金谷大厦中心
和平区金之谷大厦一号楼 11 层

Jones lang laSalle 
a: Unit 3509, The Exchange Mall 
Tower 1, No.189 Nanjing Road, 
Heping District.
T: +86 22 8319 2233
w: joneslanglasalle.com.cn
仲量联行天津分公司
天津市和平区南京路 189 号津汇广
场 1 座 3509 室
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DINING HEALTHSERVICES

Lifestyle Recommendations / Teda & Tanggu

western
Brasserie restaurant
a: Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Feast all day dining 
restaurant
a: 1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 1 层

lE CrOBag - Teda Store
Le Crobag 德国面包房（泰达店）
T: +86 22 5990 1619 

happy Soho live Music & 
dance Bar
(Opposite of Central Hotel)
a: No. 16, Fortune Plaza, Third 
Avenue, TEDA
T: +86 22 2532 2078
欢乐苏荷酒吧
开发区第三大街财富星座 16 号
( 中心酒店对面 )

TEda International School
a: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158 
泰达国际学校
开发区第三大街 72 号
W: Tedais.org 

Beijing International Bilingual 
School-Tianjin 
a: No.226, Mingsheng Rd., Sino-
Singapore Tianjin Eco-City, Tianjin
T:  +86 22 6713 9298
     185 2609 1709
海嘉国际双语学校天津校区   
天津市滨海新区中新生态城明盛路
226 号  

Salsa Churrasco
a: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740 
巴西烧烤餐厅
开发区第一大街 86 号天津滨海假
日酒店 11 层

Fortune restaurant
a: 2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Crab Club
a: 2F,  Renaissance Tianjin TEDA 
Convention Centre Hotel
No. 29, 2nd Avene, TEDA
T: +86 22 6621 8888 ext. 6750
蟹将军
开发区第二大街 29 号 天津万丽泰
达酒店及会议中心 2 层

Yue Chinese restaurant
a: 2F, Sheraton Tianjin     
Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 
    ext. 6220/6222
采悦轩中餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层        

Sake n Sushi Bar
a: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730 
寿司吧
开发区第一大街 86 号天津滨海假日
酒店 11 层

Bene Italian Kitchen
a: 2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层

Chinese

Japanese

Italian

TEda & TaNggU
Brazilian

renaissance Tianjin TEda 
Convention Centre hotel
a: No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街 29 号

Sheraton Tianjin Binhai hotel 
a: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888   
F: +86 22 6528 8899
w: sheraton.com/tianjinbinhai
天津滨海喜来登酒店
开发区第二大街 50 号

hIlTON TIaNJIN ECO-CITY 
a: No. 82 Dong Man Zhong 
Lu,Sino-Singapore Eco-City, 
Tianjin,P.R. China 300467
T: +86 22 5999 8888
F: +86 22 5999 8889
E: tianjinecocity.info@hilton.com
w: tianjinecocity.hilton.com
天津生态城世茂希尔顿酒店
天津市中新生态城动漫中路 82 号

holiday Inn Binhai Tianjin
a: No. 86, 1st Avenue, TEDA 
T: +86 22 6628 3388
天津滨海假日酒店
开发区第一大街 86 号

Crowne plaza Tianjin Binhai
a: No.55 Zhongxin Avenue Airport 
Economic Area, Tianjin 
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道 55 号

TEda, Tianjin – Marriott 
Executive apartments  
a: No. 29 2nd Avenue TEDA, Tianjin 
T: +86 22 6621 8888
天津泰达万豪行政公寓
天津经济技术开发区第二大街 29 号

hotels

apartments

ascott TEda MSd Tianjin
a: No.7 Xincheng West Road, 
Tianjin Economic-Technological 
DevelopmentArea, Tianjin 
T: +86 22 5999 7666
天津雅诗阁泰达 MSD 服务公寓
天津市经济技术开发区新城西路 7 号

TEda MSd  
a: 6F, TEDA MSD-C1,No.79, 
First Avenue, TEDA, Tianjin, China.
T: 400 668 1066
泰达 MSD
天津经济技术开发区第一大街 79 号
泰达 MSD-C1 座 6 层

Touch Spa
a: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Yue Spa
a: 15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街 86 号
天津滨海假日酒店 15 层

Raffles Medical Tianjin TEDA 
Clinic
a: 102-C2 MSD, No.79 1st Avenue, 
TEDA Binhai Area, Tianjin 300457 
T: +86 22 65377616
天津经济技术开发区第一大街 79
号泰达 MSD-C 区 C2 座 102 室，
300457

Spas

hospitals

Office Space

Fraser place Binhai, Tianjin
a: Block 6/7,Quincy Park, 
No.21 Bei Hai East Road, 
TEDA,Tianjin,China 
T: +86 22 5988 1999
E: reservations.binhai-tianjin@
frasershospitality.com
天津招泰美伦辉盛坊国际公寓
天津市开发区北海东路 21 号昆西园
6/7 号楼

Binhai New area library
a: No. 347 Xusheng Road, 
     Binhai Central Business District
O:  Monday: 14:00-21:00
      Tue-Sun: 10:00-21:00    
T: +86 22 6554 5678
天津滨海新区文化中心图书馆
滨海新区中心商务区旭升路 347 号

library

BarS
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Bella Vita Italian restaurant 
a: Florentia Village Outlet Mall, 
North Qianjin Road, Wuqing 
District, Tianjin 
T: +86 22 5969 8238
美好生活意大利餐厅
武清区前进道北侧
佛罗伦萨小镇 Food-5 
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Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus   ¥83 one way

TEDA-BEIJING AIRPORT Shuttle Bus   ¥90 one way

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

TEDA - Beijing Airport Terminals 2/3
06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.   
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal 
2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718    

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00. 
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1 / Terminal 3. 
Tel: +86 10 6455 8718    

BUllET (C) TraIN

TJ ~ BJS (¥55 - ¥93) BJS ~ TJ (¥55 - ¥93)
Train Tianjin Beijing Train Beijing Tianjin
C2002 06:18 06:53 C2001 06:01 06:36

C2108 22:52 23:27 C2107 23:05 23:40

Tg ~ BJS (¥66 - ¥93) BJS ~ Tg (¥75 - ¥239)
Train Tanggu Beijing Train Beijing Tanggu
C2584 09:04 09:58 C2281 07:23 08:20

C2594 20:26 21:21 C2593 20:26 21:31

wuqing ~ BJS (¥39 - ¥66) BJS ~ wuqing (¥39 - ¥66)
Train wuqing Beijing Train Beijing wuqing
C2202 06:54 07:19 C2203 07:31 07:55

C2246 21:27 21:52 C2245 20:56 21:20

TIANJIN SUBWAY MAP

宜宾道
Yi Bin Dao 
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Tie Dong Lu
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Jin Zhong He Da Jie
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Jin Zhong Jie

南何庄
Nan He Zhuang

南孙庄
Nan Sun Zhuang

大毕庄
Da Bi Zhuang

徐庄子
Xu Zhang Zi

和平路
He Ping Lu

王顶堤
Wang Ding Di

胡家园
Hu Jia Yuan

大学城
University Town

学府工业区
Xue Fu Industrial District

天津南站
Tianjin South 

railway Station

天塔
TV Tower

红旗南路
South Hong Qi Lu

吴家窑
Wu Jia Yao

华苑
Hua Yuan

钢管公司
Gang Guan
Company

高新区
Tianjin Binhai Hi-tech 

Industrial Development Area

杨伍庄
Yang Wu Zhuang

周邓纪念馆
The Memorial to Zhou 
Enlai and Deng Yingchao

十一经路 
Shiyijing Road

东兴路
Dong Xing Lu

一号桥
Yi Hao Qiao

新立
Xin Li

小东庄
Xiao Dong ZHuang

直沽
Zhi Gu

二号桥
Er Hao Qiao

东丽开发区
Dong Li

Development Area 

军粮城
Jun Liang 

Cheng

中山门 
Zhong Shan Men

曹庄
Cao Zhuang 

芥园西道
West Jie

Yuan Road
长虹公园

Chang Hong Park
西南角

Xi Nan Jiao
东南角

Dong Nan Jiao

建国道
Jian Guo Dao

远洋国际中心
Sino-Ocean 

International Center 靖江路
Jing Jiang Lu

屿东城
Yu Dong Cheng

国山路
Guo Shan Road

卞兴
Bian Xing

咸阳路
Xian Yang Lu

广开四马路
Guang Kai
Si Ma Lu

鼓楼
Drum Tower

翠阜新村
Cui Fu Xin Cun

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport 

Economic Area

天津站
Tianjin 

railway 
Station

顺驰桥
Shun Chi Bridge 滨海机场

Bin hai airport

6

9

复兴门
Fu Xing Men

财经大学
Economics and 
finance college

陈塘庄
Chen Tang Zhuang

华山里
Hua Shan Li

双林
Shuang Lin

泰达
TEda

会展中心
Hui Zhang Center

塘沽
Tang Gu

市民广场
Shi Min Plaza

太湖路
Tai Hu Lu1

9
6

2
2

1 3

3

水上公园东路
Shuishang 
Dong Lu

肿瘤医院
Tumor 

Hospital

天津宾馆
Tianjin

Binguan

文化中心
Cultural 
Centre

乐园道
Luyuan
Road
黑牛城道

Heiniu Cheng Road

梅江道
Meijiang Road

左江道
Zuojiang Road

梅江公园
Meijiang Park

梅江会展中心
Meijiang Exhibition Center

解放南路
Jiefang Nan Road

洞庭路
Dongting Road

梅林路
Meilin road

张贵庄
Zhang Guizhuang

东海路
dong hai lu

体育中心
Sports Center 

凌宾路
Lin Bin Lu

中医一附院
Zhongyi Yi 
Fu Yuan

昌凌路
Chang Ling Lu

西南楼
Xi Nan Lou

津塘路
Jin Tang Lu

成林道
Cheng Lin Dao

幸福公园
Xingfu Gong Yuan

月牙河
Yue Ya He

建昌道
Jian Chang Dao

思源路
Si Yuan Lu

志成路
Zhi Cheng Lu

宜兴埠北
Yi Xing Bu Bei

辽河北道
Liao He Bei Dao

淮河道
Huai He Dao

职业大学
Zhi Ye Da Xue

北辰道
Bei Che Dao

丹河北道
dan he Bei dao

5

5

李楼
li lou

北辰科技园北
Bei Chen Ke Ji Yuan Bei
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What Traditions Remain Nowadays?

What is the Origin of the  
Dragon Boat Festival?

By Rose Salas

Art & Leisure

Visit us online:
btianjin.cn/190616

Rice  dumplings  (zongzi) , 
Realgar wine (xionghuangjiu), 
and Race dragon boats – three 

remarkable things about the Dragon 
Boat Festival that never go absent each 
year. This wonderful event, known 
as Duanwu Festival or Zhongxiao 
Festival, is celebrated in honour of 
the famous Chinese scholar, poet and 
minister, Qu Yuan. Being an exile due 
to false charges of conspiracy, he let 
out his anger by writing poems, which 
expressed his agony and sorrows.

Due to his unjust fate, he decided to 
end his life by jumping into Miluo 
River. He put a heavy stone on his chest 
and drowned himself. The people of 
Chu believed that he is an honoura-
ble and noble man, so they tried to 
save him. They went looking for him 
using their boats, but unfortunately, 
no body of him was found. They 
became wretched, so they all miser-
ably searched for him and hoped to 
find him. This was the origin of the 
Dragon Boat races during the festival. 
Every year, this unforgettable search 

of the people was reminisced and to 
commemorate Qu Yuan.

This cultural festival is still alive up to 
now. The legendary story of Qu Yuan 
is a very good example of virtue, which 
describes the community’s loyalty for 
a noble man. The celebration is based 
on superstition and traditional belief. 
Though some of the customary prac-
tices are not seen in this modern day, 
specially in most urban areas and big 
cities, the story remains to be a foun-
dation of this noteworthy traditional 
holiday in China.

WhAt ArE hIGhlIGhtS SEEN  
At thE FEStIvAl?
The dragon boats showcase a bright 
décor and overall vibrant style. From 
40 to 100 feet, the boat is paddled by 
a human in the race. The number of 
people who can join depends on how 
big the boat is and can accommodate 
up to 80 paddlers or rowers. Among 
the most ceremonious places, the fol-
lowing are the top spots for the race:

1. The Hong Kong Dragon Boat 
Festival: Victoria Harbour, 
Kowloon, Hong Kong

2. Yueyang International Dragon 
Boat Festival: Yueyang Prefecture, 
Hunan Province

3. G u i z h o u  D r a g o n  C a n o e 
Festival of the Miao Ethnic 
People: Qiandongnan Miao and 
Dong Autonomous Prefecture, 
Guizhou Province

4. H a n g z h o u  D r a g o n  B o a t 
Festival:  Xixi National Wetland 
Park, Hangzhou City, Zhejiang 
Province

Since the holiday is time for fam-
ily bonding and perfect escape time 
for short travels, many supporters or 
competitors join this event in these 
places mentioned above. The drum 
beats make the race exciting, as the 
racers go towards the finish line. 
What a beautiful heart-pounding 
moment!

To celebrate Duanwu, families and 
friends gather and enjoy making 
zongzi. This traditionally-wrapped 
sticky rice with different fillings in 
banana leaves is formed in a triangu-
lar shape. Zongzi is a symbol of luck. 

Together with the Realgar wine that 
serves as an antidote to ward off bad 
or evil spirits, the celebration of this 
festival shows a variety of the Chinese 
culture’s characteristics, such as loy-
alty, honour, and love.

The Dragon Boat Festival gives us 
some life’s lessons, too. FoCUS. 
When you are under pressure, you 
must learn how to focus your atten-
tion and stick to your goals. You need 
to paddle up and persevere! Even if 
the noises around you give distrac-
tion, just listen to the beat of the 
drums, while you push your way up 
to the finish line. The race serves as a 
reminder that you cannot succeed if 
you do not cooperate and synchronize 
with your team. Lastly, there’s always 
a reason to celebrate. Eat and drink 
with your loved ones, while you enjoy 
your victories!    

Dragon Boat Festival 
by: Tourism HK

Zongzi in different kinds of fillings

Dragon Boat Festival 
in Shanghai

Realgar wine

端午节的起源和
现在仍然承袭的
传统？

端午节是为了纪念中国著名学
者，爱国诗人屈原而举行的。屈原
因为被诬陷而流放国外，他跳进汨
罗江结束了自己的生命，楚国人民
很爱戴他，人们自发乘船去救他，
没有成功。于是人民每年都在汨罗
江纪念他。这就是端午节的起源。
粽子、雄黄酒、赛龙舟是端午节的
三大特色，承袭至今。

什么是端午节的亮点？
1. 龙船比赛。各地龙船比赛大

小，人数不一，但整体风格明亮充
满活力。龙船比赛最隆重的地方包
括香港，岳阳，贵州及杭州。端午
节也是家庭团聚和短途旅行的时间。

2. 粽子。为庆祝端午，家人聚
在一起包粽子，传统粽子使用香蕉
叶包裹糯米和其他配料，是幸运的
象征。

3. 雄黄酒。与粽子一样，雄黄
酒被视为驱邪避毒的良药。

端午节也带给我们一些启示，
比如面对压力必须学会集中精力，
排除干扰，坚持目标。还比如团队
合作精神是成功的因素之一。
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The alibaba way
unleashing Grass-roots 

Entrepreneurship to Build the World’s 
most Innovative Internet Company

Last Words

 By Dorothy Fourie

By Dr Ying Lowrey, 2016
Recently, world economic experts have been looking at the 
rise of China when it comes to economic might. Despite this, 
in the past it was mostly looking at China from a political 
perspective, it is only recently, with companies like Alibaba, 
that they have realized it is not just the state of China that is 
formidable. It is also the young minds conquering western 
markets with their businesses.

In this book Ying Lowrey is examining the 
contribution of Alibaba to the Chinese econ-
omy and makes a convincing argument that 
the future prosperity of China will be depen-
dent on the forces of grassroots entrepreneur-
ship. This means that, for the future prosperity 
of China, it is vital to have more and more 
cases like Alibaba. “If Alibaba can prosper 
by unleashing grassroots entrepreneurship, 
so can the nation,” is an excellent, and in my 
opinion accurate quote. Ying has many years 
of experience as a Chinese scholar excelling in 
the field of US academia and supporting the 
research of US small business administration. 
Ying combines his knowledge of the theory 
with field research through the networks of 
Tsinghua University and Alibaba. Ying forges 
a term called “Innopreteneurship”, which 
describes a hybrid grid, which transforms once 
improvised villages into entrepreneurial com-
munities like the village of Taobao. This opin-
ion of Lowrey’s is seconded by many experts 
in the field, including Edmund Phelps, who 
states Alibaba has displayed contagious and 
auspicious dynamism, and that is the future 
path of Chinese business in the world.

This is an excellent book for anyone seriously 
interested in the field of Chinese business. 
Entrepreneurs, students, even economists. To 
anyone who thinks about the way the struc-
tural shifts globalization has created a rift that 
China is beginning to cross. The book plays 
a lot of emphasis on small business, and how 
with a platform ecosystem like Alibaba, they 
can unleash their own creativity and propel 

their production into world-scale competitiveness. Alibaba 
creates a large platform for small business, which enables 
China to take an even stronger grip on the west.  

It was one Saturday morning when 
I saw it: an inconspicuous ad in 
our little local newspaper. “Do you 

want to teach in China?”

My mug of coffee creamed over, my 
fluffy gown stopped and stared and 
my husband said that we should phone 
and hear what it entailed. I nodded 
my head; no sound came from me 
otherwise. 

I’ve never been a person to make huge 
decisions on a whim. And even when 
I got so far to making a decision about 
anything, there I was, jumping back 
and forth, hinging on two or three 
thoughts, never knowing for certain, 
but here was something I felt might 
really happen.

We met with our agent at a local cof-
fee shop and soon after this meeting 
the two of us decided that we really 
did not have a choice any longer. The 
expected salaries from a teaching posi-
tion in China would just about double 
our normal teaching income. Up to 
then, we had not been able to save up 
enough to be able to retire in any way. 
There would also not be any other 
opportunity to see other parts of the 
world.

In our minds we were already on 
our way. In our thinking ahead, we 
were pulling up our anchors in South 
Africa. Each filled in form; each email 
sent away, each meeting with our agent 
brought us closer to the day that would 
inevitably arrive: August 19th, 2015.

We didn’t take the road less travelled, 
we hacked open a road that wasn’t 
really there: one of two rather con-
servative, older than middle-aged 
teachers, who planned on resigning 
their steadfast positions in a country, 
where these positions were becoming 
scarcer by the minute. It was scary, like 
looking down a dark corridor and not 
knowing whether it was safe to pro-
ceed. On the one end, there was our 
family, our dear children. They needed 
us. Yet, they also needed us to go, to 
take on the adventure, to show them 
that life was more than staying in one 
place, because you are scared to make 
a move in a different direction.

I felt really apprehensive.

On the other hand, I knew deep within 
that life was more than struggling 
within the well-known rat-race. Today 
I know that breaking the mesmerising 
effect of this mind-set is necessary. 
Breaking free from firmly set ideas 

走向多彩生活的
不同之路

一个星期六的早晨，我们当地小报
上一则不起眼的广告引起我的注意。 
“你想去中国教书吗？”我盯着我的
丈夫说也许我们可以打电话问问。

我们在当地一家咖啡馆与代理商见
了面，在这次会议后不久，我们两个
觉得这是个很好的选择。去中国教书
的职位工资是我们现在的一倍，这可
以为我们退休存更多钱，还可以让我
们有机会去世界其它国家看看。但是
同时对于我们两个背负着家庭责任的
中年教师来说这也是一条充满挑战的
艰难道路。我有些担心。

一天的早上，我们抛下所有的忧虑
做出了选择。

新雇主非常专业，及时给予了我们
必要的支持，我开始意识到有许多人
离开他们的国家去不同文化的地方工
作，去海外教学不再是一种奇怪而神
秘的事情。离开原来的生活会让你失
去安全感，但海外国际学校或海外公
司会帮助你适应新环境，双方都需要
付出代价才能确保事情顺利。

现在我已经在 ESL 当了四年老师
了，我和我丈夫都很满意这里的工作。

这是我的故事。我很幸运，这个特
殊的机会拓宽了我对其他文化的认识。
但它也让我意识到这样一个事实，遵
从你的心，勇敢去做，这个世界如此
之大又如此之小，他必引导你的道路。

An interesting exit from 
a well-trampled road
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Steak & Wine
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Address:  No.187, Chengdu Road, Heping District,  Tianjin
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Tel: +86 22 8338 5251   /   +86 157 2205 2242

Lunch / 午餐时间:  11:30 - 14:30
Dinner / 晚餐时间:  17:30 - 23:00 (22:00 L.O.)

and age-old thoughts, handed down 
through generations of doing what 
was expected of you, when, how and 
where, makes me think of the elephant 
who thought he was tied to a pole on a 
chain. Someone had broken that chain 
long before, yet he still stood there, 
thinking he was chained to a pole.

In the house we lived in at that moment, 
our well-worn and very old furniture 
was staring at us, droopy eyed.

“Were you really leaving us, just like 
that?” They seemed to ask.

One morning we locked all of them 
into a container and walked away. 

Within the process of letting go, trust 
had to be built with the new employer. 
The company we were going to work 
for reacted very professionally and 
were on time with informative emails 
and requests for documents. The web-
site was also clear and to the point 
about what had to be handed in. There 
were many moments when I felt that I 
was losing grip of security in my life. 
Letting go and then grabbing to hold 
on to a place that I had no idea about, 
felt overwhelming at times.

But I also became aware of the fact that 
many people were leaving their coun-
tries to go and work all over the world 
in different cultures. It was no longer 
a strange and mystical endeavour to 
go and teach overseas. International 
schools in far reaching countries need 
teachers to fulfil the need to introduce 
new languages and other knowledge to 
their schools. These schools or com-
panies look after these professional 
people and try to make everything eas-
ier and worthwhile for the would-be 
expats to adjust comfortably into their 
new environments. Obviously, there 
is cost involved on both sides to make 
sure these moves go smoothly. Initial 
cost on the side of the potential teacher 
includes immunisations and medical 
examinations, visas and, of course, 
personal upheaval, “loss” of a secure 
life and being far from adult children 
and other family for long stretches 
of time. The employee has to make 
it enticing for new teachers and they 
offer medical cover and a strong sal-
ary, with free housing included when 
you go to teach ESL. There are ups and 
downs to consider; therefore, it seems 
to be crucial that the newly appointed 
teachers should ensure to obtain full 

knowledge of what awaits them in the 
foreign country where they have been 
appointed.

Do these newly-appointed teach-
ers expect an exceptional welcome 
from their new employers? Perhaps 
some employees feel that once these 
new teachers have been appointed 
and informed of what was expected 
of them via a contract and ensured of 
a good salary, they should not com-
plain about the problems as mentioned 
before. No-one forced anyone to go 
and work overseas, right?

I have been an ESL teacher now for 
close to four years. Both my husband 
and I have been happy and we feel for-
tunate that this opportunity crossed 
our way. We arrived at the beginning 
of a new school year, when new teach-
ers were all received and thoroughly 
prepped about what awaited them at 
this school.

In my own experience, I appreciated the 
feeling of trust, respectful treatment and 
care I received from my directors. They 
have also always tried to connect me to 
their culture here in Tianjin, making it 
possible to give my best efforts to the 
students in my classes.

This is my story. I feel fortunate that this 
exceptional opportunity has come my 
way. It has broadened my knowledge 
of other cultures. But, it has also made 
me aware of the fact that ultimately we 
are all human beings, with hearts and 
wishes, plans and longing. The world 
is a big place and yet, so small.

And until my heart directs me back 
home, to where our family and friends 
live every day, where our container 
stands, weathering the heat and the 
cold, the lopsided politics and the low 
value of our currency, we shall stay 
here, gratefully.   
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